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Mational Television Advertising
Delivers over 544 Million Impressions

Fully infegrated markating programs madmize the power of the kiaho Potato Commission's
meszae. Mationa lelevision advertising does iis part by creating a hamorows story about an
actual idaha® potato grower searching natiomande for our “missing”™ giant potalo truck. Foliow his
adwentures on Food Metwork and high-profile football broadcasts through out the season
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THE IDAHD

POTATO COMM

Supporting You with
Strong Web and Social Media Presence

Idaho Potato Commission=Supporting You with Strong Social Media Presence

The IPC's social media peogram continues 10 grow and build Idaho* potato loyalty among consumers
natiomeride 3% we interacl vith bens of thousands of kKaho® potato lans daily on Facebook, Twitber,
YouTube, Pinlerest and ns tagram. Sooal media brings the PC's marketing programs to life by
generating immediate feedbad: from shoppers who engage with us theough dialegue and the
personal experiences they shame. Theowgh the sharing of recipes, nutritional information, industng
mews, manthly promatons and more, {hese
s I L direct- bo-comsumer communication whides
om—— . incease brand presence on the indernet
o : . and drive traffic to the weisite, all while
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idaho Potato Commission
Encouraging Potato Sales Through
National Integrated Communications

Major Hational Media Coverage

Keeping kiaho™ potatorsin the news & a top priosity. for the ldaho Petato Commisson (IFC).

A year-long pubks relat ions program Conl meously provdes reporiers fpmesentng national

tedevizion programs (o local weekly new spapers with up-to-the-mamute information on evenything

their audience needs and wants to know about kdaho® potatoes. From new redpes. o sweeps takes,

i sponsorships, every progRm E developed to remind consumers that:

* daho potatoes ane @ natrient-dense focd and eating them regularly helos suoport 3 heatthy Eestyle:

= The unique growring conditions in ldaho consisting of warm days, ool night s, mch volcanic soll and
plentiful fresh water, make potaboes geown in ldako diffearent from potaloss grown in other states

= {inly the famous “Grown inbdako ™ seal ersures potatoes are gemuine klaho pofatoes.
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idaho Potato Commission
Encouraging Potato Sales Through
National Integrated Communications

F Mational Advertging
Campaign
Extencing the comsmar integrated
campaign featumng the wonic giant
idaho Potabo truck increacingly
bulids strong awareness within
i produce induwstry. Adsin
key publications including The
Packer, Produce Busingss, Grocery
Haad guariers. Prognessiee Grocer,
The Produce Mews, and FMI
Smarttin ef e- newsletters reinfore
ihe premiurm perception al the
lelahe Potabe brand whibe defoedng
chatnils of powerful promotosa and
sales support
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4 Refreshed Recipe
Database Offers Visitors
More Options and
Visual Appeal

One of thewelmites mont

ponular leatues Gitsdalabase

of more than 600 redipes. Now
with upgraded search functions,

a mare phobo-ceniric Byout and

the abiity |0 share recipes.

atross several 2o cal media

platforms, idahopot to.com i

becoming the “go to” place for

comsumers, bloggers and the
rmeciia kooking for mouthe
walering potato recipes.
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idaho Potato Commission
Encouraging Potato Sales Through
National Integrated Communications

A Denise Austin

For len years, flness garu Dense Austin has been the “the face™
of klaho® potatoes. Her ensegy and dedication to bealth and
fitress make heran ideal brand ambass ador. Denise will
continue to help promote Amenica’s favorie vegelable
though social media programs, ielevision appearances,
radio inierviews and her presence on the 1PC's weheila
www.idahopotalacom.

The Famous Idaho Potato Bowl

Inits third year, the Famous idaho® Piotato Bowl contimues to dmw
college football enthusiasts from across the cowndry amd
generabe milkons of meda Empression: lor Amenica’s most
famous spud. To help keep fans foeled all season long, the
IPC's website is becoming the “go 10” place for Lailgate
enthusiasts. In partnership with the Mo Food Test Kichen,

the IPC created 3 downloadsble. onfine cookbooklet featunng
dozens of orowd -pleasing recipes and tadigating tips. For the ever-
growing social media community, followers of famowsidahopolaloes ™ l'l-l-l-H-
will have a chance to win the ullimate laiigating pacage inchsding a bex " :
of ldaho® potatoes.

: - 4 Kids Love 5puddy Buddy

This pastyear the IPC worked with ldaho s First Lady, Loa Ofter,

fo creale an educalional program for students kids wiho wat ched

4 vicleo albout how potatoes grow and then =ubmilteda photo of
themselves witha dawing of Spuchdy Buddy were digble lo win a
00 American Express Gift Card. Hundreds of entries from around
the country were recenved and maost importanthy, these kids leamed
why Idaho® potaioes are different from potatoes grown in other
states! The kids' page on www idahopotato comy/kids features
games, videos, recipes and coloring pages.
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idaho Potato Commission
Encouraging Potato Sales Through
Mational Integrated Communications

American Heart Association b

Cerified az a heart-healttny food by the American Heart Assocation, the ﬁ“ﬂ:‘:ﬁn“
nutritional beoefdls of ldaho® potatoes hawe been a key message in all Mln:hrtlun
mﬂtﬂlhﬁdhﬂmThlmwgmmamﬂmﬂlw CERTIFIED
section that offers a selection of recipes and important iestyle tips. The shasta Criesia Por
wel-recognized Heart Check Mark amall press materiaks, on many |
bags ofklaho" potatoes scid i et alfoules and on the sice o the Great g v/

4 Bloggers
Thousands of food enthusiasts have established their
| own blogs to share not ondy their recipes bul mone
| importantly [heir thoughts and personal expensnces
with food Realizing their geowing influence, the IPC
hias partnered with mamy fop bloggers to help them
communicate the difference between [daho® polatoes
and potatoes growen inother states. They also keep
. curreqt with i heir followers on Facebook, Twitteg
R e
i | con Hoggers, brings 4 dozen to kiaho
! MOTATOES ""-'-_ 0 inthe fall to experience the harvest first-hand and hires
g several to oreate recipes and educational videos.




