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Report Highlights:
The Guatemalan economy reéles on foreign exchange generated by the wunsm seclor, rémillances from
the United States and intemational trade, especially exponts to the United States and other Central
Amerncan countries.

In 2016, the United States e xported a wotal of $1.1 billion of agriculwral products w Guatemals. Some
of the musi Lop LS. ugr'lujhum] exports are yellow corn, wheal, soyvbeéan méal, and poultry meéal .

FPost:
Cruatemals City

1 MARKET OVERVIEW






slemdy at 7.5 quetzales per | ULS. dollar, The skhewad moome distribution creates o particubsr pattern of
consumption, where the majority of the populsion consumes merely for subsistence. Therefore, uxury
poods can only be targeted (o a small portion of society, However, ULS, food products are very
compeltitively priced and are sought out by both high- and middle-income consumers, Oiher ULS, food
products such as cereals, pouliry (chicken leg quariers), pork, fats and oils, and preserved foods, are
normally cheaper than domestical ly produced products.

It is impodiant for ULS. frms considering e xporting (o Guatemala 1o understand thst market conditions
are stirongly affected by income distiribution and there 15 a majpor difference in consumer taste and
purchasing decisions between Guatemalans who live in the interior of the country (with the exception of
the tourist areas in Antigua, Panagachel, and Puerio Barrios) and those who live in Guate mala City.

C. Market Siee

LS. agricullural e xpors 1o Guate mala:

Product 2012 | 2013 |2014 | 2015 | 2016 |
BulkTokal 58 ix 412 353 Be
Consumer Oriented Total 0o 17 L= EL E:H
Intermed iate Total 35 313 2 315 05

Az Related Products iz 14 ig 16 15
Total SRE S5 1,141 1951 1,191
L Data Soume: LS. Ceneus Buresu Trade Data
2. Values in millions of dollars

Crialemalin exporis o the U5,

_Product 2012 | 013 | 2014 | 2015 | 2016 |
Bulk Tetal 92 546 535 473 440
Conzu mer Oriented Tatal 1,123 123 1,308 1386 | 1,430
Intermed late Total g2 48 52 & 45
Fomest Products 15 i | 23 a3 iR
Seafood Products P 0 34 a1 31
Tatal S 65 1,141 1051 1,101
L Data Soune: .5 Cemsus Bureau Trade Data
2. Values in millions of dollars

D. Advantages and Challenges in the Market Facing U5, Exporters

Advaniages Challenges

iraiegic geographic access (o Gualemala on throughout the country are in poor
the Anlantic and Pacific Oceans, with itk ard Lransporslon companies have










i% the main meal of the day, Full-time workers that do not bring lunch commonly éal af streel food
stands (where hot dogs also knowns as “shukos™ are widely sold); cafeterias located nearby their office;
of fast food restaurants. Fine dining is more commaon on the weekends or 1o celebrale special occasions
for middle and upper class consumers,

In 20135, the Guatemalan Food Trucks Chamber was created and presently, there are 10 food truck
companies that sell gourmet coffee. sandwiches, @oos, hot dogs, pizzas, hamburgers, and Chinese food.
The T trucks dis ool have & specific cation as they move 1o di Merenl areas where most businesses
are localed and mainly sell food during lunch hours. Also, they caterto specific social events or they
partngr with the Municipality and sell food @t public events. This is still a new trend and is becoming
more popular in Guatemala City.

. Food Standards & Regulations

Import Procedures and Product Re gistration

The fird step o impor food products in Guatemala is o regisder a product. Any producer, processor,
packer, or disiributor operating in Gualemala musit operale under a sanilary license issued by the

Ministry of Public Health’s Food Control Division. Both the imporiers and the imporied product must
be regiserad, Product registration is required for all packaged food products in Guate mala,

Food Control in the Ministiry of Public Health is responsible for all registralions of processed prsducts
Rmulalu‘ms anl:l I"E!Rl'-‘.l:l'l'n]h pn:-uedum :nd reqummemsc:.n he cmw]md o~ hne ail:

For animal origin products, Food Control requires a laborator y test before granting a sanitary
registration number; this registration number is valid for five years and takes six weeks 1o be issued.

For additional information on import regulations and standards please refer 1o the FAIRS Repon 2007 s

il MARKET SECTORS
A. Informal Market

According 1o the National Employment and Income Survey (INAE), around 4.6 million people work in
the informal market. The informal mark et is composed of corner stores, open air markets and sireet
vendors. The comer siores, also known as “tiendas de barrio.” are small stores with an inventory of
5500 of products that mosily sell individual-sized products. Consumers prefer to do their grocery
shopping every day at these gores because of their reduced budget. There are more than 115000 corner
stores throughout the country. Their major suppliers are distributors, wholesalers and imponers. which
also supply w supermarkets. However, they ofler very few imported products.

Open-air markets are mainly located in rural areas of the country: however, Guatemala City has 43



open-air markets regisie rad within the city limits, The consumeers that shop in the mformal markel are
middle i low-income groups, but some local restauranis also shop in these markets for fresh prisduce,
condimenis, and other ingredients that can be purchased st lower prices. In Gualemala City there are
two big open markets: La Terminal and Cenma which mainly sell fresh produce from the interior of the
Couniry at very competitive prices,

In termis of street sales, most food products are seasonal fruits and vegelables (strawberries, mushrooms,
loroco, mangoes, tngerines, candies, nuts, snacks, baked goods, and cand y cotton).  Street vendors
often migrate from the interior to Guatemala City.

B. Retall Sector

It is estimaled that only 30 percent of food sales are made through the supermarkets. The retail sector in
Cuatemala 15 dominated by three supermarket chains: PriceSman, Walmart, and Unisuper (La

Torre/ Econosuper.) Walman continues to be the leading supermarket with 15 percent of the retail valoe
share. There are some other smaller supermarkets thal are trving 1o gain market share in the retail
sector, but these supermuarkets are more Largeted o the lower-middle and lowe r-income Consumers,
These siores are smaller with less dhell space 1o display their products, These supermarkets are: 1)
Super Elmar, 5.A., a family-owned company with eight stores in Guatemala City. This supe rmarket has
sores localed within walking distance of residential areas and far away Nmom the raditional commercial
areas where most of the bigger supermarket chains are located. The company buys imporied products
from kocal distributors and is nod currently planning o import directly, For the past five wears Super
Elmar has nol opened any new siores, 2) Comercializadora Gigante, 5.A., also known as La Baraia, has
10 stores that are mainly located near the open-air markets within Guatemala City and Mixco, Villa
MNueva and Amattlan, They carry very few imponied products and more than 80 percent of their food
ems are locally produced poods. 3) Super Del Barrio staned its operations in 2007 and by the end of
2014 had opened 28 stores. In 2006, the company opened 5 new stores. The siore offers daily discounts
for food lems and competes with larger stores attracting costumers Lhat live in nearby residential areas.

In 2016, Save a Lot opened their first store in Guatemala City and most of their products are impornad
store-branded goods, however, the store also offers some domestic brands.

ﬁﬁ' Retailers GRO EuﬂHi Shares: % Value 2012-2016

‘Wal-Man Stores Inc 13.7 139 14.0 14.5 145
Unisuper SA 15 9 4.4 4.8 52
Pasleleria Holandesa 5A 03 03 in.4 in4 5
Cerveceria Centroamencana 5A 0.2 0.2 04 4 .4
La Baraia 5A 03 03 03 03 03
Super del Barrio 0.3 0.3 .4 i3 0.3
La Paneria SA 0.2 0.2 0.2 2 02
Grupo Terra .1 .l .1 02 0z
Imusginova 54 .1 .1 0.1 1 1N |
Del Burrio Tiendas SA - - 0.0 .1 .1

Pan Pavallier SA ol .1 i1 .1 .1









Dizcounis of 10 percent on tolal purchises being offered by supermarkets when paving with
credil cards issued by local banks,

U.5 CGonsumer Oriented Exports to

Guatemala

Values in Thowsandsof dolars
2012 2013 | 2014 | 2015 2016
300,4 369,3 | 36T | 3853
72 317,280 15 &l 78
92,11 1043 | 043 | 1036
5 104,834 a7 45 &
2891 41,10 | 40,42 | 4345
& 27 471 4 4 2
30,50 986 | R, | 42,63
& 2,455 [ 0 9
2320 31,33 | ma6 | 32,13
9 X ,563 [1] 1 ]
240 3189 12,83 0.3
0 0,134 5 7 8
18,0 sp1 | mee | M4
2 15,580 7 9 0
2198 2530 | 505 | 11,65
1 21,583 g 6 2
1157 | M9 | 1618
8,865 8,170 2 1 5
1435 | 28 | 1375
5,410 10,585 2 7 o
00 | 11497
6,033 7,85 | 7938 6 &
11,11
3,954 2506 | 3022 | 2318 &
6,189 6810 | 6742 | 7241 | 8072
3,060 3g7a | 5,377 | GOE | 5445
3,903 4533 | 4836 | 3887 | 4,148
1,814 2160 | 2,710 | 3352 | 3204
4,076 2,186 | 3095 | 4104 | 2865
1,549 1856 | 3,675 | 2,67 | 2,698
2,208 3,87 | 2,335 | 34m | 2,693
3,32 2,35 | 2607 | 1801 | 1,748
1,996 1,404 %7 | 1108 | 1,428




Fresh bles | 1,08 a6 | 1,189 | 1455 | 1,396
300 .4 388,3 3667 ;|53
Grand Total 72 317,280 15 (=] TE

1. Data Soume: U5 Cenus Bureau Trade Data

. Hotel, Restaurant amd [nstitutions
Huotels

Approximately 2,700 hotels, motels and bed and breakfasts operate in Guate mala and provide
accomimoxdation for both the business and the ourism sector.  In 2007, four new hotels began
operalions n Guatemala: Hyan Centric with an investment of almost 529 mil hon offerng 138 nooms;
and Marriott Intem ational with an investment of 525 million, which openad two units: Courtyard
Marriod with 147 rooms: AC Marriott with 114 rooms; and Hotel Lastam in the interior of the country,
offering 649 rooms.

Antigus Guatemals is the closes ourism dest ination i Guatemala City and has more than 150 hovels of
which 15 are boutique hotgls. According o the Gustemalan Tourism Institute (INGU AT ), close to 70
perce nl of all wurists that travel 1o Guatemala visit Antigus Guatemala, Vacalion rentals in Guabe mala
through services such as Airbnb are becoming more popular for internaional visitors as well for
Guatemalan tourists,

INGUAT reported that 1.9 million tourisis visited Guatemala generating an income in 2006 of more
than $1.7 billion. This sector also contributes 3.4 percent to the country’s GDP. Guatemala City is
where ihe greatest number of three o Nive-star hotels are located.

In 2016, the highest number of ravelers 1o Gualemala was from Central America italing Imillion
visitors, followed by North America with 491,591 viswors.

According 1o INGUAT 40 percent of the travelers visited Guate mala on vacations and spent 32 percent
of their ravel funds 1o eal. The most visited places were Antigua, followed by Guatemala City, and
Peten (where the Mayan ruins of Tikal are located. )

Hotels rely on food service importers 1o purchase high-end products such a8 fine wines, meats, gourmet
ayle dips, jellies, sauces, deli-meats, dairy products, baking mixes, and seafood. The purchase of fresh
produce is regularly done at the farmer markets and supermarkets. Guatémala also has a well-developed
food processing industry that offers a variety of food products that service most hotels and restaurant s
throughout the country.

I Restanranis

According 1o the Guatemalan Bestaurant Council (GREGUA), over the past ign vears the number of
restaurants increased from 13,605 restauranis in 2003 wo 22,000 in 2015. Fast food restauranis have
grown in sales by offering home delivery services. Fast food restaurants are also an option for business

people.
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IV. BEST FRODLUCT PROSPECTS
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tariff on U5, and safer than
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V. POST INFORMATION
I you need assistance exponting (o Guatemala, please contact the US. Agricultural Affairs (OfTice al the
following address:
OfTice of Agricultural A fTairs

Avenda Reforma 7-01, Zona 10D

Cuatemala, Ciudad 01010
Tel: (502) 2332-4030
Fax: (302) I331-8293

Email: AgGuatemala@® fs ysdi, goy




For more imformation on exporting U5, agriculiural products o other countries, please visil the Foreign

Agriculiural Service home page: hitp/fwww fas usda pov
VL LIST OF MAJOR REGULATORY AGENCIES

Mame: Bernando Molina

Title: Deputy Director

Institution: Food Control UnivMinistry of Health (MSPAS)

Auldress: 3 Calle final, 2-10 Zona 15, Valles de Vista Hermosa, Gualemala
Telefax: (502) 2502-2502

Website: www.mspas.gob.gt

Mame: Lic. Gauillermo Oriz

Title: SPS Director

Institution: Norms and Regulations UnivMinistry of Agnculiure (MAGA)
Address: 7 Avenida 3-67 Zona 13, Guatemala City, Gualemala
Telephone: (502) 2413 -7000

Website: hitpeliwww mapgs gob. gl

MName: Midia Sandoval

Title: Representative for OIRS A-Guste mal a

Institution: Inter-Regional Organism for Plant and Animal Health/Ministry of Agriculiure
(MAGA)

Address: 21 Avenida 3-12, Zona 15, Guatemala

Telephone: (502) 2500-9200

Fax: (502) 2500-9349

Website: www.oirsa.ong

Mame: Lic. Alexander Cute

Title: CAFTA-DR Administrator

Institution: Foreign Commerce Administration Direction/Ministry of Economy
Address: & Avenida 10-43 Fona 1, Guatemals

Telephone: (502) 2412 -0200

Website: hitpeffwww . mineco.gob. gt/

Mame: Maria Elisa Chang

Titke: International Agreements Linit

Instilution: Superiniendence of Tax Adminigration (SATWC ugoms Authority
Address: Ta Av, 3-73, Zona 9, Edificio Torre SAT, Guate mala

Telephone: (302) 2329-7070 exi. 1313

Website: hupiponal.sat.gob.guUsitiof

APPENDIXES
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