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ACTIVATY

National TV Adwertising

Fussets in the Ouifield

Sebastian Tours kKaha

Cornmad ity Baand Partne rships

Marbanal Mas hid ldaho®™ Fomn Day

Bevating with Influencers

Aesa, Your Thanksgiving Sous Chel

Terysiom Hill

Starbuds of Potatoes

Food M™adriton Wriger Event

Look Who's Talking

I's Raining Folatoes

Famous idaho Polato Bowl

Me Food Hands-Only Videos

Mews Bureaw

Ongoing Programs

Big idaho® Potato Truck

Powerful National Advertising
and Marketing Programs for
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Public Relations



Engaging Consumers
Through National
Television Advertising

Follow That Spud!

Thi ldaha Poiais Commession kicked off ihe yea with ihe poemiienof 25 ness s 8 S0 commescial,
the biest ins tallmerd in the beloved long-funning Big idaho® Potao Truck S60 ke, 11 sired duning the e

ESPMNews broadcas of Boke State Unieersity's (BSU) foothall season opener against Fonda Stae on
Saturday, August 3

The commercial will begn aring nationy ide in Ociober on Fox News, CNN, Headline News, History, Food
Hetwork, HGTY, Cooking Channe L Hal mark, NBC Spos., ESPM, and Fresiom., as well as streaming
platforms Discoveny Go and Hulu. B continue s to focus on e ongaing search for the Big idaho® Potato
Truck. How stranded in the ricked-out 1955 Sudebaker, the reluctant hero, Farmer Mark, returms to the
small screen, plotting o find another way fo catdh the elsive Big daho® Potato Truck onlits expedifious
Jjoumey acioss the countrg. Farmer Mark s in for the rideof his lile when he blind by jumps into the passenges
sealol an unsuspec ng. e ad-ipoted student dner.

.Hdgmk, % ESFil  @rmwonn @3 nuiu
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Strong Web and
Social Media Presence

Social Media Engagement

The IPC w

continue o connect with consumers through s Facebook, Twitter and Inslagram pages
Engaging posts, sweepslakes and contests will suppon major IPC inftia twes ke the Big ldaho® Potato Truck
and the Famous ldaho® Potaio Bowd and communicate mportant key messages like the health bene fits of
dano™ polatoes

Stay Comnected!

« Wil kahoPolaio oom « Follaw IFC &n Prene st « Sibmenbe B PO Youlube chammel

+ Fallow IPC on lnataog am « Like IPC an Fetebook « Fallaw IPC an Twilbid

Please visit us at ldahoPotaio.com and follow us on
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Idaho® Potatoes Certified
as Heart-Healthy by the
American Heart Association

A kst potaioes are beling lbuded for thes mutritional profile.. something we've known all along! From talk
show host Dv Oz telling people to eat more potatoes 1o the popular Whobe 30 Diet now allowing potatoes,
folies can finaly feel good about biling ino their steaming hot baled

Close o 10 years ago, the American Heart Assodation recognized ldaho® potatoes as & heartheatihy food,
and the oeganization’s well-secognized and respected Heart-
Chedk mark i5 another reminder 1o consumers that ldaho®

petatoes are indeed healthy. American

The Heari-Check mark s free for shippers 1o add to their bags Hgart
I5 featuring the Hear-Che ck mark worth if? You betl This

mark & ane of the most recognized and respecied symbok in Aﬁﬂﬂ'clat'ﬂn
grocerny siones. in bt
CERTIFIED

« T3 milion U5, adults {30% of the population) *shways" or " z
“usually” use the Hean-Check mark 10 make decisons Meets Criteria For
aboul sekecting fopds and beverages. Heart-H E'E“hy Food

« Shoppers ook for the Heat-Chede mark mare than any
ofher on-packaging symbal when shopping for hear-
heatihy food products.

+ 6.2% of shoppers are influenced Iy the mark when shopping for
riew heart-healiy food products.

-
Nutrition Facts Nutrition Facts
Serving size 1potato ﬂlh.l!..hll
I | 10 2096, the FDA announced new requirements thai are based
Amount per sy ving 1 1 o on upda ed sce milic and manibon nlarmation designed to help
Calories comumers make nbormed choces ahout the faod they purchase
o Dy Wl ™ and Consume
Total Fatig e
S Fa g ow| SOme basic dfierences ae the modifications to serving size,
Trams Fatog poiassium and added sugars
Sholesters| Dy %l Manufacturers will have untll January 1, 2020, & comply with the
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Educating the Media
and Consumers
About Idaho® Potatoes

Whenever the |PC communicates with the media, whether it be through a press release o a phone call,
pertinent key messages ane skillfulty wowen imo the ocopy or conversation. While there are hundreds of great
things to say about Idaho® potatoes, four primarny key messages are commanicated

+ daho® potatoes are a nuirifious and delciowus part of a healthvy and active Westyle. They contain
impoe tand witamins and minerals, ncluding potassium, and are naturally guten-fes.

+ [Fresh idaho® potatoes are certified by the Amercan Hear Associaton as aheart-heal thy food.

+ Mot all potaioes come from ldabo; you have to ook for the Grown in idoho® seal. idaho's unigue growing
environment makes idaho® potatoes difierent from potatoes grown amwhene else in the waorkd.

« Wit the kaho® potato websie and sodal meda pages for more information about Amenica’s Bvorite
wvegelable and a rich selection of delikd ous recipes.

The IPC’s primary target audiences are:
Tral ithonal and Online Media
« MWL paper, magarine, brosdces and onllng re poners who ooves primanky food, lifestyie and hesith Bpcs
o [Imdusiry i e
Sorial Media Folowers
» COonSumers using Twiier, Faoebook, Insagam and Prienest
« Blagoers Foodand general Beshyle-iboumed blogs

Consumers
» Taeget audience: Women and men [25-54)

Magazines Newspapers Television Intemet
Bloomberg Chicagn Tribune = NEWS w
IIJII =t f,' —— —
ﬂpffm " CHRONIELE ESrFii  Torbes
every day X THE

Fos Angeles Times m HUFFINGTON
POTMIY  EIE
FORTUNE B "

MARTHA Ehye Xew York Trmes NBC %c
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TRAVEL - | L I

LEISURE  THEWULSTREFTIOURYL @ YaHoO!
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Idaho Potato Commission
Encouraging Potato Sales
Through National Integrated
Communications

National Trade Advertising Campaign
It's hard to angue with haid numbers. So this yeal ow Matonal Trade Adwer ising Campaign fealures
some viry compeling rese arch statislics, each explaining wiy produce professionals showld sbck
Idaho® polatoss. Lke the fact that 905 of people think ldaho when they think poaioes. And that 72%
af consumers choose kdaho® potaloes over amy other poaioes. And the fact that 412 pounds of |daho®
potaioes are sold every seoond.

The big. bald numbser s in these simple, stralghiktalldng ads are hard 10 miss, and ther message & hand o

deny. Look for these ads in key publications induding The Padker, Produce Busine s, The Produce News,
and the FMI and PMA SmanBirief e-newsletters.
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Idaho Potato Commission
Encouraging Potato Sales
Through Community
Participation

A Big Helping &

The Bigldaho®™ Potalo Truck has proven ta be the biggest

{beoth figurathely and iterally] marketing program in the h“\u “E[Ffm

PC's histong. Oine contri buios to its success i its charitable
component, A Big Helping * In most of the markets the truck
wisis, i pariness with a bocal chariy to help rase funds and
awareness fora spedic cmse While nthe maket, he
Tater Team {the growp that e with the truck) setsup a i |
signatwe boad, and for every signatue collected, S jup 1o - E‘H-n
$500) & donated o the kocal charity partner 'ﬁh

7 o =
h..--:-u ol i s

dndmn,
qmr.rml ﬁ.\ﬁ H[[Fiirg.

A Big Helping has become avery meaningful part of the D "'-- 1
that helps impove the local communities we wisit ]

SHO0D intotal has been donated 10 chanle s to date

RODS5—Racing for Orphans with Down Syndrome

Wilrike RODS ey Mot b & household name el e imipss ol thas small bul
mighty nanprofit organization is astounding. RODS consites of mare than

38 runners and tria hiketes who Bee all aoross the country, but race for one
cause—1o find homes in the United States for children from other countries
who are bornwith Down syndrome. '5:'!1‘5!' N many oown ines chilaren oaon
with Down sSyndiome are afien instiutionalezed and don't recehe the care of
kv they need tothrive Thisyeas, RODS B celebrating a special milesione—
theowgh B8 funddasng efforts and Suppor Fom ongantz ations like the IPC, T's
beeen abile 1o provide the finencial suppor ior 37 adoptions. Up 1o S millian has been rased o date. These
children are no longer in or phanag es but are with loving families

Mew Year's Eve Potato Drop

1'was noisy in Bose for the 6th Annual Mew Year's
Eve Potaio Drop. A g qbowing ldaho potais was
dropped infront of the swie capital bullding inio

an oversized bag of Grown in Idoho® Super Crispy
Crinkle Cut Fries loring in 201 The IPC & a major
sponsor of this local event that generates wordwide
publcity. The Big ldahe® Potaio Trude, the Tater Team,
Spuddy Buddy and 40,000 revelers bundle up every
Wi A BE oy e lesthed, the courmdovn and an
impeestive firbworkes show.




Strong Web and
Social Media Presence

Keeping idaho™ Potatoes in the Mews

The IPC will comtinue o proactively ook for apporunities 1o promate kdaho® polatoes o journalists through

Mands5-0n eaming vists o daha, -rn-hr.:nrlng par tnership s, rnnnthh,r Commirecation to reporiers and
particpating in high-profile events. Leveraging holidays and special pccasions s akso important in creating
headine-generating news.

Social Media Pairing Partners

The IPC pasiners with other commodity boards like the Mational Mushroom Coundl to create low-oost, high-
impact sodal meda campaigns that increase engagement and encowage consumption of idaho® polatoes

The Potato Hotel

idaho Potato Commission's “Big idaho Polato” spent sk years traveling across the country promoting
Idaha's most Tamous crop—potatoes! When thissi-ion potato was replaced with a new one, it was lowing by
ransiormed into a bed and reakiast by Kriste Wolle, a bbrmes potato towr ambassador. Wolle added her
Pinerest-like wuch 1o the inside of the potato, as well as lands@ping and a ow to the perimeter. The
eamed meda br he hoel wen global, and we eopect § to continue in 2000,

PO TAT !_




Idaho™ Potate Recipes
The IPC continues to promaie kaho® potatoes by regulary adding new recipes in publcations and anline.,

Strong Web and
Social Media Presence

Fingeriing ldaho™ Potato and Mushroom Poutine Redpe
Skip the fries and try this healthier hwit on pouting! Sieamed fingerling potaoes ane covened in a savory
gravy made with siced white bution mushrooms and dotied with creamy cheese curds. I you can't find
packaged cheese curds. cul some of youw Bvorite cheese into small cubes or use fresh mozzase lia balls,

sometimes called mozzarella pearls.
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Idaho Potato Commission
Encouraging Potato

Sales Through Consumer
PR Programs

Singing About idaho™ Potatoes

E mmny-anward -sinning musidan Panmy Gripp i known for his popular YouTube videos and kids songs loe
“'um Yum Breakfast Burrito™ and Tt's Raining Tacos." which hawe 1ens of millomns of views on YowulTube, He's
going 1o create a special song about kiaho® potatoes that will be released in 2030

Puppetesring
Fiftee nopaas ol ventriloguist and America’s Got Talent Winner Dasci Lynne will Creale a short wideo

introdudng one of her puppets 1o Spuddy Buddy. The video will be posted onthe IPC's sacial
media channeks.




Idaho Potato Commission
Encouraging Potato

Sales Through Consumer
PR Programs

Mational Mashed idaho™ Potato Day

b ashad s America’s vorite way 10 eal poaiDes,
0 we're declaring the fourth Thursday in Mowembser
Hational Mashed kdaho® Polato Day. The special
dany will be celebrated all month long waith culreach
1o food reporiers moiuding masned potals

recipes and tips, a siong social media campagn
that inoudes a sveeepsiakes 1O win fresh idaho®
polanes and positoning AMmason S0 a5 &

i raona | sous chel

PROUDLY

“Proudly Serving ldaho™ Potatoes™

We've all seen the stcker “Proudly Serving
Starbucks" when weeniera restaurant. Lets ofier
restawants a “Proudy Serving ldaho® Potatoes®
stickes they can display. The IPC's Fosdsenvice
DHrectors and Tater Team can disyibue these

SUCkomrs, 10 ire e bisd ReShaaa i A rbd e S
GENUINE ===

IDAHO® POTATOES

Immersive Media Event

The IPC B a sporsor ol & two-dny mesdia event wihesre thiesy will have the
opporunity 1o meset oNE-0n-0ne Wit 1he nation's top food//nuirition reponers
from news owthe s il Hu fingon Post. Good Howseke eping, Self and
Refinery 29. The reporters will leam about the health benefits of ldabo®
potaioes and creathve ways b inchde kdaho® potatoes inartiches on feod and
healthy ealng.

THE HOUSEKEEPING
THE
HUFFINGTON @

POST SELF REFINERY29




Idaho Potato Commission
Encouraging Potato

Sales Through Consumer
PR Programs

Mr. Food Test Kitchen

One of the most respecied brands in the food waorld, the Mo Food Test Kichen, will create three 30-2econd
hands-only videos featwing America's favor e poao dshes. The wideos will be promated on the Mr. Food
Test Kithen's website, sodal media dhannels and inthe company’s vweee kly e-newsletier

™r. Foed

Hows Tor
r'ﬁ_-F:J.ﬁ_

g Turkey
o

| +Gr Cookiing

YouTube Sensation

Up-and-coming ekght-year-old YoulTube sensation Bash will visit Eastern daho inOctober 10 par tid pate n
the potatn haneest firsthand. Deven arownd in the Big ldaho® Potato Truck, Bashwill dig spuds. ride tractors
and eat kots of idaho® potatses! Highlights of his trip will be shared on his YouTube channel and be sesn by
ters of thoussnds of sl mentany school-age fans




Idaho Potato Commission
Encouraging Potato

Sales Through Consumer
PR Programs

Famous ldaho Potato Bowl

The Famous ldaho Potato Bowl [FIPE) continue s 1o be ane of the most exciting cliege bowl games, with
recards being se1and brolen every year, 2008 was no exception. Freshman BY U quanerbadk Zach Wilson
threw a periect game agairst the
Westemn Michigan Broncos on the blue
twrf &t Alber tsens Stadium during the
23nd anmual APE. Wison completed all
18 passes, wotaling 317 yvaeds, and threw
low Buchdowns, Seiting a néw Singke-
game BYLU record for completions

FAMDUS

IAEINY

Armane Wi Tunes inD e Game (o
i heard aboul i) knows St th who
the §ie sponsor |, From e name of
the bowl game o permane ni &g nage
in prominent ixcations theowug hout the
stadium o muliple broadcast mentions
during the game io ads airing on ESPN
ielevision and radio, the kdaho® poiato brand can't be missed This year, for the fiest time, the APE logo wall
be prominently leatwed in he enier of the lield, promising even mone awareness of the naming sponson.

Don't miss the game this year. It's scheduled 1o take place on Fridasy, Januany 3. at 130 pm MT) at Albensons
Stadium inBose, kdaho. it will 3k live on ESPH.

Thrioug howt the year, the bowl game
generates hundreds of millions of
media mpressions, keeping Idaha's
farnous spud o of mind b asd
oolege loothall Tans




Idaho Potato Commission
Encouraging Potato

Sales Through Consumer
PR Programs

Topmas WA g ., =
Taysom Hill P g T .
p— T T gy
Often refered © a5 one of the most versatile players 8 g i 5
B gt . = ki o

IE—

n the NFL. New Orleans Saints quar terback Taysom

Hill 5 an kKahonathee A natural partnes Taysom Hill vl
helpthe lPC pomate the versatility and health benefits
of idaho® potatoes ||'I"Cll.l;|'l as5odial media Campasgin
aiurng fooibDall SEasomn.

From the Famous ldaho Potato Bowl
to the MFL

Danerd ol MFL players Peve kicked off e canessr At
the Famous ldaho Potats Bowd (FIFE). Every yea &
hardful of them show ther suppor] for he premier cold
weather bowl game by posiing a potaio-themed tweet andior Insiagram

posl. Ve e nod sure who the plasgers will D this yead as they iend o represent the feams who play in the
FIPE, but based on our esperence, there's nodoubi the posts will be fun and &ngaging

i G




Idaho Potato Commission
Encouraging Potato

Sales Through Consumer
PR Programs

The ldaho Falls Russets

At the st game of the 2010 seas.on, mina league baschall ieam the ldaho Falls Chulcars embraced the
roots and reverted back 1o their onginal name for one night, the idaho Falls Russets. Sporting erseys
similar 1o those the eam wore 80 years ago, the team rallied to show ther support for the idaho® potato
industry, which genesates ower §4 billion for the kdaho economy annually. The Big Idaho® Pota Tude, the
Tater Team and Spuddy Buddy were at the game cheening on the Russets. Spuddy Buddy even theew out
the first polato




Strong Social Media
Presence Generated by
Food Influencers

Reaching Millions of Foodies Through Influencers

The IPC = proud 10 heve developed reatiormhips wih mome than 100 n oential iood bioagers. Thiese wiiers
and phiioge apher s provide s with doazens of new and deliciows idea, which ane added o the nch redpe
colie-ction on the website. Video bioggers. orvioggers, also oeate vded conlent, housed on our Youlube
page, which i ingructional, educational and entertaning These recipes and videos provide eye-caiching
and engapng content for the IPC's social media channels

The IPC sporsors and attends influencer conferences aach year, These events ghve usa Chanoe 10 miee1
face-to-face and form relationships with well-established bioggers with large followings and identify up=and-
comers. We sit inon classes to absorh what the next trends willl be and leam abouwt dhanges in technol ogy
These conferences aso provide an oppoiunity 1o get idaho® potatoes in front of people who are passionate
about food and educate them on whait makes ow potaioes special

nE'”"""I'H_:I wil th food influencers s a valuable Dol in EEEpng U CoNEmpoany a5 well as helpng us each
and promoie the ldaho® potaio brand o millions of consumers across the count ¥ and eyond eadn year.

Below are justa few of our fantastic bod blogge s and thel recipes! See all our influencers at
dahopotao.comdrecipes/tag/blogger

Kita Rob&ts " Lisa Lin

UL CARM O HIEAL THY WIBE LES AND BITS

Beef Tallow Ik tard Pot Potatlo Cham Chovedier
Furika ke

da ho*Fries

Sylvia

Fountaine

FEAS TRO
AT HDMIE

Tina Denwson LOVE S 1N MY TUBIMY Roas ted Salmonwithidaho® Fingedings
Vegan Sheet Pan Tacos il K Ty L




Category
Management







IPC Category
Management
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|' Merchandising Best Practices
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IPC Category
Management

Regional Performance
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IPC Category
Management

State of the Potato Category - Total US

* Potatoes are the second largest volume contnbutor in the entire
produce department, and the commanding first within

vegetables
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IPC Category
Management

State of the Potato Category

» Potatoes increased dollar sales 2.1% from the prior year.
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IPC Category
Management

Potato Performance by Type - US

* Up slightly in dollamn, diven by yeliow, but down in
vlume,

* Volume sales we e down, driven by ibeses in rueset and
red varieiies.




IPC Category
Management

Potato Performance by Type - Northeast

= Yallow polibes make Upa largereham of the caiegory in
tha Mo iheost and dove the positive growih of categony
volume and dolias. as volume sales of both nsset and
red poiapes declined

dbE EELY
AAlm
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IPC Category
Management

Potato Performance by Type - Midwest

* Redwas the only polato typs to have a negatve dollar

trend.
Russe! led dollar gains, but ako had the highesidolar
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IPC Category
Management

Potato Performance by Type - South

¢ Daollars are flat and volume is down, driven by
russel.

* Dallarand volume gains driven by yellbw.

el g,

HWWEE.F';HEME’E'#HJ{



IPC Category
Management

Potato Performance by Type - West

= Has ihs lagesi volume & ham of russed at M0%

¢ Volume basss driven by neseiand doliarloases driven
by md.

» Volume and dofiar incmames driven by ye low,
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IPC Category
Management

Potato Performance by Pack Size - US

* Dollargains and volume bsses.

* Lossesdriven by 10lb. and gains driven by Slb.
and Bulk.




IPC Category
Management

Potato Performance by Size - Northeast

* Volume and doliar declines driven by 10lb. bag s

* Violume gains driven by 8lb. and dollar gains
driven by Bulk.




IPC Category
Management

Potato Performance by Size - Midwest

* Lamgest volume and dollar losses to >10lb. And

10lb. pack szes.
* 5b driving dollar and volume gains.
o e~
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IPC Category
Management

Potato Performance by Size - South

* Wolume losse s due to 10ib pack sze. Dollar
losses driven by All Other.

= Gains are driven again by 5b pack size.




IPC Category
Management

Potato Performance by Size - West

* Lamgest volume and dollar declines from 10k
pack size.
= Lamgestvolume and dollar gains from Bulk

.

-
e
L)







IPC Category
Management
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Potato Lover’s
Display Contest

Potato Lovers
Ditep sy C ot &2k




"M\ Receive a Gourmia®
ExpressPot
Just for Entering!




Get Your Customers Excited to Buy
Maho” Potatoes, Horme™ Bacon Teppings, and Fresh Gourmet”
Company Produds. when your i 3 s3es-0mving produc ! deplay with
O pon of . X Puleaas ad reopes
1 Bl aErachye i memr e depay w i idaha” Polaboe,
Hormed"Bacon Toppings and Fresh Gowrmet” Company Producs
2 incorporate the weteme ddnesse; beioe nlo yoor deplay -giving
o o oS 300ees B0 ciher greal nex pes and micrmafion
idshopotipcom - homelvoki com « fréshgourmedoom pamy com
3 Order pont of e matends from dehopotato comynet al o frogh
YO ROy e
i [Epiay your mealie mastepee B he produce seofion of
your store forat it one week during the coniest perid
ol Fetnwary 1 wough March 31, 2020
5105 easy! Subel your sntry onine 8 abopo Bdor om e
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Idaho® Potato Tie-Ins

Idaho Potato Commission Partners with Fresh Gourmet®

Fresh Gourme ™ inroduced & new
line of toppers, And what betler
brand to partner with 1D showCase
therir newr Crispy Garlic Chips than
fresh idaiho® potatoes?

POS dis plays wene placed in eetalle s
across the country The displays
showcased the new Fresh Gourmet*
| Crispy Garlic Chips along with
v ¢ S-pound bags of kdaho® potaioes.

h Fresh Gourmet® & provided a
£1off coupon for the purchase of
bty ibesres 10 &8 es.
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@ ldaho® Potato Tie-Ins

Idaho Potato Commission Partners with Litehouse™

The ldaho Fotato Cormmis son pad ine i with Lsehouse™ by placng displays with Sl aff coupons fora snring

and halidey promotion

GROW YOUR IDAHO" POTATO SALES

With This

SPRING PROMO

GROW YOUR Eqﬂqjmm SALES _ =
HoLIDAY PRoMO R

%" 5B BAGS OF IDAHO RUSSETS

0 SkivE & WUEE BT D' BALEd
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Marketing Materials

Idaho Potato Commission—
Providing You with Retail Marketing Support Materials

Your one-stopshop fbr logos, dip ar, recipe photes and othes ldaho® potaio dovwnloads
Visit idshopotato oo mne tall v etai -ma dosti ng -programs.
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- A Closer Look at the Value of -

IDAHO POTATOES

A RECENT,STUDY BY ERIED NA STATE UNIVERSITY LOOKED AT

VALUE AND PRICE ELASTICITY

PRICE ELASTICITY - ' THE STUDY FOUND THAT IDAHO" RUSSETS

iz the '-."u|.|.'|1.' I:‘|"..-J|:I'|1:]|.|5 r_:lut-EI!'mi‘._".r_' afe much less ela -I.:;_" than wesset yul-ll:l.':-..'-l: O
the relationship between a change elsewhere. This means that when the price goes up,
inthe :_]'.Jar.tl'r;-.'.-:ie manded of a the resulting lest volume is signiheantly less
particula r.g:u:dan-ﬂ ar.'ha.rr;.'e _ than nog-Idahd® Russets :

LD LTE A ac L

INCREASED PRICE

f R STABLE DEMAND/VOLUME

|
'/ THE FINDINGS SUGGEST
that retailers don't need to discount
ldaho® Russets to the same degree asnon-

ldaho® Russets for fear of a decline in volume

BASED ON 5lb BAGS | . 2~ | .
m $ — “The fact is that even if

I '55 you pay 10 cents per bag more

v LOWEST P

L0 - vulnerability

com patitive pricing
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CONSUMER
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" POTATO STORAGE & HANDLING
g —

STORAGE & ROTATION

WHAT MAKES A GREAT POTATO * |f potafoes ar= too cold, their starch content will
STORAGE AREA? coarvert ta sugar, Potatos s will taste swee if stored
o Acool dry dark, and clean space befow 42° F
Disintact bath starage and display areas Flace pewer stock in the BACK; move the alder
* Aircrculation around booes allows polatoes siock io the FRONT
fo beeaibe

Retatl faton wil apparfmnity |
DIT.'l :#.1:Hrnmarr,- |‘.l|:l-E!5 WE poia .l'_5-|.'lll'.l =5 Al J|..:l'.l LBy 10

remove the bad ome s Leaving potatees wth
# [ nat drop carons or bags, i will break potatoss deiects will cut downon mpulse sales
07 cause bruismg
ROTATE THE DiS PLAY
* Potatoes should be stochked firstindfirst-out ﬂ&t mmoﬂﬂiﬂﬁ W@u
* Kaep some distanc
if potatoes are dsplayed nesr other fruils and Covening potatoes at mght with burap bas
vegges, they can absarb those flavors or 4 faboc weap prodects them from the light.
» Mo wet racks Potaioes furm green when exposed o hight.
Wet potatoes are more prone 1o d sease
Do not mist or spray waber an potatoss

HANDLING POTATODES

Ipt POTATOES ARE MORE DELICATE
Jhe glensilive iber THAN THEY LOOK!

You put them an the shelf and they sall
themselves, right? Well, there's actually mare
1o it thain that. Potatoes should always be
treated with the stmaost respect

Thes= FOUR PHYSICAL FACTORS am
very meaningful fo potafoes:

* TEMPERATURE = HUMIDITY

* LIGHT * HANDLING s If potatoes are nat stored and hand led propey,

Podatoes stored inwarm femperatures and it can atfect their qualsy
brighd Fight wall furn gresn and sprowt.

¢ Pyt potatoes info proper storage immedigtely

|daho Polate Commisson www. idahapa tata, com




™ \DAHO' POTATOES AR B;E'—

ﬁb Jﬂlffdﬂﬂﬂ’
VITAMINS & MINERALS HEALTHY BENEFITS

W POTATOES ARE
HEART HEALTHY!

FATFREE
= CHOLESTERCQL FREE

of your dasly neids | E _____ 0

pﬂﬁl 4 ':: | J&d{ﬁ ?&If
Dangecrerueton : 11[] CALI]RIES

na banana!
[ " A

One potata prowundes

SIMPLE AND COMPLEX EN ERGYI

Fotatoes contain both § UTILIZED FOR
CARBOHYDRATES

Potatoes are a good soume

of Vitamin Bs.

: d 0
which planys . One medium potato fﬂ
impartant role = has 2 grams DAILY
in helping your of fiber,that's FIBER

body matabolkze
protein and carbohydrates

Potatoes contain . Lok
powarful phytochemicaks : for tha
and anicedants

gl L] -IIII.[I].I[III i e T 5l
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THE MEDIA IS RAVING

ABOUT IDAHO® POTATOES BEING A SUPERFBOD!
HEART HEALTHY “POTATOES ARE A

R T et O GOOD PART OF A HEALTHY
low ;Tnl-:-;dﬁp: -151 1:1 dw k H.AHT'MSEI] |]|E|'"

f heeart dis and stroke. = CNN Juff Nowick M5, RD 9/1526

B
_‘lg_uiggﬂ'rlﬁun | AN EXCELLENT SOURGE OF FIBER

kb r
I'M BRINGING POTATOES BACK!
THESE GOOD OLE IDAHO® POTATOES ARE NO-CALORIE
WONDERS. AND ¥YOU SHOULD BE EATING THEM AGAIN!
- R OF 3/2847 ' ’ L

‘THEY CONTAIN POTATOES ARE A
HIGH-QUALITY KITCHEN
b LI STAPLE
& MUSCLES WITH ENERGY WORTH BEFRIENDING
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FAMOUS IDAHO" POTATO TOUR
TOURING SINCE 2012

and it is still TRUCKING ALONG stronger than evenrl
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Points for the IDAHO Potato!

SURVEY ENLIGHTENS AMERICANS ON THE
IDAHO® POTATO DIFFERENCE

POTATO PREPARATION

How Americans like
thedr TATERS
* mﬂilm AT

TATER MNATION

— quHED FRENCH FRI
berh A e @ ATI] HASH BHG\@S
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GREENING

Q. WILL CONSUMING IDAHO"™ POTATOES WITH GREEN PATCHES
MAKE YOU SICK?

A. Mo.Green spots or patches on potatoes (known as "greening™) are a natural
result of chlorophy|l produection in the tuber from being exposed to light ¥

FACTS

Greening and glycoalkaloids are naturally occurring ln potatoes. Exposure of potatoes o light,
either In the feld, in storage, an grocery store shekes or at home, can cause green pigmentation b
farmm on the surface ol the pobtato. This "gresning™ |5 due o the Tarmation of chiorophyll, 8 pigmen
that & Found in many plant foods, includng lettuca, spinach and Bbrocao L

Potatoes as typically consumed contain little solanine. The highest levels of glycoalkoloids are
typically found in the sprouts, flowers, leaves or other actively growing areas of the tuber, which
are not the parts of potatoes that pecple typlcally Consume. Concentrations of l',_ll'. coalkoloids are
nigher in Immature potatoes and are diluted as the tuber grows and matures.' It should also be
noted that potato breeding programs have resulted in the commercial release of only potato Bnes
with vary [ow ivels of $olanimne.?

Acceptable limits. The FDA considers the maximum acceptable glycoalkaloid content to be
20=-25mg, 100y fresh potato weight (or 200-250 parts par million [ppm]) For example, the mean
ioxicity response in humans for glycoalkalodds B 3mg kg body weight (range +=5mg/kg body
waeight ). Assuming that a potato contained glycoalkaloids at the advisory level of 200 ppm, an
Blwg (156 Ib. ) person would have to consume an entire kilogram of the alfected areas of a potato
in a serving to trigger a toxic maponse. Alko note that potatoes with this high a level of

&l o | leh | odcl & weol b have a bitter, burning Laste that would b

unpleasant bo consuma.’

Minimizing glycoalkaloid formation. Strategies can be employed - . a
at harvesting and post-harvesting to reduce glycoalkalkoid :
formation in potatoes *

« Shora in oool, dark place
« F you see a spot of green on a potato,
cut it out and eat the remainder
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POTATOES AND

WEIGHT LOSS

Q. IF 1 AM TRYING TO LOSE WEIGHT, DO | NEED TO AVOID
IDAHO® POTATOES?

A. No. Research demonstrates that people can eat |daho® potatoes and =il lose weight.

FACTS
STUDY SHOWS YOU CAN

EAT IDAHO™ POTATOES
AND STILL LOSE WEIGHT.

Thare 5 D avidenoé that ldaho®™ potatoeEs, wihen
prepared in a healthiul manner, mpede waight loss

+ In fact, a study published in the Journal of the
American College of Nutrition demonstrates that
paople can eat potatoas amnd skl ose weight.!

The study, a col aborative eflort bebween the Lniversity
of California at Davis and the |llinol Institute of
Technology, sought to gam a betber under standing of
tha ela of calorie recduction and thae ghycamic indax

(G m waight loss when potatoss are ncluded in the
diget. Nimety owerweight men and womean were randomily
assigned to one of three QroUps:

Heduced calore/high Gl

2. Reduced calore/low G

Conbtral goup wWith no calorie or Gl restrictions T
1
All three aroups weme provided potatoes along \‘
with healthful recipes and instructions to consumse —

five to seven servings of potatoes per week. All

80 participants wemr Iinvohled In liIght to moderate
exarcise Al the end of the L2-weak study period,
the researchers lound that all three groups had ost
wEight and thers was no Sgnificant differance in
wikight loss babwean thae groups
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NUTRITION IN

SKIN VS. FLESH

Q. ARE ALL THE NUTRIENTS IN THE SKIN OF THE POTATO?

A. ko, While the skin does contain approximately half of the total dietary fiber, the majority (> 50%)
ol the nutrients are found within the potato itsell

FACTS

That o by rutrient signilicantly lost when the skin is removed is fbaer

+ A medum (5.2 o) ldaho™ potato contains 2 grams of fibar with the skin and 1 gram of fiber

without the skin.'
Pobass um and vitamin C are found pregdomnantly in the fesh of the potato

« A& medum (5.2 or) potato with the =kin containt 620mg of potamium and 27mg of vitamin C.°
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FACT CHECK

ARE IDAHO™ POTATOES HIGH IN CARBS?

Yes ldaho® potatoes are a carbohydrate-rich vegetable

A medium, 5.2 cunce |daho” potato with the skin on contains 26 grams of carbohydrates

The predominant carbohydrate in potatoas is starch, which s contidemd a comp lex carbolydrate,?

arbohydrate i the primary fuel for your brain and a key source of anargy for muscles and

is important for optimal physical and mental per formance?

Because of their high cark content, potatoes are often categorized with grains ke rice, pasta and
Bread bt thsy are ofhcially vegetables, as classibed by Both the USDAS My Plabe guidelines and
tha 2015 2020 Detary Gudelings for Amancans, which is jointly publiehed by the LUSDA and the
c

LS, Departrment of Health and Human Sery

Potatoes are an excellent source of vitamin C (45% of the DV, a good sowrce of vitamin BE
0% ol the DY) and a good source of potassium (2% of the UV ). They are also fat-, cholesterol-

and sodiume=res and contribute 7% of the dally value of libai

Currently, consumption of all vecatabks=including “starchy™ vegaetablaes=it about BDW balcw tha

intake lewels recommended in the most recent (20 20200 Detary Guidalines for American:
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IDAHO® POTATOES VS.

SWEET POTATOES

Q. HOW DO SWEET POTATOES AND IDAHO® POTATOES
COMPARE WHEN IT COMES TO THEIR NUTRITION PROFILES?

A. Both sweest and Idaho® potatoes provide similar amounts of key nutrients, including protein

(2g and 3g respectively), potastium and vibamin Be, all of which contribute to 8 well=balanoed,
nutriant-clensé diat

FACTS

The FDA&'s nulrient analysis of the Top 20 Raw Vegetables indicates the following

« Both ldaho™ potatoes and sweet potatoes are good sources of potassium. & medium-=size |daho”
potato offers 620mg of potassium, while a medium-size sweet potato offers 440mg of potassium

Both ldaho® potatoes and sweet potatoes are excellent sources of vitamin . A medium-size
daho® potato provides 45% of the daily value, which is more vitamin C than one mediume-size
oweel potato. Both |daho® potatoes and sweet potatoes are a good source of vitamin By

+ [daho® potatoes are similar in calories and carbohydmates when compared to sweet potatoes.
One medivmesize ldaho® potato contains 110 calories and 26 grams of carbohydmate.
Similarly, one madiumesize sweet potato contains 100 calories and 23 grams of carbohydrates.
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GLYCEMIC INDEX

Q. DO POTATOES HAVE A HIGH GLYCEMIC INDEX (GI)?

A. The Gl of potatoes is highly variable and depands on a variety of factors,
including the potato type, origin, processing and preparation.’

FACTS

The Gl = a vary comg ks mathematical measure and 5 delined as the “incramental area under the
blood glucose reponse curve of a 50 gram portion of avallable carbohydmte from a best food
gxpredsed B a8 percentage of the response o the same amount of svailable cabohvdrate from Lhe
mfarencs food a0 white bread or glecose.™ 27
Yesearch shows that the Gl kB not a eliable measure *

Degpite clmms that potatoes hanee & high Gl the fact 8 that the Gl of potaboes i highly varabie smnd

5.8

dependt on a number of factors, inc lud ing

™
!

+ Processing and preparmation
* Warely, orgin and maturation
+ WIth what they are consumed,

eq., protein and Tat : .

Both tha 2000 and the 2005 Diabary
Guidalings committess concludad that
tham is no avidence indicat ing that

Gl aids in weight kbss or weight loss
maintenance, or aids in the prevention or

treatment of cardiovascular diseasa, "
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The Famous ~
ldaho® Potato Tour
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The Famous
ldaho® Potato Tour

The Big ldaho® Potato Truck—Big Potato, Big Impact

The Bigldaho® Potao Truck has besn on the Qo oreght years now, and people sill cant gel enough of ous
fowr=-ton idaho®™ potao onw hise K1

Ewvely year, the whee s keep wining and the demand for the appearance of the Truck and Tater Team
INCIeases 10 the poin | whens we have 10 bee sk potaio heans al over the country by nol beng able o atnend
all of the reque-sied saenis We do mandge 0 &ver sk around 70 ewEnts sath year dunng owr shi-rmarth
schedule with the hopes of making a positive impact on hundreds of thousands of peo ple

Thisyear we had a first—an all-female Tater Team! We were fonunate B find a worders ful driver, Medisss
{aka Spudracer), wha & anldaho nathve and & pesonable drver who fit in well sith Tater i Jessica and
Kayiee Sowel, in act, that they called themsehes the Tater Triplets

The Tater Tesm shined throoghou! the yeas By creating memonable e 31605, social meda potis and
funny videos and by salely driving our showtase Big idaho® Potato Truck all around the coun iy

Look o Spudiaoes snd e Tates Team in 2020 for ow mnth Tour

THE WoRE O THE
RTRFFT &RCEIT THF

BIG

IDAHD -
POTATO! -
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Retail Promotion Director—
Western United States
and Canada

Kent Beesley

Retal Pramation Directoi—Wetenn LS. and Canads

[208) 631990

kienLbeesleyEpolato dahogow

Arizona, Calilomia, Colorado, ldasho, lowa, Kansas, Minnesoia, Moniana,
Mebraska, Mevada, Mew Mesoo, Marth Dakata, Oregon, South Dakoia,
Utah, Washingion, Wyoming and Canads

WETERNUS. & CARADA

=
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Retail Promotion Director—
Southern United States

Bill Savilonis
Retal Pramation Direciol—Sauhen LS.

(4] G10-44 75
il s il e apa e i ahs 0o

Alabama, Arkansas, Ronda, Gesngla, Westen Kentudey, Lousiana,
Missssppl Missourl, Morh Camslina, Okl shoma, South Canolina,
Tennestee, Texis, Viegink




Retail Promotion Director—
MNortheast/Midwest
United States

Mike Krage
Retal Promation Directoi—NorheastMidwest LS,

(©04) 5534548
mikelo sgefpotaoidahagor

Connecticut, Delavane, Disinct of Columbia, Binoks, indiana, Easiem
Kemudy, Maine, Manyland, Massachusetts, Michigan, New Hampshire,
Mew Jersey, Mew Yok, Ohia, Pennsyhania, Bhode Kland, Vermon,
Wie st Virginla, Wisoonsin




