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Powerful National
Advertising and Marketing
Programs for 2018-2019
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< Engaging Consumers
_ Through National
e Television Advertising

Will He Find His Truck?

E this the year ow real klaha® potats (anmer Sinally finds his mEssing Big klaho® Polate Track? What new
tricks do he and his slfhful hound have up their sleeces 1o locaie the tianic mobile taler? Jainthem an
two ol knew advenures &5 they continue 1o tack the Trud across Amanca. The eighthyear af this highly
popular campalgn commenclal commen aed on Sateday, Sepembects, onESPN during the Boke State
Unihversity vs Cklahoma Staie Uinbkesity football game. And the commescial will continue to alr nationwide
onCMM, FOX Mews, Headline Mews, the Weather Channel, the History Channel, the Food Netwaork. the
Cooking Channel, Hulu and CBS All Access beginning in October. The spois ae schedubed 1o nun theough
earty Apr il You can also catch he entire “Missing Tiuck® sernies by visiting the IPC's YouTube channe,

dahaPolato’ deos.

[ — — The
E=20r11 Weather
Channel

COOKING hulu CBS®ALLACCESS®

SR T



Strong Web and
Social Media Presence

Aocording o Facebook. in July 2018 there were 223 billion monthly active users.
Daxing the first quarier of 2018, there were 336 milllon monthly acthe usars on Twitter,
Asof June 2018, Instagram had 1 billian monthly acthve users.

YouTube has L8 bl wae e vilting the aie svwiry month. Sods | medls B Bages fsn ever, and the B
presencs gnrows Stranger every month Owver the past few yeas, the B hat made great strides i creating
and maintaining active and @ngaging social media accounts. Dally pasts consis of deliciows redpes, updales
on local events like the solar edipse and kaho® Potato Marathon, cheonides of the Adwentues of Spuddy
Buddy, updaies on the Big ldaho Potato Truck Tour detalls on promotions and condesis and ewery thing tater
related yvou can think of! Soclal media creates a unigue opponiunity for s totalk dieecily with consumers,
uliima e by strengthening their lyalty o the kdaho® potato brand. If you're not akeady doing so, be swe 1o
loliow Famous daho® Potatoes on Facebook, Instagram and Twiter—and subscribe 10 ow YouTube channel,
dahaFotatofideos. Thisyearn we e ampng fings up with more aomesis, greal prices and lots of cool
infarmation an Amenca’s feval ite ve g ble

Stay Connected!

« Wi dahaPolatocom « Folkow IFC on Fintenesi « Sulscribe to IPLS Youlube dharme]
« Follow IFC on InSlagram « Like IPC anFacebook « Follow IPC an Twatier

Plcasa wish uls o kol Po S oo and oo L O
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Idaho® Potatoes

Certified as Heart-Healthy
by the American Heart
Association

At st polaioes are being buded for el mutritional profile. .. something we've known all along| From talk
show host De Oz telling pecple to eal more potatoes 1o the popular Wihole 30 Diet now allow ing allowing
podatoes, folks can finally feel good abowt biting inie thelr steaming hot baker

Close 1o 10 years ago, the American Heart Assodation reasgnized daho® potatoes as a hoaskhealthy feod
andthe aganization's well-tecognized and respected Heart-
Ched: mark & another reminder to consumers that ldaha®

The Heari-Check mark ks free for shippers 1o add to their bags. Heart
ks featuring the He art-Che ck mark worth i You betl This

mark & cne of the most recognized and respecied symboks in AESQ G I at l'ﬂ “

grocerny siores. infact

CERTIFIED

+ 72 millicn US. adulis {30 peroent of the popul ation) P g
“abvays” or “usually® use the Heart Check mark to ma ke Meets Criteria For
dectskons about selecting bods and beverages. HEE.I"I'HEE"EI"I}I’ Food

+ Shoppers look for the Heart-Chede mark mare than amy
ofmer on-packaging symbol when shopping for heart-
heatiey feod products.

+ 62 percent of shoppers ate influenced by the mark whan
shopping for new hearthealtiy food products.

- L}
Nutrition Facts|
rition Facts
Sarving size 1 potato (148g/5.20z)) U IHO
| — In 2016, the FDW, ann ounced new requilements that arne based
Amount per serving 1 1 o an updated sdemific and nutrition infarmation designed to help
Calories cansumers make nformed chaices about the faod they purchase
%5y Do iy W s and contume
Tatal Fat g %
Satrated Fil 09 ow| Some basic dfferences arethe madifications o Serving size,
T Fal Og potassium and added Sugars,
ol sl arol Oigi % Manufacturers will have urtll January 1 2021, 1o comply with the
:T Dmg T x final peguinements, and manfactunes withbess than $30 milllonin
T o | annual Bod sales will have an additional year to make the changes.
Totkl Sagare 19
iesclucie 8 [ Ackied Sugnm o
Pretein )
.|
Winmin O Og %
Caleius 2mg T
iroa 1.1mg B
Prov s o) (5 20ag 1 5
YumnG Zmg 30
Wil mn By 0.2mg 10
* T % Dy Vol 01 il 0 PO Pl PR i
arying of N corihuim s dely del. 3 U0 o lores
B0y e O il S R ke




Educating the Media
and Consumers
About Idaho® Potatoes

‘Whenever the IFC communicates with the media, whether it be theough a press release o a phone call,
pertinent key messages ane skil ully woven imto the copy or conversation. \While there are hundreds of great
things 1o san about ldaho® potaines, four piman key messaqes are communicated:

+ aho® potatoes are a nutritious and deliclous part of a healthy and active Westyle. They contain
impoerant vitamins and minenals, inchuding poiassiuom, and are natunally ghler-free

+ [Fresh idaho® potatoes are ceriified by the American Heart Assoclation as a hearthealthy food.

+ Not all potatoes come from ldaho: wow have to ook for the Geown in ldaho® seal. Maha's unigue growing
emdronment makes idaho® potatees difierent from potises grovwn amwhene else in the waorkd.

= Wish the ldaho® potain websie and social media pages for more infermation abow Amerncals faeorie
wvegelable and a rich selection of delcious recipes.
The IPC’s primary target audiences are:
Tral ional and Online Media
« (MW paper, Mgz ine, broadcas! and oniine re poners who cover primarnty foeod, ifes tyle and health 10pics
o Irichgary s e

Soclal Medla Follkwers
« Corsumers using Tedlien Facebook, Insiagram, Pinteses

+ Bieggers Food and general Mesivledoosed blogs

Cionsumess
« Target Audbence: Women and Men (25-54)

Magazines Newspapers Television Intemet
Bloomberg SNEWS NN
bon appeétit Hnusmfﬁ'z XL

CHRONICL 4@: Forbes

| ray
EVETY Cog . leg i THE
Angeles Gimes  omempm  LUEFINGTON
FORTUNE Ehe Nowe Pork Thoes Q’k POST
| L | ! - %
" R im r.m
TODAY BC
THE WLLSTRRIT KUK NS, YaHoO!

The I0vghinagton, Jinst




Idaho Potato Commission
Encouraging Potato Sales
Through National Integrated
Communications

National Trade Advertising Campaign

Last year inow fur-filled comic book-style ad campabgn, our super Retall Promation Dieectons interwewed
dozens of applicanis to oin helr 1eam be e hing *Dynamite” Dave Rhodes. Mow, one iseced potentisl
repsanks revenge!

Meet “Hall Baked” Potmielands newest Super WVillain! Will Hall Baked succeed in failing ow klaha™ Polata
Fiekd Force's hensc efforts B help retaibers achbose better 2ales? Sty wned o Dove, Ken “Bloeps”
Baeskry and Bill *“Speedy™ Savilons battle this nefariows niew e whille providing poveeriul promations,
hl“nl‘q-l’iﬂ nes ponshrene s and mighty market data analysis to Calegory Managers evenywhere, Look
for all 10 eplsodes in key publications., including The Packer, Produce Business, The Peoduce Mews, and
the Fhil and P& SmariBr kel e-newsletters.




Idaho Potato Commission
Encouraging Potato Sales
Through Community
Participation

xsonans &,

The Big kdaho® Potato Truck has proven 1o be the biggest

{both figuatively and erally) marketing program inthe h““; HEI'.F !”5'

IFC's history. One contributor 1o its success b s charitable o

compenent, *A Big Helping” In most of the markets the ‘--..__;_H_:_...e"
Tinack wisis, il partners with a kecal charity to help rase funds
and awareness for a spedic ause. While inthe market, the
Tater Team (the group who travels with the Trudd) setsupa - ~

signature boacd, and for every signatre cobecied, $1(up o ﬁﬂmﬂ ﬁ%ﬁ“ﬂﬁ"‘rﬂ

500 = donated to the local chariby panne:

u.' ar JH.I- e _....-.'\—l"-.-
- Ll L1 . ; “"T-u_..-—'—'
A Big Helping has Becomea wery mean ing ful part of the 3 I‘ " + . e - :

tour that helps improse the local omimu nitiea vl Wait E, 1 _5" L1 gt §

RODS—Racing for Orphans with Down Syndrome

Whie RODS may not be ahousehokd name vet, the impact of this small but
mikghity nonprofit ceganization is astounding. RODS consists of more than 388
nunners and triathbetes who bee all across the country, bul race for one cause—
io find homes n the United States for children from other countrnies whio ane

bk it Dieven symidiome. Sadly, bnmarmy countnes ohildeen baen with Dawin
syndiame aie often instiutionalized and dan' reoeve the 2are of lbve they
need 1o firkse. ThE year, RODS B celebiating & Specn| mile 26 ne—Ihrough i
fundrasing ¢ fiorts and support from anganizations like the IPC, t's been able
to provide the financial support for 20 adopons. Thirty children are no knger in orphanages bul ane with
loning families.

Mew Year's Eve Potato Drop

It wras noisy inBose for the Sth Annual Hew Year's Eve
Potato Dvop. A& glam glowing kdaho potato was dropped in
Frant of the Slate capliol bulding inta an oversized bag al
Growen in kKlaho Super Crigpy Crinkhe Cot Fries 10 ring in 2008,
The IPC i & muagor sponsonof this Roal event that g ne rabes
weoridwide publicity. The Big ldaho® Potato Truck, the Taber
Team, Smeddy Buddy and 40,000 revelers bundle up eveny
yeal o enoy the festhities, thecounidown and an mpressie
firevwoxkes show.




Idaho Potato Commission
Encouraging Potato
Sales Through Consumer
PR Programs

More and MOre COMMUMEr s want 10 know whine thelr

food comes from. Who grows 07 What'sini? 5 i al-
nakiral? This yeasr v plan 10 introduce folks o the farmers
who geow thelr favorite vegetable—kiaho® potatoes|
Eveny few weeks a different ldaho potato Brmer will

be featured inthe lPC's *Thank a Farmer™ social media
posts on Facebook. The post will include a photo of the
larme, thedr famiy farming histonyg, a few delails abod -

thel farm and the SnSwer 10 EBVEyOne's mos! pressing = ARy
)L D re= s finameite vy b0 01 an ldabho potlated Al this

infarmation will be sivedd ina v sectionon the IPC welbsite

Z2ThankAlrarmerThursday ;':n.'

-

Hrhopotsices === Keeping Social

FhE Whetheryoure a fan of secial mediaornot, it's
r-"-‘-"“"‘-"l'::'; el o S A 0 B becomeanintegral part -l}'_|u5t about every brand's

—_ communication sirateqy—Iinciuding ldana® polatoes.
== : e Daily posts on Facebook. Instageam and Faitler keep
folkt up B date on all the 'S aotwities and peowvics
thaeim wilth many réssans B eat mont dahe® paotatos s
This yvear, |82 in past years, the IPC willwaork with social
media influencers who have milkons of followers 1o
hieip reach 8ven Mone CONSU mers with our IH@E“‘Q
messaging. Well ako host quanerly sweepstakes,
conesis and quizzes 1o engage oul lolowers and keep
e i £ i) back

‘We Love You, Too!

t's nal uncomman for Selebises 10 profess their love for Cértain
brands, induding kKaho® patatoes! Model Che issy Telgen called out
kaho® potatees in her new cookbook, D Ozisteling his viewers
to eat more potatoes and actress Jennifer Lawnence sakd during an
interview with the Huffingien Post that her
fanerite food 5 potatoes. This year, when a
cese bty dishes an ldahe® potakes, well
senel 1hem & bax af fesh spuds to show our
appeeciaton and D entowage thim o pos
thirir unique gift on sockal media.




Come on Down!

Who can come closest 1o guessing the retal vake of a 10-pound bag of famous Idaho® potaioes? Find oul
on TV game show “The Price & Righi” whan|ldaho® potaioes co-st@arwith Drew Carey,

Amazon's Alexa, featuring Idahe™ Potatoes

And if coniestants don't know what to guess, they an alvways ask Amazon's Alewa, featuring klaho®
podato answers and information |ée cooking instructions, recipes. fun facts and more. G Mexa, where are
Amernca's Bvorie potatoes grown? & That's aneasy one. daho, of course!




5 Idaho Potato Commission
‘h ' Encouraging Potato

'\« Sales Through Consumer
* PR Programs

Mow on the Line |s Frank Muir

ot of every four peopl el These episodic awdio files allow folks © tune into avariety

of *shows" al thelr convenience. In fouwr years, the number of pecple who listen

o podoasts has neasly doubled from 12 percent of the LS. population in 2013 1o r
24 pescent in 2077, and this number is expecied to grow expone ntlally. Podcasis

covel st about every subject maiter youcan imagine, Including madketing and

agricuiure. These shows povide the perdect venue 1o el varkous aspects of the

idaho potaie stery, fom marketing & commaod ity to niemational irade,

More than 68 millon Amencans lsien to podcasts on amonthly basis—that’s one @

o RS S Lot ] oA, i e AR el

| The Most Amazing Potato Video Contest

Some peopke ke o make DIY videos ... but milicns
of pecpie like 1o watch them! M ext summer, the IPC
will aggregate all the unusual potato videos that
-HI'E-BA‘]'!.I' el on YouTube and & NCOUrS] e WEWETS

1o wolie for e faneriee A i alyifa | £ rE e pubic

i Lo campaian, including social and trad tiona
miedia, will promote the cormest, along with the help
af all he contestants! The lucky winme rwill recehng
S1000 plus a 2-month supply of kKaho® polatoes.

Boise State University's Secret Weapon

Eight yeass ago, TV stations across the country
andmilions of viewer s loved watching the Boke
Stake Broncos wor k out with ldaho® potatoes. We're
daang it again this year along with a by social media
campalgn and & Consuel conies.

Wideo ol the Brontos’ unique workoul willbe

el s byt b0 T Statians inthe ciies whene

BSU plws Shorer W-second clips will be promated
ancd boosied an the IPCs Faoebook

and Instage am pages.

Ta unhes underscone the hialh beneits of kaho®
potatoes, folks will be invited 10 Submit photos andfor videos demonsirating how ldaho® potatoes hielp ke ep
them fit, The Grand Prize s 500, "bragging rights” phs a year's worth of ldaho® potaoes.



5 Idaho Potato Commission
‘h ' Encouraging Potato

'\« Sales Through Consumer
* PR Programs

Famous |daho Potato Bowl

The FPE & fast becoming one of he most exciting and
antdpated college bowl games in the country, n 2017,
Wyoming quartes back Josh Allen announced his decision
1o enier the HFL draft, and in 2016 the FIPE was the thisd
highesl scoring game in bowl hisiory. Even FIPE alum
who now play for the MFL Tweeted about the
game, including Atlanta Falcons ouran e rba ok
Mt Ryan,

From the title of the bowl game, to pesrmanent
signage in prominent loeaions thiou ghaut
the Sischium, 16 Auliphes Brasd e M tion s
during B gamee, 10 &d aimng on ESPN
telpvison and radio. the |daho® pataio brand
can't be missed!

Turke inon Fricley. December 21, 40200

i, MSTAD0 pom EST orthe 22nd Annuad
Famous idaho® Potato Bowd 1o see all the
FE rﬂ-bfﬂﬂkﬂg aCiexn a5 A Nappens. It sl o
e om ESPM.

Theoughout the yeas, the bowl game generates hundreds of millions of media impressions, keeping kdaho's
famous spud top of mind for avid college ociball fans.

T e e g e 0 -'-rg.l'mqﬂ"h I'F'lr'"'l'ﬂ
ikl et arddrs brd . ol ol 8w Hoanesed

Mews Bureau

The IPC st adegically develsps its public relations plars to make sune 1S genenating News every month in
the Fall, S O Tt PEPOILETS Tiom na tonal pubbeatisrs will be invied to ldaha 16 par i pate 6 he kdabhs
peotata hadvest And See for themse e s vwiha) makes i aho™ potstaes o fierent from powines grawn inather
staes Leading up o the holidays, the busiest time of year for polats sales, tepariens will recehve tips, iy
redpesand phobgraphs, and fun facts that ey will be encowaged o shase withthelr readers. We'll also
create news by conducting a fun survey, with publicizable results. that gets lo the heast of folks' afiection for
idaho® potatees. fund, mudh of this information will ke posied on the IPC's Facebook and Instagram pages—
reaching even mone peosplel




- ‘ . Strong Social Media
= % Presence Generated by
A ~ Food Influencers

Reaching Millions of Foodies Through Influential Food Influencers

Belkne ane st & few of our faniastic food blogger pariners and recipes!

In st a few shornt years, the IPC has developed relationships with more than 100 of the top food bloggers n
the ooty Throughout the year, the influencers piovide the IPC with dazens of new and deboious recipes
and photographs that ae added o the |lPC's rich recipe database lacaled an s webste. Several blooggers
ako provide vid eos, which ar e boh educational and enienaining. These videos ane beaed an 1he O
Youlube channel, ldahoPotlatoVideos.

The IPC also abends arel spordon influencer conferences, These sducatianal svenis allow 1he 1PC 1o
meet one-on-ont with numeraws bloggers, both up-amgl-comersand those already established with large
followings, The conferences also provide anopporunity 1o educate the attendees about Kaho' potanes
and treat them to delicious samplings

Food nfluencers hivee betome an exiremely imponant group of Bluenders who hidpus promane the ldaho
podata brand to milions of comumens across the couniny

C gkt owt hundipds of Blogges recip-s &l ks hopo s Comy necipin-L e N Sopaer,

Kita Roberts Maggle Zh

GIRL CARNNOR E OMNIVORE S COOKED OF
CopyCat Miso Ramen with
Shewy Coo ko Spir aled |daho® Polaises

Zuppa Toscana

-rfL

Syhla

Fodnnit aime

FEASTING
BT HOME LA

Baked kaho® Russet Potato with Roasted
Tina Dawson LOVE 51HMY TUMMY Cornand Black Bean Relsh

daha®™ Polato Kied
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. , IPC Category Management

State of the Potato Category

o



@ IPC Category Management

IPC Categony Managamant

-

g State of the Potato Category

- Potatoes are the second largest volume
contributor in the entire produce
department, and the commanding first
within vegetables

Top Prod we Gatepares by Vokame Sham
LEpre,

|I|Illii"|‘
i AR LAL . s

]
L"" R Wt Aoy s a

-



-

."

E State of the Potato Category

« Potatoes increased dollar sales 6.1%
from the prior year. However, vegetables
and total produce outpaced potatoes in
dollar growth

3 Potato Performance by Type

* All potato types increa sed dollar sales from the
previous year
* Volume sales were down slig hily, driven by
Russzet
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;E Potato Performance by Type

* Whilte polatoes make up a larger share of the
category in the Eastand drove the posilive
growth of category wolurme, as volume sales of
both Russetand red potatoes declined

- EinlMuiggbn
Vol i

tramed
LL]

3 Potato Performance by Type

* Russet wasthe only potalo type to have a
negative volume frend, which resulted in a
negative trerd for the entire category




IPC Category Management

B B Potato Periormance by Type

= All potato types, with the exception of ‘other’,
increased dollar sales from the previous yearin

the South region
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ﬁ Potato Periormance by Type

* Of all of the regions, the West had the large st
increase in total potato dollar sales
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@ Poiato Periormance by Size

* All package size groups increased dollar sales
from the prior year, with the exception of the 10-

lbs bag

]
Lm"ﬂ'ﬂmmm

@ Potato Periormance by Size

* B-lbsand 1-4-lbs were the only package size
groups in the East fo increa se both dollarand
volume sales from the previous year
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iE Potato Periormance by Size

= |nthe Central region, the 1-4-lbs size group had
double-dig it growth in both dollars and volume

]
Lm"ﬂ'ﬂmmm

%, Potato Periormance by Size

* |n the South region, all bagged potatoes
increased dollar sales compared to the previous
year. And 1- to 4-pound, B-pound and 10+
pound had double-digit volume increasas
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@ Poiato Periormance by Size

= With the exception of 10-lbsand bulk, all
package size groups had double-digt growth in
dollar sale s from the previous year

<%y Regional Performance
5]




@ IPC Category Management

IPC Categony Managamant

SHOPPER INSIGHTS
E Potato Shoppers.

Spend More Money! Buy More Groceries!

il T e o T

With Potatoes

1 Because ldoho Potato Shoppers are more aware of guality,
their baskets are probably even bigger!
e 17




¢ More Shopper Insights
- LR
- -
= -

The top two factors contributing to an unplanned fresh
potate purchase are:

- The potalees “boked tasty™

- The shapper theeghi of a meal idaa”

-4 s
Potats Buyam are mom like by
than ave rege shoppars fo buy

more thant had plannad
on purchasing and ar mo®

likaly to gt meal Inaplration

w hile in the stom
v
Opportunity o increase
incramrantal pLurchas as
throughout the 5ol
1

IPC Catagony Managamant



@ IPC Category Management

@ Assortment

Maintain a year-round assortment of
potatoes to consistently appeal to a wide

range of shoppers
oot Y

= Uinagie and mhcathe
offerings fex Senmer bogs.
of [purpial Has [ o |

- Cuality Shopper
= High qually elletings, lecas
andsmal bags
Consumers will pay
= [Farnilyl Trasi oral Shoppsr for quailfy, e sl
= All typme and S-found bags ETY NP e &

and varfetes, ['s
mportant to make su e
youir assortment of fracts
all potato shoppers

¥

E Assortment

An ldaho offering for each segment is
critical to your category assortment

= Amoag $osewith a phelemnoe, B4 of consumess s oid they are
mors likely o purchas s kdabo potaices. i given a choice:

= 'Whea asked about wio giows the best oiioes, B outof 30
LS Emers e ponde d | daho

Rea | Pobsdo-Oroeiag ldahs Polalnss =@
Siate o Reglon Punclase Tigges

T3

o
]

Wb e - [ TET N
il bl O (ShPeL YT W -

R he 21

mimich 008, ™ T s mic, Ine



. Pricing

Maintain a consistent, segmented pricing
strategy that communicates a
clear value proposition

¥ Keap the price gap batwean prodics oo Bliant
+  Cmmiomers can guickly ind the va lse ihey oe boking for
» Don't give polatoss sway| Price br agood margin
% slcamumes ples b puehss oo B ey sssr

thesiotes: o o fesul oo pdoing & telafely nelastc and
denp dsooun s ans nol nesded o sell prodact”

onsumers associate kdaho Potaioes

with high guality products and will pay a
prermitirn prroe for the Idaho Brand!

il Pl Gl 2

@ Merchandising

Merchandise all potato items together by type for
better mpact and ea sy convenience for consumers

e L i

' !
Fat e big har- Wi Pl T b Mai Reias
P, bpaphalty e b £ ypow B ez i - l.ﬂn:“
affa g s nine ST R T ——
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pr.m T & LT AR 1 y
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IPC Category Management



: Merchandising
-
It is important 10 educate your customers
+ Diffarances in potato
types 1m5 materials with
Encoutge specolty fypos nuirition infomation
alorg with tad ol provide consumers with
+ New praparation ideas reasons WHY they should
Cofi £ o -the 5 pot mal eat potatoes...and feel
soluiion good about It
¥ Health banafits :
*  Polstoes areone of the
B i A urisas] v i ol e
o i pioducs depastme
. =
. enll O i e i R o
é Merchandising
i

Numerous industry studies have shown
that point of sale materials boost sales

gerll Bed, rocusioimers
mmmwamgﬂ.ngirnwﬂrhumn'rmwmutm.t

= & i olo very imgonant o placs prideg signags adiacent io the
produdt i which i s refe ming

IPC can pov i
i kaing
2 uppoit B maks
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Lea promotions o attrect customars and drive inces menta |
sakes — these guidelines can halp make your promolions

mone effecie

+ Discount
= Poak Polte Pefods [Mov.-Jdan): Doat
discount too deesgly, cons umes o
aleady buyng polsnes
»  Moi-Peak Pola b Peficd : Profolt fn
am mone imporiani o gens i o isho
e e e
= Rerembad b maintain the carim e fy
piiing structure
+ Mix
* Perok amicol bay and bulk feme
= Wi n promoling ogganics., mirwith ot
Pmlom conven ional smt
+ Displays
o Use seco ndafy dis phys of end caps
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IPC Catagony Managamant
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F IPC Category Management

(@) Tomous Mahe Potatoes

|daho’'s growing conditions give
dupapan. | daho Potatoes their unique
seol s o texture, taste and dependable
il Performance;
« Warm days
= Cool nights
= Ample mountain-
fed imgation

ldaho Pot stoes are = Rich volcanic soil

perceied tobe o

premium, and command
' i a price premium at retail

Idahois the only brand in potatoes It's the
way to tell your consumers you care...and
because consumers will pay morea, by
carrying ldaho Potatoes, you can enhance
your potato category profitabifity.

o :



IPC Category Management

- Why ldaho
Y
3

* Whan you buy kdaho polatoes you'e ako gathng the
natien’s oldest and moast powerul potate pemoiion

.,

peogram

= fational TV advarking

= Pobie Loven Diply Contast
- Pmmotlonals uppod 55

— Polntol-2als mmaba sk

~ Te-in promation
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@ State of the Potato Category

« Potatoes are inthe top 10 largest
contributors to dollar share for the
produce department, and the third largest
within vegetables

Top Podue CXogovias by Dolan

@ FreshFacts® Data Overview

* Data includes retail census

sales data for key Food,
Club and Mass/Supercenter
slore chains across the U.S.,
with more than $2 million
annual ACV* sales per store
= =18,000 stores naliomy ide

= Data by waa k, by stom, by

item |

= Custom tlime paiods - -
avatable & g

= 3yearns of histary | iBC E-JL Syatom |

= Data & forall peducts sokd — - & ‘

in tha fres h deparimants * e
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AIR FRYER

JUST FOR ENTERI NG!
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8 Idaho® Potato Tie-Ins

Idaho Potato Commission Partners with Fresh Gourmet®

Fresh Gounme 1® has nroduced a
niew line of toppers, and what bethes
bieand] 10 phrtner with o showcase
thel new Crispy Garlic Chips than
freshldaho® potaloes?

POIS displays will be placed in
ratadlers across the country, The
displanys will showcase the new
Fresh Goummet® Crispy Garlic
g Chipsakong with S-pound bags of
1 kaho® potatoes. Fresh Gouwmet®
B pioviding a % off coupon for fie
purchage of both Bems ioogeihe.
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/i Idaho® Potato Tie-Ins

Idaho Potato Commission Partners
with Excelsior/Frontera Wines

The ldaho Potato Cormmis son 5 parine ing with Exce lsion Wine Company by pladng 200,000 ldaha® potato
coupons on Frontera wine boiles in varous retal locafions exclushely in Tems

TRIMINGS FOR
1 & EVERYDay
MEALS

EPE(:!E

0 & 5L BAG ST
A ETA SER
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Marketing Materials

Idaho Potato Commission—
Providing You with Retail Marketing Support Materials

Your ane-stopshop for logos, dip an, recipe photes and oiher ldaho® potaio dovwnloadsl
Vislt idahopotato com/retal i etail-marketl ng -programs.
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;- ’\ e Idaho® Potato
. Bulk Bin POS
. &#'.I

GROWN IN IDAHO




Idaho® Potato
MNutrition POS Materials
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" Like in-golf the lower potentlal for increased

_the stdre thes batter, proht margins.

-A Closer Look at the H:l.i'ue of -

IDAHO POTATOES

A RECENT, STUDY BY ARIZONA STATE UNWERSITY LOOKED AT .

VALUE AND PRICE ELASTICITY

PRICE ELASTICITY - ~THE STUDY FOUND THAT IDAHO® RUSSETS
is the valug 'Ihi:'l- belps determine afe much less elastic than russet” potatfes from

t]:‘.l."! !i't‘:h‘n!i.&-tl"‘.]‘ti.p-hmmhn Ch.’lf'ldl:'__fl."! 1|..-1".-'.- ere, _|:] e |: thint '.-'.- ver 1w pe ._l. goes LR,
in the qua"ntl }".dEﬂ'LETLd;EdﬂE-B ' the resulti I.\'._. lost volume is signi ru.n.nl y less
pamcular g-::u:d and a change _ than nogldahd® Russets.

“in its [_1'1-5.-&r II!’.:HEAEEI] PH":E

‘“.]JI-.'-LI-_ DEMAND VOLUME

' THE FINDINGS SUGGEST

tha.t retailers don't need to discount
Idahe® Russets to the same degree asnon-
Idahe® Russets for fear of a dedine in valume,

BASED ON 5lb BAGS

o A -
L'-!‘_I.'I:.:-:."l pota toe s $ . ;
e % “The fact is that even if
B . F .
g 159 - you pay 10 cents per bag more
K 1 . for Idaho® Russets, youcan charge
L5 LUWEST _ 20 cents per bag more at retail *
vulnetability to Abus o

1 =

35

competitivépricing. .

HIGHEST

ceolEIp D HLEN ro

* .




'DOTATO STORAGE & HANDLING TIPS * :
[ ——

STORAGE & ROTATION

WHAT MAKES A GREAT POTATO & |f potaboes are tos cold, 1heir starch confent will
STORAGE AREA? corvert 1o sugar, Potatoes will 1aste swest if stared
* A cool, dry, dark amd clean space bekee 40°F
Disinfect bath storage and display areas # Place newer stock in the BACK: mave the aldar
* Aircirculaton around boes aloes potatoes stack to the FRONT
0 breathe ¢ Ratating potatoes provides an oppartunity o
Don't stack 00 many boxes remove the bad ones. Laaving potatoes with
* [ not dropcardons or bags, it will break potatoss defects will cut down onimpulse sakes
or cause bruising

ROTATE THE DISPLAY

* Potatoes should be stocked first-inffirst-out ?’Mﬂﬁﬂn fﬂ'uﬂ&i ﬂﬂ‘?ﬁp&

* Keepsome distance
If patatoes aredisplayed near other frusts and Covering potatoes at night with barlap bags
veggies, they can absorb those flavors ora labeic wrap potects them from the hight.

» Mowet racks Potaloes tum green when exposad to Bght.
Wet potatoes are more prone fo disease
Do ot mist of spray waber on polatoes

HANDLNG POTATOES

2: POTATOES ARE MORE DELICATE THAN
e gfensilive JTuber THEY LOOK!

These FOUR PHYSICAL FACTORS are You purt #hem an the shelf and they sell them s hoes,
very meaninghul to potatoss: right? Well, these's actually moee 1oit than that. Potaioes

« TEMPE RATURE « HUMIDITY shiould abuays be treated with the utmost res pect

 LIBHT « HANDLING * |t patatoes are not stored and handled peoperly,
it can affect their quality

Polatoes stored in warm lemperatures and )
bright light will furn gresn and sprout. # Put potatoes info peoper storage immediately
because they are STILL ALIVE

Idaho Polato Commisson |




™= \DAHO' POTATOES AR BIE-

a"b ./ﬂa‘/uawb/
U'ITAMIHS & MINERALS HEALTHY BEHEFITS

cré o s W POTATOES ARE
HEART HEALTHY!

- FAT FREE
» CHOLESTEROL FREE

P 5 ” J{a&ﬂ}&af

nfwurdalhl.' negds!

The e {5 more pnmsﬁ.um

11h éhw RIES

per sening in apotato than

Fy " ina banana! ¥
Fotatoes contain both § UTILIZED FOR
SIMPLE AND COMPLEX
: CARBOHYDRATES E NEH GT‘

Potatoes are 2 200d S0U rie

ofVitamin Bs. - iR @+ 2wt WL -

which plays an _

' One medium potato

I:ﬁﬁriﬂ K3 has 2 grames

Ihudl,.' ?E%aﬂrm of fibar, thal's:

protein and carbobhyd rates.

......

Potatoes contain +  Look
powe ful phwiochemicals .  forthe
and antioddants ! -

! '""II‘E:‘[IHJILI[“ o v Siynn | S0 o e o] il i o ™ ot m cipre. For by ks B 1 el B B et a.r

S s Lo ST



THE MEDIA IS RA VING

ABOUT IDAHD" POTATOES BEING A SUPERF0OD:
HEART HEALTHY |“POTATOES ARE A

One study &u@wmd the :ﬂ:ﬁwmplfim of ﬁﬂﬂﬂ FART UF ﬂHEﬂLTHT
o o et e e eer e | PLANT-BASED DIET”

_of heart disease and siroke. - CNN 5084 = Joff Nowick: MS BD 84558

CLOCKING IN AT110 CALORIES

PER 5°0Z POTATO, SPUDS ARE
ﬂH EH[IEI.].EHT S[]UH[]E OF FIBER

"Pﬂm%es m%' ';; mnm&tm&
SPUD 1S THE

THE
_ REALSUPERFOOD'

=FRLVIN TA0M MESATNE &

I'M BRINGING POTATOES Bﬁl:l(! -
THESE GOOD OLE IDAHO® POTATOES ARE NO-CALORIE -
| Eﬂggﬂﬁ.ﬂ;ﬂ ¥OU SHOULD BE EATING THEM AGAIN! ’

THEY CONTAIN POTATOES ARE A
'HIGH-QUALITY | KITCHEN
Tl STAPLE

WORTH BEFRIENDING

- PREVENTION MAGAZIIE 52047

. & MUSCLES WITH EHEHGT

- FREVE NTTON MASAZINE 58047

POTATOES BEAT PASTA h s

e vt 88 O ST 0

-Full II-
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| Potato
|| Character
Retail Ads

aie Bl poet g o3 1a
Sl 0 iy S i

R Sl E B
T |

Named “Potato Buddy,”
Te it by sied CRERC B S [l
B e AR N r TEhdek iR a0 &
md wasa sad be ooa st

deaniays o)
= Erewa HE="
(] &
it ]

RS FEE R ® & F P FRFEFE SRR R EFE YRR

.
] 99 I
|Fr§d‘ﬁl‘l‘ﬂmm:ﬂm:~. ol icaally ¢ Baege s the s 0 ] LA

“Potak Boddy™ o *Sooddy Boddy™ wada beng irwewed by Spoddy Bmidy broomet 3 premism 70 00% SRR CB0 PrciE &
Wilkard S0z 09 The 5e of the Todey Stow i Mow Fork oy 2 eduied a1 by denday o mitey fat B8 Goan 0/ dubo® 12
. I N e s i s A b o acy idada™ gt prodect, Sof B 84 o0 507 fud bed DA% of

) ek SR g
Spuddy Buddy is a more active

5 B foodsees s wirld, 8 00e-pege
el co a0y ¢ farEcke He et it drwweny Snhad 4 oo ol saary s e
st e Beshnt badl, got], Boclay serling

A STAR IS BORN!

AV B veradm 0l
W00 -y P CRArETE Ty
Btreny 0 B o Dy Ve i
N Pl I s s

¥ F FF F EFE S SRR E

amdooed R tieraatchees o Soaddy
Erealdy dha 5 308 e, ASrncting e bk
fil L e sk

A Speddy Baddy cnlorisg book & ala
dovainped. PR rowa5es 3508 iwsxepr
1S 10 S8 Bl 00 DR Sl D0y,

M cnn e mnem o b ety of sty oo

Pkl o0 BFERS L 07 ARG
B ] e e O el B
ekl meday med earm i Bigrs

rrrrrr & F & & & & F B E R ER SRR

ddy Buddy is featured on our famous Big Idaho® Potato Truek «uvw: suwe s o

4B coptgens Sates He's Seenewawiam, man!

SPUDDY BUDDY PLUSH TOYS
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“F OUS IDAHO" POTATO TOUR
TOURING SINCE 2012

and it & still TRUCKING ALONG !Il‘mnﬂﬂ'tfnrl everl

Crowsnstes /7 N

i I - - = - = -~ Tt many peoph
Poople of allages ’ INERAS T BT T EVENTEWITH ) il
ekt ta he e bho MONTHS OVEF |.'I 1| i 1 | DYER 350,000 b e d
seal mom than ever o0 TOUR | INATTEMDAMCE B ATTE NDANCE 1 0 2

NFL FOOTBALL .

10 .HETHI.IEH STADIUMS

= 5

we oot APPEARANCE REQUESTS DAILY
fram fans , leslvak, and everts all over (ke couniry.
{1La's [t 5y Tt ks 6 i B ko et

o o o o o oo oo oo

7 é OR ™
(K)) @EF———WEH“ESHT?EE
wiweammrtad - |MIMEASURABLE

LOBAL Jts neal. é& awesame) R s o T radiias o iy

paopke have a pictue 01 e Big Ealo
Pota i T Ko n (ki mobike devices.

NATIONAL GO Hoyy,

GLU BAI— Peopie aways denlily with the netoml commeniland il e
Tater Team b “po home™ tecaise the Ermer E boking for them.
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HE'H YEAR'S EH'E :

CONSUMER

AH

DRoP

iOme Morketing Budge! = My Successiul Markeling Programs
Seo whal the Habho Pokb Commbson & upial

WTIONAL COMMERGy4

Thie p0iaiD-based cal Mew Year’s
erani mekes neliom| ard sven
gio bl news . Halad as ona of the
Tops Thags o sae dropped on
Mew Year by LEA Today.

So eflettive that hundeds of
thousands of prople &l over the
country aees 8l 1z lling the Big Idaho
Poli Tnekige hme beca use

the &imer & bokiag lor @ VWith

550 million media impressions,
it no wondsL

A FULL YEAR OF NATIONAL EXPOSURE i RODS RACING
= | 5 I 5 ¢ Alkkks lal:ih? allover the counky B
o i suppoi edopion of Down Syndimome
THE IOV chidmn s winwin. So farwe've
O CRL helped get 35 orphans o their
M- {otmvet lam lies.

THAT'S

83

YEARS

Far mare Inso maloman our programs | sl haabne Pl o i us ey e & re

‘la thot potabs real?”

::r.'..':-hl'l..ﬂﬂ".ﬂ.ﬂ br oo @ Bion 1, 3 ndsl ax and &l Fior edaily plats andl ' B part of o wacial aedla oo By Sallow on. on

din™ pofate: ecl
{-!'.'.n.l..'.n.._: s = - o Edahopntis E] dotmpiaa B il deon




Points for the IDAHO Potato!

SURVEY ENLIGHTENS AMERICANS ON THE
IDAHO* POTATO DIFFERENCE

TATER NATION

POTATO PREPARATION

How Arrr cans |ike
their TATERS

%m FRENCH rms@ h

| POTATD HASHBR
increased o e s dar e e & CHIPS FOTATGD

IT'5S GOTTA BE IDAHD

When | Say Potato,

You Say Idaho!

2009 2014 - ﬁiiiiﬂﬁﬁ/'[l]
BT @ ¥ 910 o s

What veggie do Americons with kdesha rnare thian arey ather Sais inha naian
crawe most often? 0
atacn 72* (170 million) of
potatoes Amenicans would ba incined
- a o sal Kaho™ polatoss over

~ il ' poiaoas fom athir states
14" Q broccoli ' WHAT AMERICANS DON'T KNOW
ra POTASSILM

WITAMIN C




POTRIO

32 UyUUD |:|1 Idah o™ potatoes se harwsied
Taaal’s aboad 13 B LW poands

acres o wtss

0B 0™ POTATOES 2+4¢ - GROWN

N IBBHO®™ 52k an il repidond
el e ks P belbag B 1% ek
Pt o CormemiSion. Woo hoow po o’ peltg
T oo isent qualsy andiase of Idat™ pol 2 o when yoo 1o b seal

WHAT ABD []51" The ldabo
OO IOUSE A SO T Ut ES iUt
341 Il i i ek ' st oy el
p ket moco than 30,000 jobe

of those 320,000 acres wa g

Foriid] Pkl oed o0 ® B Jorhaesi, Norkolst
Ramger, and Wetém

30,000 soBs!

& @ @ B @B OB B B B B B B B OB B 8 B B8 OB B B B E BB BB

Idaho patatn narmtn deliver|

G am wed n pricessed prodechs
e a5d detpd- aied)
=] .:'"-'.11' tesh
L aw prranor ceddlied seed

ikl * & % F F ¥ F A B R R F R R AR EFEREE R EEEEE T EFE RS R RS F W

IDAHO™ POTATO TRANSPORE: ,
|[|M'|[] 5 nch volcani ¢ $0u, warm days, cool nights

;" ‘“"“"w% and clean water Tram the majestic dahe mountains

priov e babo™ polatoes with e wnguee tex e,

é ........_35% {as1e, and depentdable performance
HISTORICAL POTATO FACTS

B2 T LaserBubask petats was dee bxped by AFe acan
vt aflred L wiher o Bl He 3ol B fpgitt 0 fl bin stihe
polady oo 5150 By fae marly 1000 {5 vacety a B Barbank
2 AT ADDEATIE 1 -.'-\.'!"l.'.'.'l]:-'l:

@ BB OB @ BB R OR B B R E ® R EE R B R E F R R

Visi! idakwapotaln com/drect ory T mona potads vty mbmation

T Feape hre sk an aals
appramately 111 podnds
of pof st e e |

1937 T tanPota cCommisson JPC) was bunded & e iang Frait
a5 e et Adreien g Comanriaty. IFC @ & Siele By o o B
frpomoiry ad proecng 1 s Gown e iaSa® el —aisang
G umersl ey an purcas ng peusie. np-gually keoe® polaioes
EEE FC ceebated i 750 dbnnecay in 7017 na biy way!

The Big Il Preate Taach rolled oo fhe workds langes) pol afo

453 Bhawd e
pantie al

' R EEEEEEERE RSN EE RS " "

POTATOES ARE AMERICA'S
FAYORITE VEGETABLET

Wi “ s et T polates B oes] T Mo Yod!
Foilicawend by Orvz, Flricda. Peavsggbyania and Texas

rooooll s
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The Famous
Idaho® Potato Tour

The Big ldaho® Potato Truck—Is It Real?

This i the Big ldaho® Poaio Trudk 's seventhyear on the road, and we asen golng to ke, he polatowas
loaking & Kttheworn for the weat For b potalo that wasonly buillt 1o Lt & yesr, B e inby ouldid resf

The Big ldahs Potaio has been bring ing fun and brand awareness to the United States fon 6 years, and we
thaught i1 was time for anupgrade

The Scholields, who bulli the o ginal, took geeat cace in designing and bulbdng our Big ldaho Polato 2.0
Ahlheugh it doesn't look any differer to the publc, this new version is bt out of fiberglass, and it & 2 feei
thinner and 2 ons Bghie: This allows rea lot moee Biikde in the wy the Troek snd Team treced. They alsa

crgdied same amazing sphoe and storage for the Team to better arganize for the lang monthsof being on
the road

If yauee wonde ing whal we del vah the old polata, we donated i 1o kst Walte, a formes Tates Team
member, wha & 0 the procest of Lirming it inkd & tiny houte in daha 11 be e achy i 2019 and we promise —
wou Il weant to see it She abgady has a Hobbit House in Washingian Stale and & tree house in Hawad that ace
consisienty rated in the Top 20 Arbnb places 1o stay

Lood for the néw potaio ol on the road in 2071

2o Grame U =
g, i







Retall Promotion Direcion, Western United States & Canscls

Celt 208-a319760

Faoe SF0-24 16534

Emaik kbees spEpotain klaha gov

Arizona, Califomia, Colorado, ldaho, lowa, Kansas, Minnesola, Montana,
Mebraska, Mevada, Mew Medoo, Narh Dakata, Oegan, South Dakotn,
Utah, Washingion, Wyoming and Canadla
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e

- ‘ L Retail Promotion Director—
" b Southern United States

Bill Savilonis
Retall Promotion Direcior, Souihen United Siates

Celk 904-610-4475
Emait bssvdlanisBpatataldanogo

Alabama, Arkansas, Fonda, Gesrgla, Westen Kentudky, Lowsiana,
Missssnpl Missourl, Moh Canslina, Okl ahama, South Canolina,
Tennestes, Tecns, Vicginka




Dave Rhodes
Petsll Prametion Directer, North st tenmMid v itn Unted State

Celk 37-627-9377

Emait dehodesBpatat idaha gav

Connectiut, Delsvare, Distict of Columba, Binoks, Indiana, Easem Keniucky,

hlaine, Manyland, Massachuseiis, Michigan, Mew Hampshine, New Jersey,
Mew York, Ohka, Pennsylvania, Rhode Bland, Ve rmant, West Vieg inia, Wisconsin

[kl Pl A0 S AT EE SR | il guide | S8



