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authorized PIN and no longer have o visit MAG offices o reques impor permits, Acconding o MAG,
this new procedure is part of a GOES process o expedile import as well as export procedures. This
system can be accessed at MAGS website www mag gob v,

The Minisiry of Health also has an online sysiem o request import permiis for food producis, This

system can be accessed at the following website: hitpa/usam.salud. gob.s viindes. phiv'servicios/en-
line g ui a-de-servicios-gaisa. Information of costs for different services such as impon permits and

product registrations can also be found at this website.

The GOES has a one stop mechanism called "CIEX" {ImportExpon Process Center) located at the
Central Bank. This single window mechanism was developed 1o expedite the import/export ¢ lear ance
process. To use the mechanismy, the first siep s for the importer (o register al the Imports System
(SIMP) al www.ciene salvador.com and sep two s for the imponer o make a monetary deposit at the
CIEX window located in the Salvadoran Central Bank, which will be deducted e very tme Lthére 15 an
import authori zstson approved for each impon made. Authorization tme o the CIEX window is

approximately 30 minutes.
LS. exporters must always take into account that a tan (T-rate quota (TRO) system il applies 1o

various commodities, with a 5 to 20 year phase-out period under CAFTA-DR. For panticular product
information, please visil: hitp: Vapps. (as usda pov) agian Tirsc kerHome Search,

For additional informastion, please refer io the FATRS NMarmtive and Cenification Reports below:

Fooad amel A uliural | ri lations and Standards- Marrative-El Salvador 2006

1. Opportunities and Challenges after the Implementation of CAFTA-DR

[PRODUCT ICHALLENGE OPPORTUNITY

HEAT - though most of the wheal processed Ihhery COnsumpdion continues (o

ulk Wheat - Salvadoran mills comes from the nerease. mainly due 1o the availability
{5, SRW nited States, in 2015, some imports |l fresh bakery centers in major
HEW from Nicaragua, Guatemala and  pupermarket chains. Growth in busingss
varieties nce. In 20016, U.S. wheat imports Fonvention tourism is also helping boost
hed 541.6 million. Consumption of bakery products at
haotels

akery manufacturers are very
Wl imistic about free trade and believe
AFTA-DR is providing growth
unities, Local bake ry products
sported o the ULS, are growing due 1o
he high demand of these products by
he Salvadoran community residing in










. MARKETSECTORSTRUCTURE AND TRENDS

A. Retail

The market expectatons for the retall sector remain posilive, as i continues o be a key growth area of
the Salvadoran economy; [weled by mereasmg purchasing power, due o incréasimg renullances and a
sleady expansion of consumer cradil, all resultimg in increasang employment ofypariunises.

Hypermark @sfsupemmarkets and convenience stores coeaist with the traditional small grocery stores
{moin-and-pop) and open-air markets,
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Centro America,

Super Sebectos supermarket is owned by the Calleja Group. This local supermarket chain currently has
9% stores, and with its shogan “The Salvadorans” supermarket” (“El Super de los Salvadorefios™) is a

sirong compelitor for other retailers

In 2008, Grupe Calleja, along with seven other supermarket chains from the Central Amencan region
poined in a strategic alliance named SUCAP (Panama and Central Amencan Supermarkets). SUCAP
groups B dullerenl supermake! chams thal make up 33 slores in the regron. SUCAF negobabes and
buys m large volume [or the megwon; therelore they gel lower prices which can be translernad o the
consumer. The members of SUCAP are: La Colonia (Honduras), super Selectos (EL Salvador), La
Dorre (Coustemala), Lo Colonu (Mearagua), Sdaper 99, El Machetaso ( Pansma ), Gessn and Avtomercado
{Costa Rica),

Although SUCAP is one of the procure ment methods for Super Selectos, they also use all other sourcing

mesthisds, such as buying from local importers, distributors and impost ing directly from inte rnational



suppliers,

Walmart Mexicn L} Centroamoerica is [ he |.|rlurh| retailer in the region with over 600 stores, [n El
ﬁ-l'.';.llhl:. there aie D swodes, In order to resch different consuined 'k'_!_'llh.'rll R Walmart has atofes i 4
different formais: W alman ‘*i||.||-:'| Cenlers |h'\.|'-r||-..: de Don Juan, Maxi ['ﬁn'\|h'|lx.| andd T'il-:'-.||-:'|:|u.|

Famyiliar

PriccSmart El Salvador, 5. A, de C. V., 15 hised i San Diego, Califomia and has two stores in El
Salvador - both of which are located in the capital city of San Salvador. Similar 1o membership
warehouse clubs in the United Staies. it carries a mixture of groceres. apparel. elecironics. household
& Price! : Wik 11
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goods, and restaurants looking lor a source of préemm mgredie nis/products alongside known staples
and local brands. As Pocesmat’s presence bacame maore popular, s allerings appealad o the larger
nddle ¢loss and the second store opengd a lew blocks away [nom the popular Metrocentro shopping
mall. It &5 more sccessible than the Sunta Elena locabion and it has made Amencan products available 1o
consumers thal are familiar with them via Dirsthand migration or by proxy through family members in
the United States

Supermarket Profile

Supermarkets in El Salvador are reluctant to release exact sales information. Therefore, sales have been
cateporized as follows:

A Less than 10 mil oa

B: 511 - 525 millson

C: 526-575 mallion

D: 576 - 5100 mallion

E: 5101 - 5150 mal hon

F: Mlore than 5150 mil lon




I/ Smaller popular area siores

B. HRI Food Service

The GOES views foreign investment as crucial for economic growth and development and has taken
MU FOUS SIEps in recent years o improve Che investment climate. ULS. food franchises have increased
their presence i El Salvador mpidly during the last eight vears, including MeDonalds, Burger King.
Wendy's, Pizza Hut, Kentucky Fried Chicken, Benni gan’s, Tony Roma s, Chili‘s, Asia Grill, China
Wok, T.G.1. Fridays, Strbucks, Papa John's, Taco Bell, Domino's Pizza and Red Mango. Gropo
Pramwde 15 a Salvadoran [mnchism g operator Lhal also manages LS. [ranchises m Cruatemal a and
Panama In 2014, Ruby Tuesday's, Longhom Sieak House, and Cold Swne Creamery were insugurated.
Also, Smushburger his enterad the muarket.

There has also been a boom in colTee shops/nesdsurant s over the last five years. Wilh some capiial
injection, small, independent, Bimil y-owned coffee shops are being convened into nice little restaurants,
Salvadorans usually get together at these restaurants for breakfast andfor for informal meetings and
soculizing after work, The boom in this sector brings more demand for bakery products, dairy products,
and more sophisiicaed drinks such as cockiails, smoothies, milk shakes, fresh fruiis and fruin juices
Salvadoran-ownad trane hises like The Cotless up, Colombiza’s Juan Valder and U.S. ¢ hain Sabucks,

H'i g o |||.1i-.1r |l|:|'.|,'| g i.|| [||i-. SeClior,

The hoiel secior is seeing imporiant invesimenis that include new business plavers that are purchasing
existing hotels, such as Spanish chain Barcelo that acquired the Hilton Princess, and others that are
building brand new hotels, miming manly 1o the business/'conveniion wurism. In this regand,
constructon work for a Farfield by Marnou was completad in November 2007 and a Hyvau Place hotel
B an alvanced stage and schaduled o open during the second hall af 2008, There are odher
constructson projacts with the concepl of hotel'corporale ollees/shoppmg mall comples, which are
expectied o be fully compléted by 20018, although parusl openng could oocur soonér. Small hotels

nal wnw e are mereasing along with a maore diversalied gastronomiec ofler wrgeting toursm dunng the
weekends.

As per official dats from the Ministry of Tourism, the daily expense average per wurisi has increased
T.7%, going from SI09.90 i 2005 w0 511840 in 2006, This trend is an i|:|:||'l-|:-|':..||1 indieator a5 il shows
L LT |-.'-|~.i:||.|.' demand for ]Li.l.']l. l:|l.l.t|i|.:h. R |'||:1|-.|.||q. t5 where IS, brands are often I1|'|'| of mand fog
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. Food Procossing
The food processing industry is relatively small compared 1o Guatemala and Costa Rica,

Snack Food production is ai the top of the list in this sector,
The DIANA brand offers respectable quality for the price, and has roughly BD percent of the
local market and 24 percent of the Central Amerncan market. Currently with a 70 products
porifolio, DIANA is already exporting o ethnic markets in the United States and in the last two
years has seen the need o innovate some of its products 1o satisly new consumer demands,
especially those looking for more spicy and intense Mavors.

s Other local snack producers are Bocadeli and Ideal. These companies are working hard 1o
increase market share and offer a wide variety of snacks.

s U5 suppliers can take advantage of the need for ingredients from these snacks producers.

s There are also some joint venture investments in food processing by US. companies such as Del
Monte, Clamato and Badia Spices who produce locally for the Central America region.

CAFTA-DR has also attracted foreign investment o El Salvador including companies such as
Calvo luna procéssor from Spain,

+  SBigma Alimentos, a large Mexican meat and deli company, has invested in a pork processing
plant o cover local demand and expor (o other Ceniral American countries.,

# Another imporiant industry in this sector is meal processing, There are approximasiely 10
companies which are membes of the Salvadoran Meat Processors Association (ASICARNE).
Impons of U.S. pork meat by this sector have grown tremendously over the lasi five vears, due o
the fact that the Salvadoran population is a large consumer of cold culd’ susage products.
Walmar Centro America has invested in a meal processing plant o supply its stores nationw ide.
Another significant sector is the dairy industry. Dairy processors in the market offer a wide
variety of products which include cheese, yogurl, and sour cream. The dairy indusiry also has an
association called ASILECHE (Salvadoran Association of Milk Producers and Indusirial
Processors). This sector is alread y e xporting dairy products to the United Sutes. The Dairy
sector s also a very interesting market for U.S. ingredient suppliers as the industry is looking 1o
innovate and add new products, mainly for the specially cheesés/vogurt calégonies, o diversily
their portfolio and meet consumer demands.

s The bakery industry is the last component of the food processing sector. Bakery consumption has
incremsed tremendously, mainly due o the availability of fresh bakery centers in all major
supermarket chains, convention events and coffee shops demand.

IV. BEST CONSUMER ORIENTED PRODUCTS

Top 10 Best Consumer Oriented Prospect Imports from the United States

Calemdar Years | In Mil lons of U5, dollars)

Category 2015 2016 % Change 201572016




Prepored Foaods 374 462 235
| Epes & Produacs 1] 1.9
Pmcesmsed Yepetables 114 129 13
Non-Alcoholic Beverpes fex. Juices) T RS 1.8
Vegetable Ohils fex. Soybean) 23 2.6 L3
Condiments and Savces B3 =G0 R4
Snack Foods 5.7 6.3 L5
Dog & Cat Food 15 *135 L3
Processed Frmt 1.2 1.7 41.7
Breakfast Cereals .9 095 5.5

Source: USDA/FAS BICO REPORT
*Denote Highest Expon Levels Since al Least CY 1970

V. Key Contacts
%ﬁﬁw}l: inisterio de Salud (Ministry of Health)

ivision: ﬂpanantniu de Amencion al Medio Ambiente (Environment Atlention Office )
Contact:  [Mr. Amoldo Rafsel Cruz Lipez
P Address:  JAlameda Roosevell, Edilicio Laboratorio Central Dr. Max Bloch, San Salvador.
P home: {503 2205-1613
? (503) 22710363

il : arcruz @ sulud_gob sv
[Weh: ww'w salud pob sy

inisterio de Agriculura v Ganaderia (Ministry of Agriculiure and

%ﬁm_-p: ivestock ) _

ivishon: i reccitn General de Ganaderia- DGG {Livestock General Directson Office)
Contact:  [Mr. Victor Manuel Torres Ruiz

nal 1*. Avenida None, 13 Calle Oriente v Av. Manwel Gallando Santa Tecla, La

| Ailidress: e rid

home: 503) 2210-1763 ext. 4355

ax! SO 22010-1941
o ail viclor.lorres @ mag gob.sv / direccion. gan aderia & mag. pob.sv
[Web: e ITiap oo 5y
A gency: Hinislﬁiudf Agricullura y Ganaderia fh'l-in'rﬁu}' of Agriculture and Livestock)
Division:  [Direccion General de Sanidad Vepgetal- DGSY (Plant Health Division)
Contact:  [Mr. Douglas Ernesio Escobar
[Address:  [Final | Avenida Norte, Santa Tecla, La Libertad, El Salvador.
P hone: 503 2210-1773

ax: 503) 2534-9841

il douglas escobar @ mag pob.sy
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PAgency:  IMinistenio de Apriculura y Ganaderfa  (Mingstry of Agriculiure and Livestock)
[Division de Inocuidad de Productos de Oirigen Animal

Division: | {Food Safety of Producis of Animal Origin)

Coniact:  [Mrs, Gusdalupe Diaenuila
[Final la. Avenida Nore y Avenida Manuel Gallardo, Sania Tecla, La Liberuad, El

PAddress:  [Salvador,

P hicane: 503 22101 7637 2202-0804

[FFax

[(503) 2202-0832
HT1 B iz ilz & Il'l-.'1'|.'

JAgency: Il".lil:li.-i terio de Economda (Ministry of Economy)
Dy is b h'_‘rim:u:i:’m Cieneral de Proteccxin al Consumidor (Consumer Protection Agency)
Contact:  |Ms. Yanci Cuadalupe Urbina Gonedl ez
A ress i alle Circunvalaciin 20, Plan de la l.uEuna, Ani guo Cuscalldn, La Libseriod
P hsomne: 503 ) 2526-9004
[Fax ) 2526905
[Ermaul; abe e leonsumd dor & delensoria hﬂ:h.w
[Weh: WA SO0k g0b 5y
LA BEnCy: _enirg para b Delensa del Consumsdor {Consumer Prolecton Center)
Division:  |[Executive Direction
ST ETeH IMr. Danilo Perez- Executive Director
11 Avenida None BIS #5235, Centro de Gobierno, Codigo Posal 1767, San Salvador, EI
L Address:  [Salvador
P homne: 303y 22221122
Fax: 503) 2223.2852

[ il

ireccrniEede.org sy

[Weh: ww' e e oEp 5y
RS A~ Organiescwin Begional pars Sanidad Agmpecusna {Regional ﬂ!gmi.uthm [
LA BETICY Agriculiural Sanmibstson)
Division:  [Executive Direction
{_oniact: [Efrain Medina Guerra- Executive Director
PAddress:  [Calle Eamon Bellosn, Final pasaje Isolde, Colonia Escalon, San Salvador,
P hoaie: S0 ) 220899300
ol : e dmat®oiras org sy depecull vaE oirsaorg
[Welh: W W TS IO 5

PAgency:

05 ARTEC-5al vadoran Body for Technical Regulations
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{_oniact: [Mariana Carolina Gémes Wisques

la. Calle Ponienie, Final 41 Avenida Nore #18, Colonia Flor Blanca, S5an Salvador, El
LAl ress 5 lvador,

Phone: {3 ) 259053

[ il Imgone S osanec. pob.sy

Wl ww w osarec sob oy

Please do not hesitate to contact the office below Tor guestions or comments regarding this report
or require assiktance to export processed food prodocts into El Salvador:

(MTice of Agricultural AfTairs

USDA/FAS

U.5. Embassy El Sal vador

Boulevard Santa Elena Sur v Calle Conchagua
Antiguo Cuscat kin, La Liberiad, El Salvador
Phomes: (503) 2501-2099, Extensions: 34143412
E-mail: agsansal visdor @ fas usdagov

Website: www fas usla gov



