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Report Highlights:

This repont serves as a praciical guide for ULS, exporiers wishing (o initiaie or increase e aports of L5,
consumer-orieniad agriculiural products (fresh or processed animal & plant producis; beverages; other
snack foods) to Viemam. It provides key updates on Viemam "s policies and regulations that may affect
exporters” choices about how to approach this dynamic market. Although Viemam’s maze of
regulations has occasionall y resulizd in iroublesome trade barriers, the country is making progress in
reducing import LarifTs per iis WTO obli gations and adopting more business-frendly pracices. Vietnam
i% a parucipant in the Trans-Pacific Partnership (TPP) negotiations, through which the United Siates and
10 other Asia-Pacific panners are séeking o establish a comprehensive, next-generalion regional
agreement 1o further liberalize rade and investment.
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Vietnam's near 1o madium-term economic forecast indicates relatively stable but slower growth than
experenced during 1995 - 2011, The country’s economy grew 5 42% in 2013; modestly bener than
- when its growth registered just 5.2%, the lowest level since 1999 and well below the 7% annual
average achieved during the previous decade. The government initially estimated growth of 5.8% in
2014, however, ended up revisad estimate was 5.98% in the new year of 2015 (the Viemam s
CGovernment Website), refllecting modesly improving business conditions and strong growth in FDI
particularly by Japan and South Korea. However, this growih rate is widely viewed as insufTicient 1o
keep pace with the country’s growin g population.

A young population, rising middle-class mcomes and female labor force participation are driving
Vietnamese consumerism. 42 percent of Viemam’'s population, which is estimated 91.6 million in
2004 and is growing by 1 percent annually, is under 25 vears of age. Vietnam also has a large
female working population (49 percent in 2014), making the female consumer é ver monre imporiant.
Ower the past decade, the number of middle ¢lass househobds (defined as number of households with
income in excess of 520,000 constan 2005 U.S. PPPS), has nearly doubled from 1.2 million in 2003
0 2.3 million in 2012 (Source: Global Insight).

Vietmam's steady global economie integration and market-orented reform has driven broad
development gains over the past two decades, raising per capita income from 5260 in 1995 o over
5196000 in 2003, dramatically reducing poverty levels and propelling Vieinam to join the rank s of
lower middle income countries. Total U5, -Vienam bilaieral trade has grown steadily from 51.5
hillion in 2001 to $34.9 hillion in 20014, making Vietnam one of the important trading panners and
12th largest destination for agriculiural expons, Yietmam General Depariment of Customs reported
that the United States and the EU remains Vietnam's two largest export markets, mking 528.6
billion (up nearly 20% over 2013) and $27.9 billion (up 14.7%), respectively in 20014, In contras,
the United States exported just $6.28 billion to Vietnam, but that was up 21% versus 2013, Vietnam
continued 1o enjoy atrade surplus of about $2 billion overall in 2004, the consecutive second surplus
in & number of vears. China remains the largest expornier 1o Vietnam: at $43.8 billion in 2004 (up
18% vs. 2003). South Korea was second with exporis of 521.7 billion o Vietnam, up 4.9% over
2013

The 2014 economic growth was led by the services sector, which represenied 39, 7% of the wial
GDP. Travel and iourism displaved much lower growih, just 4% againsi 1006% in 200 3 with the
number of foreign visitors o Vietnam up o 7.9 million, and those arriving for tourisl purposes
numbering 4,76 million, up 2.6%, The largest sources of international arivals included China, South
Korea, Jupan, Cambodia, Malaysia, European countries and Australis. The number of Chinese
visitors did not increase as much as in past years due 1o the tension on East Sea between China and
Vietnam. Data released by General Sttistics Office reporiad that 1.95 million Chinese tourists came



o Vietnam i 2004 (up just 2% over 2003}, while visitors from the Europe increased o 1.2 million,
up 14.6%, Crude oil, iexiiles and apparel, loolwear, and monreé récently cell phones aré among the
key drivers of Vietnam’s expo rt-oriented industrial and manufacturing secior.

Despite this amazing growth, doing busingss in Vietnam can be a challenge for exporiers. Al times, the
maze of seemingly conflicting regulations may present a formidable barrier 1o trade, vet o the same
time, the country is evolving and becoming more business-friendly in other respects. The improved
economic environment owes much 10 Vietnam’s integradion into the ghobal trade community. Vietnam
is an active member of ASEAN and became the 1 50th member of the World Trade Organi zation
(WTO in January 2007, The Government has recently concluded negodiations for Free Trade
Agreements (FTAS) with many imporant trading partners, including ASEAN, ASEAN-China,
ASEAN-Korea, ASEAN-Japan, ASEAN- New Zealand - Australia, and ASEAN-India. Thmugh these
effons, Vietnam has pledged not just 1o lower impont taciffs and eliminate quotas, but also o increase
markel access for goods and services, strengthen IPR protection, enhance legislative and regulatory
transparéncy, and improve ils commercial dispute settlement and trade facilitalion processes.
Regionally, Vietnam is a panticipant in the Trans-Pacific Pannership (TPP) ne gotiations, through which
the United States and 10 other Asia-Pacilic pariners are seeking 1o establish a comprehensive, nexi-
generation reégional agreement 1o further liberalize irade and invesimentL

The market for high-value food products is substantial and is growing across a wide variety of
categories, Trade data indicate that Vietnam impored over 510.2 billion in consumer-oriented
agriculral producis in 2004, this includes more than 54.4 billion in edible fishery products which was
the single largest calegory. Total 2014 imports in agriculiural, fish and forestry products are estimated
exceeding 5305 billion. (Note: Given Vietnam's porous borders and endemic under-invoicing, it is
difficultl to estimate the sctual level of consumer-resd y imports. )

LS. food products are favored by consumers for their high quality, safety, innovation and consistent
supply. Exports of high value and consumer-oriented ULS. agriculiural and food products 1o Vietnam
have seen rapid growth in recent vears. Afler hovering around the $20 million mark forseveral years in
the early 2000k, these expors grew 1o an astonishing 5535 million i 2000, then 53879 millon in 2014,
In the coming vears, these exporis should continue o increase,

FAS Vietnam's besi prospects for consume r-orienied agriculiural products include dairy products,
chilled and Frosen mest (beel & pork), frozen poultry, fresh fruits, dried fruss and nots, snack foods,
confectionary food s, packaged foods (canned fruit & vegetables, canned meat), condiments, juices,
and alcoholic drinks (wine, beer, spirits). See Section I'V: Best High-Value Product Prospects for
mare information on the outlook for these products.

Vietnam's retail fond sector is growin g rapidly, fueled by a combination of strong economic growth,
rising income levels (particularly disposable income), a large young population, a growing middle



Class, and incressing & aposure to g Western lifestyle, More and maore urbuan consumers are opting o
wn pnkernaional shopping e vpenénce, shifting Inym the tradat onal *Wel ™ markets to supermarkets and
shopping malls. This trénd has boen o doving [orce m me reasing imports of Western food products
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have the potential o pay large dividends down the road a8 Vielnam s economy Continues (o grow

Vietnam's bést consumer years aré stll ahe sl and prospects are very promasing for fasier expansion of
the retwil, food processang, and lood service sectors i the nexi five years. The Agneuliural AlTars

CHTpces e Hanor and Ho Chi Minh Cuy {(HCMO ) are ready Lo assis1 you o Dmeé-luning your @xpsor

aclivilpEs [or v e nam.




nchising has been introduced and the nvironment.
il food sector is ransioning W a mone

Ern struciure.
wing rural-to-urban migration. imited infrastructure and distribution for
rishable products.

DA Guarantee Export Credit Program imited/restricted supply of bank loans and foreign
GSM 102) has been available for use in schange as well as weaker ies between the ULS,
Vietnam singe 2008, 5o far, eight ollar and the Vietnamese dong. resulting in more
[Vieinamese comunercial banks have been isk for non LAC payment terms for sales of U5,

Eligible under the program, oo,
Trade Shows

We encourage vou 1o assess market prospects first-hand. Face-to-face contadt is very important 1o the
Vietnamese, particularly in the initial stages of business relationships. The FAS-HCMC Office
organizes a U_S. Pavilion at Vietnam’s intermational food show, Food & Hotel Viemnam (FHV )
{www foodnhotel vietnamucom), held bi-annually in HCMC. The next FHV is April 21 - 23, 2015.
Regional shows are held in Hong Kong (HOFEX. ofien held in May) and Singapore (Food and Howel

Asia (FHA)), approsimately every iwo years, Many leading Vieinamese firms atiend all three of ihese
irade shows,

Reports on Food and Agricultural Import Regulation and Standards (FAIRS)

The Exporier Guide should be used m conpunciion with our other irade regul story reporting, éspecially
the Food and Agriculural Impon Regulations and Standards (FAIRS) repornts: (1o be updated soon),
series of Food and Agriculiural Impon Regulations and Standards namtive repors (FAIRS narrative):
YMIN52(FARS Expont Cenificate). ¥M3I057, YM3070. VM3I0T71 (Maximum Residue Le vels).

D spite our & (Tons o update all reports, some of the information will quickly become dated. Please
contact the Hanoi and HCMC Offices for the most up-to-date information.

Scction I1. Exporter Business Tips:

Below are soume of the most imponant points (o understand about doing business in Vietnam, from a
U8, agricultural exporier’s point of view. Please see the list of resources at the end of this repon for
additional sources that can enhance your mderstanding of Vietnam s business and food policy

praclices.

(1} Local Business Customs and Market Entry Strategy
Mosi local businesses are small or medium-sized companies that rely on bank loans o run their
business, with loan sizes varying according to collateral. The following kocal customs and habits are
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(UHT and fresh milk, yopurt, cheese etc. ) meais, eggs, fmesh fruils, mmponed vegetables, confectionary,
snack foods, and packaged lood ilems

Vietnamese consumer habils:

« Shop daily for food iems. (This is changing somewhal among the younger urban
generation )

« Prefer fresh products, especially for red meats, poultry meat and seafood. (However.
frozen foods are gaining popularity because more and more consumers in urban areas
believe them (o be more hygienic.)

¢ Low ownership raie for refrige rators and microwave ovens, (Only 200 of Vietnamese
households have microwave ovens).

Consumer trends in wrban areas;

« Low (bul increasing) average inoome.

o Growing awareness and concern aboul nutrition, quality, hygiene, and food safety.
(Clear indication of nutritional value on the package has been a pood marketing stralegy
for health Toods. )

o Brand loyaly: stll receptive 1o new products

e Wesiern lifesivle is welcomed.

v Dining oul hig become maore freguent.

¢ Advertisemenis and promotions are effective, particularly for children,

i3} Food Standards and Regulations

It is a real challenge for any food e xporier (o fully understand the complexity causad by overlapping and
frequent ly-changed regulations on food standards and safety in Vietnam. It is strongly recommendad
that U.S. exporters, especially new comers 10 Vienam market, should refer the following repons Lo
have a more comprehensive view on Food Standarnds and Re gulations:

+ FAIRS report VM3032 provides an un-ofTicial ranslation of the Vietnam Food Safety Law (F5SL)
promulgated by Order No.OG20IWL-CTN, and ratified by the National Assembly on June 17, 2000,
and brief introduction on the Decres 38201 2ND-CP detailing implementalion of some articles of the
F5L. The F5L, which entered into force on July 1, 2001, is the umbrella guidance on food safety and
responsbility for leding and enforcement of food safely amon g ihe appointed Minigries of Agriculiure
and Rural Development (MARDY, Health (MOH]), and Industry and Trade (MOTT),

+ GAIN report VM4029 provides an unofficial translation of the Inter-Ministerial Circular

132004/ TTLB-BYT-BNNPTNT-BCT, dated April 9, 2014 regarding guidelines for assignments and
coordination of stale management of food safety. This Circular provides more detail on the product
respons bilities of the three key ministries charged with ensuring food safety in Vietnam as stipulsed in
the Vienam Food Safety Law and Decree 38/201 YND-CP.



+ GAIN report VMIDS52 provides an unofficial translation of the Circular 25/20000TT- BNNPTNT
(Circular 25), daed Aprl 8, 2010, guiding on the food hygiene and safety control for imported
foodstuls of animal origin. The Circular 25 requires foreign governments and &x porters o be approved
by MARD s National Agro-Forestry Fisheries Quality Assurance Depariment (NAFIQAD) before being
allowed w unload their exponied product at any Vietnamese port.

+ GAIN report VAMA010 provides an un-official transktion of the Ministry of Health’s (MOH) Cireu lar
19200 2TT-BYT, issued on November 9, 2002, providing Guidance on the Declaration of Conformity
0 Technical and Food Safety Regulations. This is one of MOH s legal circulars implementing the
Vietnam Government's Decree 38/ 201 2/MND-CP imple menting the Vieinam Food Safely Law,

+ GAIN report VMM provides an un-official translation of the Ministry of Indusiry and Trade
(MOIT)"s Circular 28/2013TT-BCT, dsed November 6, 2013, on the “Regulation on Stake Inspection
of Food Safety for Imported Food Products under MOIT s management™ Under the present Food
Safety Law, MOIT is responsible for the food safety of some imporied processed food products, such as
alcohol, beer, beverages, processed milk, and vegetable oil, among other products.

1*) Special note on Food Quality/Standards Registration

Locally produced and imporied foodstuls must obtain a Food Quality/Standards Re gistration
Certificate (RC). The Vietnam Food Administration (VFA) of the Minigry of Health (MOH ) is

res paons ble for isuing these cenificates for imponed foods. Furiher details can be found in GAIN
Report VMAOLD providing Guidance on the Declaration of Conformity o Technical and Food Safety
Regulations.

This registration process is cumbersome, The Ministry of Health imposes ¢ wogssive document sion
requirements with respect o imporied food products. Importers are required o apply for registration for
each food item imported. The process requires a centificate of analysis (CA) so deailed that some US.
companies are unwilling 1o provide it because they feel it violates their confidentiality. For mixed
containers of processed foods, where each product in the container must have a RC, the requirements
can be both costly and burdensome.

{4y Trading and Distribution Rights

In acco rdance with Viemam's WTO commitments, as of January 1, 2009, foreign-owned firms in
Vietnam are allowed distribution righis, However, FAS Vieinam has nol seen many distribuiion
licenses being granied 1o foreign entities, In the meantime, U5, businesses should continue (o work
with and through local importersidistributors. Quite often the imporier and distribulor are separate
companies, each with its own required fees.

New Regulations on Trading and Distribution Rights of Foreign-Invesied Enterprises (FIEs) in Viemam
o be Implemented, became elective on June 7, 2013 replacing Circular W2007/TT-BTM (July 7, 2007}






Foreign companies can enter Vietnam and establish a Representmive Office (RO). This type of office
réquires & business license issued by Depariment of Industry and Trade in the province/city that foreign
companies want 1o locate their RO, and permits the foreign company o monitor marketing and sales
sctivities of the local or joint-venture distributor. It does not, howe ver, give the foreign company the
right to manage the distributor, s¢ll products, or collect payments.

Many intemational companies have established “rep” offices in HCMC or Hanoi. This allows them to
closely monitor and work with their local panners, but does not allow them (o directly rade or disiribute

poodds. Vietnam has been show o relax the overly burdensome process for regstering and opersing a
wholly owned office.

(6) Credit & Finance [ Letters of Credit / GSM 102 Export Credit Guarantee Program

On any shipment exceeding a small sample amount, it is important 1o sell goods cash before delivery or
against an irrevocable Lener of Credit (LAC). Other credit ierms should not be contemplated until you
are absolutely sure the imponers and distributors are reliable. There have been many cases of local
companies locked in payment disputes with their foreign suppliers.

In normal practice between US. exponers and reliable importers, Vietnamese foodsiufl imporiers
usually make payment on either Money Telex Transferred (TTR ) or Document against Pavment (DF)
hasis, as the banking fee for opening L/Cs is high compared with relatively small U5, dollar paymenis
needed for imponting small lots of U5, goods,

It is important for the American exporier o have a distribution relationship with a local company that
has the financing w énter inlo a business relationship, both with the exponter and with local Vietnamese
stores. The local distributor will give credit terms 10 buyers and collect payments due.

USDA Export Credit Guarantee Program (GSM 102k

The GSM 102 Program provides credit guaranizes o encourge commercial financing of U.S.
agricubural commodity exports, thereby assisting U.S. exporiers in making sales that might not
oiherwise occur, The GSM-102 program guaraniees credil exiendead by the privae banking secior in the
Uinited States (or, kess commenly, by the ULS, exporier) to approved foreign banks using dollar-
denominaied, irrevocable ketiers of credil for purchases of 1.5, food and agriculiural producis by
foreign buyers. USDA"s Foreign A gricul ural Service (FAS) administers the program on behalf of the
Comamod ity Credit Corporation (COC), which issues the credil guaraniees,

Potential benefits from the GSM 102 1o importers include access o credit from the local bank: inc reased

buying capacily bécause of access Lo trade credit; longer repayment térms and bower cost ol bu ying on
credit; and ability w purchase maore ULS. agdculiural products.

For more information about GSM 102, please visit: hupofiwww fas usda govie screditsieap-cred-guar-



Hew a5

Vietnam is éligible under the Southeast Asia regional program, which covers Cambaodia, Indonesia,
Laos, Malaysia, Papua New Guinea, Philippines, Singapore, Thailand, Timor-Leste, and Vienam.

FAS has currently approved the following seven banks in Vietnam to be eligible under the GSM 102:
¢ Asia Commercial Bank (ACB)
+«  Bank for Invesiment and Development of Vieinam (BIDV)
#  Joint Stock Commercial Bank for Foreign Trade of Vietnam (Vietcombank )
o« Militery Comimercial Joimt Stock Bank (MB Bank )
=  Saigon Thuong Tin Commercial Toint Siock Bank (Sacombank )
+  Wietnam Expon Import Bank {Eximbank )
+  Vietnam Joint Stock Commercial Bank for Industry & Trade (VietinBank)
+ Vietnam Technological and Commencial Joint Siock Bank (Techcombank )

« Vietnamese banks are currently eligible for a maximum enor of up 1o | year.
s Approved banks in Southeast Asia may issue LACs for sales 1o Viemnam and other regional
destinations.

(7 supermarket Tips & Cold Chain Woes

Supermarkets in Vietnam carry a wide range of goods, mcluding food and drinks, cosmetics, clothing,
shoes, home appliances, kitchen wensils, and even fumimre. Most supermarkets devote about 40-50
percent of their physical space 1o Tood; the rest is divided among other goods.

Increasingly, consumers are inclined 1o buy food from supermarkets because they are viewad as cleaner
and more sanitary than traditional markets. There is also a growing acceplance of processed, packaged,
and frozen food products, including mes and fish. Though local food products continue 1o be sirong
sellers because of a lower price, quality control has not vet reached intemational standards. Local
consumers are beginning w pay < loser attention o Food quality and food safety, and this new trend will
help promote ULS, quality producis. Supermarkel managers report that consumer demand for imporied
fooxds is steadil v increasing.

Modern retail stores still only account for 205 ol wtal Tood sales 1o Vietnamese consumers, bul sales
through such outlets have grown considerably over the last six years, with an annual average growth
rate of 20 percent. One should not, however, wially ovedook the open-air or enclosed iraditional
markets, often referred 1o as “wer” markets. Many case-lots of impored goods (canned goods, nuts,
wine. beer, and shelf-stable producis) are sold through these markets. particularly in areas not yet served
by modern supermarkets. Aocording o major U.S. food imporiers, sales volumes 1o supermarkets are
increasing. but are stll under 50 percent of their total sales. To reach all Vietnamese consumers,



exporters néad o have a local partner capable of supplyving bodh the modemn channel (de partiment siores,
wholésale outlets, hypermarkets, supermarkets, convenience slores) and traditional ¢ hannel (wet
markets and “mom and pop™ shops). Please refer to VM3062 for further details about Retail Food
Sector in Vietnam.

The requirement for food quality registration to the Viemam Food Administration (VFA) is a constradnt
for supermarket chains o directly impont ULS. foods and beverages. Because supermarkel chains are
usially iniere ged in mixed containers of many items of packaged foods, it i very costly and the
paperwork 15 burdensome tw register each food stem with VIFA.

The codd chain - the system for preserving Fresh, chilled, and frozen commodities from producer to final
consumer - is ol good in Vietnam, though it is improving., Maost of the lirger modern shops have
freezers and refrigerators, bul smaller shops do not. Vietnam has developed a firly good cold chain for
frosen seafond for exports, and the imponed and locally-made cold chains for domestic market have
been much improved since 201 1. Comtrade data reported that exports of refrigerating equipment,
belonging o HS 841810 — 841850, 1o Vietnam have kept on rising during the past few years, from USD
181 million in 2011 1w USD 254 million in 2003, However, fresh produce suppliers have found that
many Viemamese imporiers do nod adequately supervise the iemperature and humidity in their chillers,
thereby shoriening the shelf life of perishable commodities.

(8) General Inspection Procedure for Imported Products { Entry Point Inspection/Testing )

Siep 1: Before importing food products into Vietnam, the importer musi obtain Receiplis) of
Announcement on the Conformity o Technical Regulations and/or Announcement on the Conformity
with the Food and Safely Regulations, Plesse see VMO0 for detailed information regarding these
formalities.

Step 2: Al least 24 hours prior 1o the arrival of the consignment, the imporer must régister for food
safety inspection with the competent authority. Imported food products are only permitied to be
transporied o warehouses for preservalion and pending cusioms clearance afier the imporier regisiers
for food safety inspection. Customs clearance will only be effective once the Notice of Salisfacton of
Import Requirements is granled. Together with food safety state inspection, products of animal/plant
origin will be subject to animal quarantine or plant quarantine Ffo rmality.

Tooban Cenificae of Arnouncemen on
the Conformity o Technical Regulations
anlior Aniouisoe ivent o Uhe Cosforminy
with the Food md Safety Begulations

Rl,rp 1 Fr.n:-r o ihe srival of the condigament l Trmber oo impl.u'l.,:
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Food quality and safety control examinations for goods using Harmonized System code (HS ) are based
on Vienamese Standards {TCVN) and Technical Standards. In case there i5 no Viel namesé réferénce,
CODEX standards are applied.

The entry point inspection entities are technically referred 10 as State Testing Agencies or State

Controlled Agency (STA or SCA) which carries oul inspection and clearance related 1o quality control

on behall of all Government Minisiries. The STA or SCA normally concentrate on the MELs for their

lesting. Please refer the following GAIN repons for latest regulations on MRLs

e GAIN report WM3D5T which provides unofficial ranslation of Circular 242003 TT-BY T revising
the lisi of Maximum Residue Limiis for velerinary products in food products

o GIAN report VM3070, summarizing Circular 2200 UTT-BY T promulgating: 1) National Technical
Regulation QCVN 8-1:201 I/BYT regarding the maximum level of myootoxin sllowed in food; and
2) Kational Technical Regulation QCYN B-2:22011/BYT regarding the maximum level of heavy
metals allowed in food. The Circular entered into force on August 13, 20011, but was ne ver noti lied
1o the WTO

o  GAIN report ¥ M307 1 which provides unofficial translation of Circular 5/TT-BTY updating the
maximum limits of microbiological conamination in certain food products



For imports of foods originating from animal, plant and marine sources

Imports of foods originating from animal, plants, and maring sources must be inspecied for sanitary and
phytosanitary standards by competent quarantine agencies under the Ministry of Agriculure and Rural
Development (MARD). At the wholesale/retail distribution level, several ity and provincial
government agencies are involved in monitoring the quality and safety of food producis, including
offices of the Ministry of Health, the Depariment of Animal Health, the Minisiry ol Industry and Trade,
and the Police Force.

The General Depariment of Customs also inspecis gonds (o determine and ool lect import duties and
asse s violations of compliance with required Cusioms formalities on behall of all concerned agencies

(Minisiry of Finance, Minisiry of Industry and Trade, Ministry of Health, Minisiry of Agriculiure, eic.).

(* NEW) Import requirement for foodstufTs of animal origin and aquatic origin:

According 1o MARD s Circular 25 2010TT-BNNPTNT dated April 3, 2000, as of July 1, 2010,
amendad by Circular 51/ 20000TT-BNNPTNT dated September 8, 2010, for exports of foodstulTs of
animal origin and aquatic animal origin 1o Viemnam, all food business operalors (FBOs), who produce
these foods, are subject to registration to the MARD/National Agro-Forestry and Fishery Qruality
Assurance Depanment (NAFQAD). Please see GAIN Report Y MI032 for more details on Circular 235,
As of January 2005, NAFIQAD is continuing (o post its Approved List of U.S. Meat and Poultry FBOs
for export 1o Vieinam on their website www naligad gov.ovn. For a ULS. company o appear on this list
it must fill out an Appendix 3 atached in the Circular 25 and submit it 10 FAS Vietnam via e-mail s
{aghanod @ (as usds gov; himinhiE fas usds gov b or fax (84,4, 38505 130; B4,8.35204636).

(* NEW) Standards for Maximom Residue Levels on Products of Animal and Plant Origins
On May 6, 2000, the Ministry of Agriculiure and Rural Development (MARD) issued Circular

2920006TT-BNN (Circular 29), esablishing new Maxvimum Residue Levels (MRLs) for many meal,
pouliry, and seafood products. Cincular 29 wok effect July 1, 2000, and replaced parnt of the Ministry of
Health’s (MOH) Decision 462007/ QD-BYT (Decision 46; see GAIN VMB055). Circular 29 alTecis
some meal, pouliry, and seafood prsducis. The Circular applies o both domestically produced and

imporied products. For more details about Circular 29, please see Gain Report VMM . Standards for
maximum residue levels on fruit and vegetables are regulated in Circular 682010 TT-BNNPTNT

(Circular 68) issued by MARD on December 3, 2000, Circular 68 went inio force 45 days afier the
issed date,

Though the above-mentioned Circulars are siill in force, Post has leamed froam importers thal the y have
been rarely applied since the Law on Food Safety and its imple menting regulations documents {Decrees,
Circulars) were issuad. Acconding to the current ly-applied repulations, the MOH is the appointed
suthority 1o provide standards for maximum residue levels. Accondingly, the MOH has issued several
Circulars regarding MRL<, the details can be found in our GAIN reports VM3I0ST7, VM3OT70, and
VM3071.



(* NEW) Pest Risk Assessment Requirement for Imports of Plant and Plant Origin Prodocts:
MARD is responsible for PRA procedures on imponts of plant and plant origin products and has issued
the following Circulars 1o manage PRA issues:

Circular 302014/ TT-BNNPTNT issued on September 5, 2014, publishing the lists of regulated aricles
for plamt quarantine and aricles subpect 1o pest rsk anal ysis befone importalon into Vietnam. This
Circular enterad inio force on January 1, 2005, See GAIN report VME057 for further information .

Circular 3532004 TT-BMNNFTNT dated October 31, 2014, publishing the list of plani quaraniine pesis of
the Socialist Republic of Vietnam, Circular 352014 entered into force on January 1, 2005, See GAIN
report VAI4GT for further informat ion,

Circular 362014/ TT-BNNFTNT on October 31, 2014, publishing the Regulation on Pest Risk Analysis
(PRA) Procedures for re gulsed articles subject 1o Pest Risk Analysis before being imported into
Viemam. This Circular entered into force on January 1, 2015, See GAIN report N¥M4070 for further
information.

Currently, Vietnam has formally granted market access for four U.S. fruils, table grapes, apples, cherries
and pears. For other fresh fruis, especially ne w-to-market fruits, PRAS are requestad o be conducied by
MARD/Plant Production Depanment in Hanoi (PPD-Hanod), and normally takes one (o three vears 1o
complete each PRA. IT you have quesitions about ithe PRA requirement from MARD, el free o contact
our office,

1% Location of Inspection

Entry-point inspections by STAs and Customs inspections may take place al a seaport, river por, airport
or even ata public warehouse or importer’s warehouse—il it is cenified and approved by STAs and
Customs. If the importing company would like 1o have cargo inspecied in its warehouse, the company
sl submil a request 1 the Customs authorities and 5T As Tor approval.

For imporis of measl and dairy producis, locations of inspection must be al eniryv-point destinations
{seapon, river port, and airport ) or at STA ustoms-certiflied warehouses, Entry-point inspections a
importer's warehouses are no longer accepled.

(10} Import Duties & Fees

The total cost of import duties and inspection fees levied is caleulated by the General Customs
De partment and the STA. Vietnam is now working 1o implement GATT Article 7 and therefore
generally uses ransaction value for import duty calculations with only a few exceptions.



On January 21, 2015, Vietnam's Government issued Decree B/2015/ND-CP 1o supersede the Decres

402007/ D-CP issued on March 16, 2007, on “regulation on the cale ulation of cusioms value for

imported/exported poods.™ The new Deécree ok elfect on March 15, 20015, As staiad in Article 20 of

the Decree, the customs value for the calculation of import taxes is the wotal cost that the imporier has 1o

actually pay for the shipment al the first entry point of destination, with reference o Common Trade and

Customs Convention and/or any other International Commitment that Vietnam has signed. The first

entry poinl of destination (FEPDY) is defined as follows:

a) By ship or airplane, the FEPD is the unload port or the airpon stated in the Invioice

b} By irain, the FEPD is the inlernational siation at ihe border gate

<) By land and waterway transports, the FEPD is the border gate where the goods firstly come o
Vietnam.

Inspection fees are calculated based on the wotal retwil value of the cargo inspected. The Tee for food
Quality inspection is 0.1% of the retail value of the goods, but the tdal amount cannot be less than
Viemamese Dong (VIND) 300,000 which is appro ximately $14.50.

Customs has developed a specific procedure that it believes combats fraud. Each vear it issues an
import value database, based on a database of usual and historical import prices that i maintains. I
entemprises declare prices lower than the reference price, Customs consulis with the firm. Afer
consuliation, if an indication of irade fraud is found, the case fike is forwarded for further invesiigation
as per regulations. Within 15 days from the date of applying for customs clearance of the case, the
Customs office musi inform the imporier of the determined customs value For import duty. There is an
appeal process n place.

These procedures have drawn complaints from importers of LS. agriculiural products, particularly for
meal cuts and high-value food products. Imporers complain that the price database are often based on
general category of previous impors (i.e. 4-digit HS code) without reference Lo product specilication or
differentiation and are significantly inaccurate. Customs officials are reluctant 1o stray from the
reference-price valuations even when invoices have been clearly proven valid. Afler numerous
complaints from irading parine rs, the process appears o be improving, paniculary for long-established

(11} Docume nt Package
When importing, all necessary documents must be compiled into one dossier and presented with a
Vietnamese-language translation of the sales and purchase contracts,

The necessary documents include:
i. Customs dec laration application / Registration for inspection form



Copy of the trade contract or letter of credit {L/C)

Bl of Lading

Invoice

Packing List (see note be low )

Centificate of Origin (See note below ).

Documents certilying the safety and quality of the foods (Expon Cenificates)
Centificate of free sales (* NEW - see momre details in the below note)

o B b R e e

According to MARD s Circular 63201(NTT-BNN on Centificate of Free Sales dated November 1, 2010,
45 days from the date of sgning this circular, 3 CFS is required for s2lected agriculural and food
products including wood and GM-food products, irradiated food products, and food products
manufactured under special (advanced or novel) iechnolog y. A CFS must be made in English and
contain the following details:

s  Name of the CFS issuing agency (the issuer)

# s reference numbser

#  Date of ssuance

«  MName of the cenified product

¢ Type or group of the cenified product

«  MName and Address of the manufciurer of the product

#  Stmement that the product is manufsctured and freely sold on the country of manufaciure

+  Full name, title and signature of the CF5 isuing peron and seal of the CFS issuer,
Dot Additional documents may be required, based on the nature of the shipment. If there is any doubt,
please check with your local business pariners, our FAS offices and also MOH before linaliang the
sules s,
(12} Labeling
On August 30, 2006, Prime Minister Nguyen Tan Dung signed Decree 892006/ND-CP on goods
labeling. This replaces Prime Minister Decision 178/199%QDTT g of August 30, 1999 that promulgasted
the Regulation on labeling of domestically circulsed and exporied and imponed goods, and Decision
952000/ D-TTg of August 15, 2000 that provided adjustmenis and supplements to it. The new decree
wioild normally have been efMective in March 2007, six months after publication in the Official Gazetie,
bt due 1o & delay in issuing the implementing guidelines, it came into effect in Seplember 2007, (See
VM TO3T for details). This ordinance applies w all types of circulated goods including impons and
exporis. Labeling is exempled for raw and Fresh foodsiufls, unpac ked proce ssed foodsiufTs which are
for sale directly 1o consumers,

The Circular 89 then was guided in detail by the Inter-Ministerial Circular 3472014/ TTLT-BYT-
BNNPTNT-BCT which entered into force on December 19, 2014, According to the Circular 34, the
Ministries of Health, Agriculiure and Rural Deve lopment, and Indusiry and Trade sssign the following



agencies: the Vietnam Food Admimistration (VFA), the Nstional Agro-Foresiry and Fishery Quality
Assurance Depariment (NAFIQAD), and the Science and Technology Depariment (STID), respectively,
to implement, as well as, 1o monitor the Circular’s implementation. Below is the contact information of
these agencies:

Vietnam Food Administration (VFA)
Ministry of Health (MOH)

135 Nui Truc Strest, Ba Dinh District
Hanod, Vietnam

Tel: (84-4) 384644589/ 38463702

Fax (84-4) 38463739

Emal: via@ via.gov.vn

Website: www viagov.vn

MNational Agro-Forestry and Fishery Quality Assurance Department (NAFIQAD)
Ministry of Agriculiural and Rural Development { MARD)

10 Nguyen Cong Hoan Street, Ba Dinh Disirict

Hanot, Ve inam

Tel: (84-4) 38310983

Fax: (84-4) 38317221

Email: nafiqad @ marnd. gov.vn

Website: www . nafigad.gov.vn

Science and Technology Department (STD)
Ministry of Industry and Trade (MOIT)

54 Hai Ba Trung Sireet,

Hanoi, Viemnam

Tel: (84-4) 22 202 222

Fax: (B4-4) 22 202 525

Email: VEHCN @ mail .gov.vn

Website: www. moil.gov.vn

For Turiher informastion about the Circular 34, plesse refer the GAIN repon VM SES,

Exporters of fresh and frozen meat and puu.uh ry should also access the FEIS webhsile:
hupe it w welsis usda poviw




Tepuine ment s-hy -couniry 'V iginam , where more specific requinements for labeling of mest and pouliry
products can be oblamed.

(16) Phytosanitary amnd Sanitary Inspection & Reguired Export Certificates

Phyiosaniary and sanidary health imspections for imporis of animals and animal products (including
dairy producis), plants and plant products, and edible fishery products must be done before customs
clearance. The Minisiry of Agriculiure and Ruml Development’s Plant Protec ion Department (PPD)
and Department of Animal Health (DAH) handle all sanitary and phytosanitary inspections for these

products.

+ Phytosanitary Cenificate

On September 5, 2014, Viemam's Ministry of A griculture and Rural Development (MARD) releaxsed
Circular 302014 TT-BNKFTNT publishing the list of regulaied articles subject w plant quaraniine
before entering Vienam, The products outlined in Circular 30 must be accompanied by a Phyiosanitary
Certificate and undergo a plant quaranting inspeciion befome being granied custoams clearance. This
Circular enterad into force on January 1, 2015, For further details about the Circular 30, plesse refer the
GAIN report YM4057.

+ Animal Health Cenificae

The inspection of food of animal origin and issuance of animal health cenificale are governad under
Circular 2520000 TT-BNNPTNT, and Circular 51/20000TT-BEKNPTNT. For further information aboul
the Circulars, please refer our GAIN repont VM4,

Flease also refer 1o the most updated FAIRS Expont Cenificate Report { VM D52 from July 18, 2001)
for information on export cerificaies and documents that Vieinam requires for imporis of foodsiuff,
amimal, plant and fshery products,

Special Note: Regarding animal health inspection service, DAH requires:
Application dossiers for mspection of imponed of animal producis for human consumpion (mest, ofTal,
eges, milk and products containing these mgredients ) mast include:
o A letler requesting quamnting inspaction of imports of animal products
b. Trading/Business License
¢. HACCP cenificate from food producing agencies (%)
*The USDA/AMS sanitary cenificate, dated before the product leaves the United Staes, can be
usad o replace the HACCP cenificane.
d. Cenificate of free sale (a copy with the company’s stam p)
e, (hher permission granted by suthorized agencies in acoordance with the regulations.,

(*) Effective August 4, 2006, MARDVDAH eliminated HACCP and Certilicate of Free Sale from their
requirement for dossier for inspection permits w import of beel, pork and poultry meat from the United
Slales,



(17} Special Warning regarding Certilicates of Origin and Packing List

Certificates of Origin (C/0) must be issued by competent agencies as prescribed by the exporting
country. These agencies usually include organi zations such as the Ministries of Trade, Minisiries of
Industry. Ministries of Finance, and other organi zations designated by the government of the éx porting
country, such as Chambers of Commence, Chambers of Commerce and Indusiry, etc. IMthe C/O is
issued by the manufacturer, it must be certified by the concerned competent agency or organizaton of
the issuing ¢ouniry.

CIDs submitied 10 Vietnam’s customs office must be original (not copies) and contin the following
mformation:

The maance number of the CAO,

Name and Address of the exporter, the exponing couniry,

Name and Address of imponér, the imparting country.

Information on transportation of the goods.

The rademark and Iabel: quantity and type of packs: description of goods.

Weight

The origin of the goods

The enterprise requesting the C/0 issuance (Enterprise’s name and date of request for issuance).
The CAD issuing organization {MName, dale of issuance and il stamg)

W NGt R W=

(18} Certificate of Origin Stamp

Although Customs seems 1o be becoming more reasonable on this point, FAS/Vietnam has assisted with
many cases in the past where Customs oflicials refused 1o sccept U5, cenificates of ongin withoul
‘raised” seals or official circular stamps. If the CAO has an oblong or rectangular stamp, Customs may
reject the document. Only circular stamps are considered official in Vietnam. Additionally, many U.S.
baodies issuing cerificales of origin do nol clearly stamp the paperwork. 1T Customs cannol resd the
stamp, il does no good. Likewise, if the smmp is one that produces a ‘raised” seal, please make sure it is
clear. FAS/Viemnam has developed a good working relationship with Customs officials, so please notily
us if you encounter any problems with Cenificates of Origin.

(200 Imports of GM Food and GM prodocts

On June 21, 2010 the Prime Minister approved Viemam’s Bio-Safety Decree 69 201IWND-CP replacing
the first Vietnam Bio Safety Regulation approved in 2005 (see VMS062), The new Bio-Safety Decree
provides o legal framework for bio-safety management of genetically modified (GM) organisms, genetic
specimen and products derived froam GMOs. This Decree does not regulate pharmaceutical products
originating from GMOs. The Decree wok effect on August 10, 2000 (see ¥M2OT71 for further details of
Decree 69).

Since then the appointed Ministries, such as Ministry of Natural Resources and the Environment



(MONRE), MARD, MOH, have ssued ihe following Cinculars o provide guidance on siale
managems nt of GMOs:

Circular B2013/TT-BTNMT on the procedure for granting and revoking Bio-Safety Cenificates, paving
the way for cultivation of agricultural biotechnolbog y crops in Vietnam, issued by MONRE and ook
effect on July 1, 2013, Click here for Further information about the Circular 8.

Circular 22004/ TT-BNNPTNT by MARD 1o promulgae the Approval Process of Issuing and
Withdrawing Centification for Genetically Modified Plants for use as food and feed. The Cincular 2
entered into force on March 10, 2004, See more details at V4020,

Circular 62015/ TT-BENNPTNT by MARD o extend the submission of regisiration dossier for ihe
Approval Process of Isuing and Withdraw ing Centilication for Cenetically Modified Plants for use as
food and feed, us requested by Circular 2, o March 10, 2006, This Circular will coome into force on
March 31, 2015.

(21} Enforcement Concerns

Traders have noted that enforcement of import regulations is not completely consisten.  Moreover, the
laws and rates of duties change ofien and are almost impossible 1 predict. People working in the trade
in Vietnam are ofien the best source for findin g the most up-to-date information about e xporting food 1o
Viemnam. Vielnamese governmenl agencies can provide information, but response time may be slow
amd miscommanicstion bet ween Ministry and regional offices is possible. Contacting the USDA/FAS
Agriculiural AfTairs Office in HOCMC or Hanoi is a good starting point,

Section I Market Sector Structure and Trends:

With a large, young consumer base, an improving per capita income and strong economic growth,
Viemam's best consumer years are still ahead and prospects for faster expansion of the rewil, food
service and food processing sectors in the next few years are very promising.

According 1o the Vietnam Ministry of Industry and Trade, Vietnam currently his more than 9,000
traditional markets, accounting for about 80 percent of wotal country consumer good sales. The best way
o enter the Vietnamese market is 1o develop a relationship with one of the established food wrading and
distribution companies who are able (o exiend the disiribution neiwork 1o nol only supermarkei s, hotels
and restaurants, but also wet/open-air markets and “mom and pop™ retil shops. Currenily, there is only
& handful of well-organized food trading andfor distribution companies in Vietnam, so the selection
process does not Lake too long. There s typically some sort of foreign involvement in each of the betier-
known companies. As these companies tend o be somewhat transient, it is advisable 1o visit Vietnam
and research the company’s customer lists and achisvements.

Most chels and hotel food and beverage managers in Lthe op hotels in Vienam are from Australia or






»  Muany supermark éls also eam significant revenues from suppliers in the form of listing fees, shell
space rentals and various fees and discounts.

o Itis not unusual for major supermark et chains o receive up 1o 45 day credit erms from their
suppliers.

+ Promotional and advertising activities often have an impact on sales.

Further growth and sophistication in the retail sector will create additional opportunities for U.S food
exporters. Local imporers fill continue o play a major role in the intduction, distribution. and
promation of imponied fomsd products in Vietnam,

Please refer io GAIN report VAD3G2 for further informat ion aboul Vietnam Retail Food Sector.

Food Processing Sector

Viemam's food processing and beverage industry continued to grow in 2014, expanding 5.1 percent in
the food processing sector, versus a6 percenl gowth rate in 2003; and 10 percent in the beverage
sector, from 5.8 percent in 2013, according to dam provided by Viemam's General Smitistcs Office
(GS0) at 2010 prices. Atcument prices, Viemam s food and beverage industry is growing fast at
almost 21 percent in 2013, with food production growing @ 20 percent, and beverage production
growing by almost 27 percent. With more transpare ni regulations and less burdensome pape rwork, the
Covernment of Vieinam has successfully stiracted not only foreign investors bul also local invesiors
into Viemam "s food processing industry. Vietnam has also tried 1o protect local food manufacturers by
imposing high import w@riffs (from 13 1o 30 percent) on selected food imports thal compete with locally
produced products (edible oil, confectionery, snack foods, juices, ice cream eic, ).

Dairy products (Fresh milk, UHT milk, ice cream, yogurt etc.), condiments, canned foods (meat,
sealood, fruits and vegetable L bakery products, snack foods (potato chips, grain-based snacks,
dehydrated fruits and vegetables, et1c.), juices, confectionery (biscuits, cookies, candy, chocolate e1c.)
and hot sauces are all produced locally with accepiable quality. However, consumer-oriented food
products manufactured in Vietnam still strongly rely on imporied food ingredients and additives.

Mosi large local manufaciurers have Good Manufaciuring Practice Ceniiflicaies or the equivalent (150
9002, HACCP). U.S. food ingredientis with the best prospects include dairy products (milk powder,
whey and laciose for bakeries, dairy and confectionary manufacturing), seafood {for further proce ssing
and re-exponis), meat (pork and chicken meal for meal processing), poultry MDM {for ssusages), 1ysine
{for meat processing), dehydrated potato powder ( for snack foods), dried fruits and nuts (for bakeries ),
concentrated juices (for juice manufacturing ), sweeteners, and Mavorings. Please refer o GAIN repon
VM5S0 for additional information on Viemam 's Food Processing Ingredients

Food Service Sector
Average disposable income per capita in Vietnam was reported at $1.334 in real terms in 2014
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condimenis, potato, juices, wine and spirits should continue to grow, Please refer o GAIN report
VM2D66 for more information on YViemam s Food Service Sector

Section 1V, Best High-Value Product Prospects:

General demand for various Kinds of high value foods and drinks will continue 1o grow in the coming
years due o the improved standard of living and higher disposable income. Demand for packaged
foods is predicted o continue growing strongly over the next few vears. Busier lifesivles and higher
incoanes will drive the growth of convenient and gourmet food prodecis.

Vietnamese consumer conflidence in Western products is high, American goods are perceived o be of
premium quality and o have high standards of food safety. Vietnam's trade infrastructure and general
level of economic development are éx panding quickly but are still underde veloped even when compared
o masl of its Southeast Asian neighbors. So, (oo, is the level of brand awareness. US. products will
therefore lace varied opportunities and challenges. Establishing an early base during Viemam s
developing siage is essential for fulure success.

LLS. food products with the best prospects are chilled & frozen meat (beell and pork). frozen poultry,
dairy products (mainly milk powder infant formula), fresh fruits (apples, grapes, and pears), dried fruits
(raisins) and nuts, snack foods (popcom, polate chips, et ), confectionary (chocolses, cookies, eich,
packaged foods (canned fruil & vegetables, canned meat), condime nis {mayonnaise, omalo keichup,
sauces ), juices, and alcoholic drinks (wine, beer, spirits). Information on these products follows:

Chilled and Frozen Meat including Beef, Pork and Pouliry

With Viemam's incredible poverty reduc ion over the past ten vears and its consistently increasing
Gross Domestic Product (GDP), Vietnamese citizens are able w0 afford more protein than ever belore.
Many Viemamese ful fill this demand with imported pork. With the increased demand for pork,
Vietnamese producers nead (o become more eMicient in order 1o be able o supply local demand, while
also being able o compete with foreign imporis. Currently, ULS. expon opporiunities 1o Vietnam for
pork and pouliry are oulstanding and getting better, and Post expects this trend o continue in the vears
0 come.

Pork has long been the country’s primary meat product, accounting for about 75 percent of il meat
consumption. Acconding to trade sources, Vietnam imports of pork meal continuéd 1o incréase o 102
MT in 2014, making a remarkable increase of 16% in quantity and 18.7% in value over 2003 (USD
130.3 malhon vs USD 109.8). Key exporters include the USA and Canada. It's worth noting that a lot of
LS. pork meats is ransshipped 10 Vietnam through other countries. Post believes this positive trend
will go on in the years 1o come, particularly when TPP is linalized.
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."-"r'i'.ll rising disposable imncome kevels, and a growing meddle class, Vigtnameése consumers ang
changing their food consumplion patterns, shifling their diets o more protein, mcluding more me st and
dairy producls

¢ The Vienanmese povernment has lsunched a number of il il ives focused on raising Vet namee se
citizens” average height, and dairy products play an important role in those initiatives
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Source: USDA, World Trade Atlas, Euromonitor, and various Vietnam irade sources,

Scection V. Key Contacts and Further Information:

U, Department of Agriculture / Foregn Agricultural Service (USDAF AS)

Your first point of contact for updaed repors and trade data is the USDA/FAS web site:

bt e we v i s s s . The FAS web site provides information aboul the stall, resources, and
programs coordinated by FAS o promote imlernational irsde.

Siate Regional Trade G roups
The State Regional Trade Groups (SETG) are four regionally focused, non-profit trade development
organizations that help U5, food producers and processors sell their products overseas, The STRGs are



funded by FAS, Stae Depaniments of Agriculture, and the food & agriculiure ndusiry, These
organizations carry oul promotional activities that help o increase exports of U.S. high-value food and
agriculural products. Activities include: international trade ex hibitions, overseas trade missions,
reveérse rade missions, éxpont aducation, in-country research, and point-of-sale promotions in foreign
food chains and restaurants around the world. The SRTGs also administer a cost-share funding program
called the “Brandad” program, which supports promotion of brand name foods and agricultural producs
i overseas markets.

The SRTGs are the Western U5, Agriculiural Trade Association, (WUSATA) in Vancouver, WA the
Food Export Association of the Midwest in Chicago, IL; the Southern U5, Trade Association (SUSTA)
in Mew Orleans, LA; and Food Expon USA-Northeast in Philadelphia, PA. Refer 1o the F.ﬁﬁ website
for more detuils: hiip: d .

LT

FAS Cooperators and Participants

The American food and agriculure indusiry benelits from a large number of associations and
organizations Lthat suppont export market development. These groups, referred 1o by FAS as
“cooperators,” receive support from FAS o conduct overseas activities such as trade missions, pavilions

ol trade shows, and informational semdnars,

A database of these organizations, including contact information, is available at;
i fas usds gov) ] Search as

tlrﬁ:tﬂl}'
To call Vietnam from the United Staes, dial (01 1-84), then dial the number, omiiting the leading

zero of the area code. For example, 1o reach the FAS Hanoi office, dial (01 1-84-4) 3850-500{).
« Tocall a Vietnamese number Irom within Vietnam, dial the area code (04) or (08) a5 mndicated
below, followed by the local number.

LSDASFAS OdMices in Vietnam:

FAS Hanoi, Vietnam
Agricubtural AfTairs OMice
Rose Garden Tower, 3rd Floor, 170 Ngoc Khanh, Ba Dinh District, Hamoe
Tel: (04) 3B50-5000; Fax: (04} 3850-5130
Email: aghanoi @ fus.usda.gov
Contact: Mr. Mark A. Dries, Counse lor for Agricultural AfTairs
Mr. Michael Ward, Agricubtural Anaché
Ms. Bui Thi Huong, Sr. Agriculiural Specialist
Ms. Nguyen Thi Huong, Agriculiural Specialis



Ms. Phan Thi Thu Huong, Admin, Assistant

FAS Ho Chi Minh City, Vietnam
Agriculiural Affairs OfMice
§* Moor, Diamond Plaza, 34 Le Duan Blvd, Digriet 1, HCMC
Tel: (08) 3520-46303520-4636; Fax: (08) 3520-4633
Email: atohochiminh @ fas usda.gov
Contact: Mr. Dwight Anthony Wilder, Agriculsral Ataché
Mr. Vo Thanh Kiet, Sr. Marketing Speciali=s
Mr. Tran Quoc Quan, Agriculiural Specialis
M= Neguyven Mai Van, Admin, Assistant

Key Government Contacts:

Minkstry of Industry and Trade (MOIT)
54 Hai Ba Trung., Hanod, Vet nam
Tel; (04) 2220-2222; Fax: (04} 2220-2525
Website: hitp:ffiwww moil.gov.vn
Contact: Mr, Vu Huy Hoang, Minister
Tel: (04) 2220-2 268
Emuail: HoangV HE moil gov.vn
Ms. Vo Thanh Ha, Assistant o Minister
Tel: (04) 2220-5423
Email: Ha%VT& modLgov.vn

Ministry of Industry and Trade - HCMC Rep. Office
45 Tran Cao Van, District 3, HCMC, Vietnam
Tel: (08) 3829-922(W 3822-5954/ 3822-5957; Fax: (08) 35290852
Email: VPDDTPHCM @ maitgov,vi
Contact: Mr, Phan The Hao, Chiel Rep
Tel: {(D8) 3B23-223% Ext 112
Email: HaoPT & maoil.gov.vn
Mr. Le Ngoc Trung, Deputy Chiel /Acting Manager, Administrative and General Coordinative
Dept.
Tel: (08) 329920 Ext 105
Email: TrunglN @ moil_gov.vn




HUMC Department of Industry & Trade
163, Hai Ba Trung, Ward 6, District 3, HCMC
Office 2: 59-61 Ly Tu Trong District 1, TP.HCM
Tel: (E) 3829-6322; 3829-290] Fax: (08) 3522-4536
Website: hupefiwww congthuong. hochimimheily . gov.vi
Email: sct@iphemagov.vn
Contac: Mr. Le Van Khoa, Direcior
Tel: (08) 3B27-5485
Email: Ivkhoasct@iphom.gov.vn

Ministry of Agricolture and Rural Development (MARD)
2 Mgoc Ha Street, Ba Dinh, Hanei, Vietnam
Tel: ((4) 3846-8161; Fax: (04) 38454319
Website: www.mard.gov.vn
Email: yp& mard.gov.vn
Contaci: Mr. Cao Duc Phat, Minisier
Tel: (04) 3733-5718/ DB04-3 181
Mr. Nguyen Van Viel. Chiel of Sall
Tel: (04) 3823-2752/ DB04-3134

MA RDAnternational Cooperation Department
2 Mgoc Ha Streei, Ba Dinh, Hanoi, Vietnam

Tel: (04} 3R45-96G70; Fax: (04) 37330752
Website: jod mund, gov.vi

Email: higt@ mand.gov.vn
Contact: Mr. Tran Kim Long, Acting Director, Inte mational Cooperation Dept (Vu Hop Tac QT)

Tel: (D) 38434682
E-mail: Jongik higlé@ mard gov.vn

MA RDINational SPS Notilfication and Enquiry (dTice

Room 1054, A 10 Building. MARD, No. 2 Ngoc Ha Street, Ba Dinh, Hanoi
Tel: (04) 3734- 4764; Fax: (04) 3734 9019

Website: www spsvielnam, gov,vi

E-muail; Spavieinam & mard. gov.vn

Contact: Ms, Hoang Thi Dung, Director General

MARD/Plant Protection Department (PPD)
149 Ho Dac D Street, Dong Da District, Hanod, Vietnam
Tel: (04) 3851-9451; Fax: (04) 3533-0043



Website: www.ppd gov.vn

E-mail: ppdvn@fpLyn

Contact: Mr. Bui 5i Doanh, Deputy Director
Tel: ((4) 38570916

MA RI¥Plant Protection Department — HCMC Office
28 Mag¢ Dinh Chi. Dis. 1, HCMC, Vietnam

Tel: (08) 3824-B803; Fax: (08) 38244187

Email: ppdsouth @ hom (p.vn

Coniaci: Mr. Nguven Huu Huan, Deputy Direcior

MARD/Plant Protection Department/Phytosanitary Sub-Dept Zone [T
28 Mac Dinh Chi, DisLl, HCMC, Vietnam

Tel: (O8) 3823-K94K; Fax: (08) 3829-3266

Email: nguyenvan nga53@ yahoo.com; kdivy2he me@® von.vn

Contact: Mr. Nguyen Van Nga, Director

MA RD/Department of Animal Health (DA H)
Mo 15, Gate 78, Giad Phong 56, Pheong Mai. Dong Da Disirict, Hanei, Vietnam
Tel: (D4) 3I869-678E: Fax: (04) 3869-1311
Website: hitp:fiwww cucthuy.gov.v
Email: iv@Emard gov.vn
Contact: Dr, Pham Van Dong, Acting Director
Tel: () 3863-5691

MA RD/Department of Animal Health - Regional Animal Health OfTice No. 6
124 Pham The Hien Sweer, Disunct 8, HCMC, Viemam

Tel: (08) 3856-8220; Fax: (08) 3856-9050

Contact: Mr. Nguyen Xuan Binh, Direclor

MA RD/Department of Animal Health - HCMC (fTice

151 Ly Thuong Kiet St Disirict 11, HCMC, Vietnam

Tel: (08) 3853-613273844-4204; Fax: (08) 3853-6131

Contact: Mr. Phan Xuan Thao, Director

Natiomal Agro-Forestry-Fisheries Quality Assurance Department (NAFIQAD)
10 Nguyen Cong Hoan, Ba Dinh, Hanoi, Vietnam

Tel: (04) 383 1-0983/4459-1801; Fax: (04) 3831-T221/3771 4695

Website: hup.fwww nafigad.gov.vn

Email : nafigad @ mand gov.vn

Contact: Dr. Nguyen Nhu Tiep, Director



Tel: ((4) 4459- 1848, 3771-5383

MNational Agro-Forestry-Fisheries Quality Assurance Department - Regional { Branch No. 4)
30 Ham Nghi, Ben Nghe Ward, District 1, HCMC, Vietnam

Tel: (08) 3821-081573914-6943/382 14089, Fax: (08) 3821-2613; (08) 3914-2161

Email: branch4.nali® mard.gov

Contact: Mr. Nguyen Duc Hung. Director

Ministry of Health (MOHWYietnam Food Administration
138A Giang Vo Street, Hanod, Vieinam

Tel: (D) 38:46-3 HMW3RA6-IB3W IRI6-48T, Fax: ((H) 3846-3739
Website: hitpeivis gov.vi

Emuil: cucglip@hn. von.vn vial via pov.vn

Contact: Dr. Nguyen Thanh Phong, Director

MOH/Institute of Hygiene and Public Health
159 Hung Phu, DisL8, Ho Chi Minh City, Viemam
Tel: (08) 3855-9719; Fax: (08) 3856-3164

Email: vienvsyicc® hom. van.vn

Coniaci: Dr. Le Hoang Ninh, Direcior

Dy, Mguven Thi Hiep, Deputy Director

De partment of Health-Ho Chi Minh City

59 Nguyen Thi Minh Khai 51, District 1, Ho Chi Minh City, Vietnam
Tel: (08) 3930-9349; Fax: (08) 3930-9088

Contact: Dr. Nguyen Tan Binh, Director

Dx. Pham Khanh Phong Lan, Deputy Director

De partment of Food Safety amd Hygiene Ho Chi Minh City
59 Nguyen Thi Minh Khai, District |, HCMC

Tel: (08) 3930-7033

Coniaci: Mr, Huynh Le Thai Hoa, Direclor

Email: hoahl @iphem. gov.vn

Vietnam Directoraie For Standards amd Quality (STAMEQ)
08 Hoang Quoc Viet, Nghia Do, Cau Giay, Ha Noi

Tel: (04) 3791-1606; Fax: (04) 3791-1595

Website: hupoiwww levn.gov.vi

Email: vpidc@icvngov.vn




Contact: Mr, Ngo Quy Viel, General Direcior
Tel: (04) 3791-1607; Mobile: (09) 1323-4075; Fax: (04) 3791-1595
Email: ngoquyvietd® ovn.gov.vn

QUATEST 1 {Quality Assurance and Testing Center 1)
No.8 Hoang Quoe Viet Streel — Hanod
Tel: (04) 3836-1399; Fax: (04) 3836-1199
E-mail: Ouatest] @fptyvn: Quatesi ] @ vanvn: contacl@quales | .com.vn
Website: hutpefiwww quatest] com.vn/
Contact: Mr. Kim Duc Thu, Director
Tel: () 3836-3795

QUATEST 3 {Quality Assurance and Testing Center 3)
49 Pasteur, District 1, Ho Chi Minh City, Vietmam
Tel: (08) 3829-4274; Fax: (08) 3829-3012

Website: huipoi'www quatestd com v

E-mail: gi-suctien @guatest3. com.vn: info@gualest3.com.yvn
Contac: Mr. Hoang Lam, Director

Email: h-lam @quate st 3.com.vi

Ministry of Planning and Investment (MP@)
Address: 6B Hodng Di¢u, Ba Binh, Ha Kai
Tel; (04} B435-32980804- 2560, Fax: ((M4) -3823-4453

Website: hilpoiiwww. mpi.gov.vn
Contsct: Mr. Bui Quang Vinh, Minister

MPI / Center for Investment Development in the South
Address: 178 Nguyen Dinh Chieu, Streer, Disirict 3, HCMC
Tel: (08) 3930-39053930-6671; Fax: (08) 3930-5413
Coniaci: Nguyven The Hung, Direcior

HCMCs Department of Planning and Investment
Address: 32 Le Thanh Ton Street, District 1, HCMC, VN
Tel: (0H)3829-43563829-4356/3827-2191; Fax: (08) 3829-5008

Website: hugpoi'www dpihochiminhdity gov. v/
Email: skhdi @iphcm.gov.vn



Contact: Mr. That Van Be, Director
Cell: (09) 7459-5959

Greneral Department of Vietnam Costoms
Address: 162 Nguyven Van Cu, Long Bien, Hanoi
Tel: (04) 4452-0206/4452-0207: Fax: (04) 3872-5959

Website: hutpfiwww customs.gov.vn
Contact: Mr. Nguven Ngoe Tuc, General Direcior

General Department of Victnam Costoms - Southern Rep. OfTice
158 Thi Sach Street, Ben Nghe, District 1, HCMC
Tel: (08) 3829-9676/3824-3055/382 20804, Fax: (D8] 3824-3056

De partment of Costoms - Ho Chi Minh City
Address: 2 Ham Nghi, Digrict 1, HCMC

Tel: (08) 3821-5715; Fax: (08) 38290912
Website: www haigquan hochiminhcity. gov,vn
Coniact: Mr, Nguven Huu Nghiep, Depuly Direcior

Vietnam Chamber of Commeree and Indwstry (VOCI)

VCCI Building, 9 Dao Duy Anh Street, Dong Da, Hanoi, Vietnam
Tel: (04) 3574-2161/3574-2022; Fax: (04) 3574-2020

Website: huep:ffwww . vocioom. v/

Email: webmasier@vocicom.vn

Contact: Mr. Vu Tien Loc, President

Vietnam Chamber of Commerce and Indwstry (VOCT) - Ho Chi Minh City OiTice
171 Vo Thi Sau 5t Disirict 3, Ho Chi Minh City, Vieinam

Tel: (08) 3932-T301/3932-5495/3932-6598; Fax: (DR) 3932-5472
Website: www veci-hemorg

Email: info@ voci-hem . org. v

Coniaci: Mr. Vo Toan Thanh, Direcior

Mr. Nguyen The Hung. Deputy Director and Director of International Relation Depanimen
Cell: (09} 0370-0788

Email: nthe hung @ voci -hem.org

Ho Chi Minh City's Invistment & Trade Promotion Center



A1 Danh Tien Hoang 51, Dastrict 1, Ho Chi Minh City, Vietnam
Tel: (08) 3823-6738; Fax: (08) 3824-2391

Website: hitp: /it pe.hochiminhe ity gov.vn

Email: jipe @ hem.vnn.vn

Contact: Ms. Pho Nam Phuong, Director

American Chamber of Commerce « Hanol

M Floor, Business Center, Hilton Hanoi Opera
Mo, | Le Thanh Tong Street, Hanod, Vietnam
Telephone: (04) 3934 -2790; Fax: ((4) 3934-2787
Website: Mﬂﬂdﬂﬂhﬂﬂﬁ.ﬂ:

Emuail: i DT

Coniaci: Mr, Adam S kodl, Executive Director

American Chamber of Commeree - Ho Chi Minh City
76 Le Lai, District 1. Ho Chi Minh City, Vietnam
Tel: (08) 3824-3562; Fax: (08) 3824-3572

Website: www, amchs mvie am com
Coniact: Mr. Herb Cochran, Executive Director

Emal: herb.cochran@amchamyieinam.com

Useful Websites:

Note: Most Vietnamese websites contain both English and Vietnamese documents,

The Embassy of Vietnam in Washington  hupyiiw ww vig inamembass y-usa org

Ministry of Agriculiure and Rural Development  www.marnd. gov.vn

MARD/MDepartment of Animal Health hope fww w.cocthuy. gov.vn

MARD/MPlant Protection Department  hup: f'www.ppd.gov.vn

MARD/ National Agro-Foresiry-Fisheries Quality Assurance Depanment  hup/fwww nafigad. gov.vn
Ministry of Health hupifwww . moh.gov.vn

Vietnam Food Administraton  hLip i Ggov.vi

General Department of Vietnam Customs  hipolw ww.customs. gov. v fEnglish/

Directorate for Standards, Metrology & Quality hupe/www levigov, vy or hitpofen tevivi
Ministry of Industry & Trade hitpd/www moil gov, vin

HCMC Department of Planning & Investment  hitp:/www dpi hochiminheity gov.vnfinvesy
Vietnam Tourism Administration  hiipsw ww vig Inamiourism.come  pueges /ne ws/

National Assembly of Vietnam huip:y//www . nagov.vn

Ho Chi Minh City's Website  hupeiiwww.eng hochiminhcity. gov. viveng new s/

Vietnam Ag Bivechnology hupy/fwww agbiotech comvn

American Chamber of Commerce in Vietnam  hitp:/iwww amcham viet nam. com




Major Moedia Websites:
Vielnam News i VI EENS y

Vietnam Economy News hitpy//news.vneconomy. vi/

Vietnam Investment Beview  hiipa waw w vir com. viunew sihome
Saigon Times Daily  hup:fenglish.the saigontimes. v ome
Saigon Times Weekly hup:

Saigon Tiep Thi  hup:iiwww.vnnne ws . netfag/saigon-tiep-thi
Tuod Tre Mews  hiipsiwwsw luod irene ws, vin/

Thanh Nien News  hipili ww w thanhnienoews.com

A ppendix-Statistics
Table 4: Key Trade and Demographic Information in 20014

[Agricultural Lmperts From All Countries (SMil) / U5, Market Share (%) in 201 2 (Global

rrode Atlas) 16,739/13
F.mﬂm Oriented Agricultural Food Imports From All Countries (8Mil)/ U5, Market Share ¢ s
%) in 2003 { Global Trade Atlas ) -
ble Fishery Imports From All Countries (SMil) / U.S, Market Share (%) -
1.067/3

MARD)

atal Population (Millions) [ Anmual Growth Rate (%) (GSO) 00 7/1_08
|Ushan Population (Millions) / Annual Growth Rate (%) { G50) 3317108
[Number of Major Metropaolitan Areas 5
Size ol the Middle Class (Millions )/ Ciooweth Blate (%) MIA
|Per Capita Gmoss Domestic Product {US. Dollars) (Ewromaonitor) 13314
[Unemployment Rate (%) {in utban arcas ) { G5O 208
[Per Capita Food Expenditures (LS. Dollars) {Ewramoniter) 412
|Percent of Fermale Population Employed (G5 46.3
|E:.-.'Iung: Rate (USH] = XX local currency)  As of March 02, 2003 Jﬁgj

Source: Vietnam General Statistical Office (GS0), Euromonitor, World Trade Adas and many other

trade sources,

Special Note: Imports of consumer Food and editable flish prodocts to Vietnam (N/A )

Vietnam does nol provide repons on import daits of consumer food and edible Nish products on the TN
trade data sysiem. By combining many trade sources including Vietnam General Customs Data, World
Trade Atlss, and Euromonitor, post has tried w provide bes estimates on selectad products that provide

high potential for US. expons. See wable | for dewils.

Table 5: Vietnam ¢ xports-imports of agriculure-forstry and fishery products in 20013-2014

Uit thousand metric ton and § million

013 2014 iestimated)

Varationi %)

Meseription

Quantity | Value | Quantity | Value

Quantity | Value
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&

A
Product 2009 pd 11 [T 21 2081 2 203 2014 oo
Tree Nuts 3416 42440 L 1622 2367 2865 71
fi | 0 12 E ¥ 38
Duiry Prodocts 575 1513 1875 136 2407 29 10
) f 57 ® ! i} 1
, 17,45 J1.50 6,98 3785 il W YT
Fresh Fruin 4 : & p : 4 3
Pouliry Meat & Prods. (ex. 52,10 B0 45 10k 3 61.72 [T T0T1 )
CEEE) 4 | [ & 4 I 2
Prepared Food . -'--f: H'J‘?il 26, .:c; Lﬁ.n;: 41_ﬁ: 5 I._ﬁ;l- N




. 1675 1633 1921 a7 ol & R i3
Beef & Beel Produas - ¥ 4 a7 % 1 -17
11, %% 14,54 2TH el IR
3 2, 5 ' ' ' ' -
Processed Frunt J10 Jil 9 P 0 p 8
23 1519 13,68 X4T
Wine & Beer 2905 f, M . 4 . i 57
-hq.m Alcoblolic Bev. jex. 477 1 468 3 181 8 650 12 W 1837 9
juices L q
M hansinlaie B M
i | % ot il P 3025 L W i
Prodocts
Processed Vegetahles 1011 EW g2 e 3463 223 TES2 26
Snack Foods NESCH 1 627 JAa0z 55 t, 147 4 465 6, 7349 51
Pork & Pork Produds : I'ﬁ':: 5189 TA 4T85 1437 e | 15
Frut & Vegetable Jmces ENL 2545 1 245 1.El6 214 1561 -24
Condiments & Sances 67 ) 6ES f63 L I .22 i
Eges & Products e | 163 he 2.9 et 123 14
Oiher Comamer Onented . 196 G H5E 4 Td 201 Td5 ) Hisd
Breakiast Cereals 25 144 I 54 s 124 ed [ 74
. 19,64 B
Mez Products MESTI 4 164 T 4 474 | &5 &7
Fresh Yepetables i 1 25 1,259 fil 145 -T8
Dog & Cai Food il K 55 i Uiy o2 -
C Oiented Total A 0 519 L= 657.4 T518 s K -
s AmeT &l ola % o % % % 40 7
o
Froduci ] rd ][] 11 a2 Ima 4 L
Change
(e Clam 1irich FfLI 3 bl 41,771 1, (4
Lohsters, trich | S 165 2534 1 553 14,174 TS
Lobsters, froeen | - 1.1 1Eb 1. =64 3025 T 143 | 36




| Rock Lobster 2 M) =l 169 ab 2733 SUKS 119
Jelly Fish, prep, pres £ 1E
Cold Water Shrimp/Prawn ) 1715 1318 4604 9
toch
hhnlnp‘l’:uu i, |'l.|'..l' 126 W Te07 b, 55K
ShrmpPrawn prn ate i, 127 1,ET0
Snow Crab iz T 141 il 1,111 1.507 3
Conch, Lirch - M2 2008 14490 -2
. 14,73 e 36,55 1977 1721
Orther Fish Products ! ' 17.937 4
49 T 0 ) 5
. 1483 1750 313 345 34,10 L 52
Total S0
5 ] - & &} 2




