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SECTION L. MARKET SUMMARY

Cruatemala, the country with the largest population in Central Amenca with amund 16 million inhabitants, isa net
importer of goods and services (7). &t is also the hortioutural hub for Central America. The Uinited States is
Guatemala s largest tading partner; US. exports of consumer-onentad agriculnoral produets 0 Guatemala were a
recond $38 5.4 million in 201 6.

The Central Americun-Dominican Republic Free Trade Agreement (CAFTA-DR) with the United States was
signed 11 years ago and has resulted in increased bilateral trade; asof 2007, most UL S, products enter duty free and
all U5, import tariffs will be eliminated in seven yeams with the exception of white com that won™t be eliminated .

The Guaternalan Restsurant Council {GREGUA ) reports that the restaurant sector has grown 6 to 7 percent over
the past three years as many new restaumns open and ineressad demand for high-gquality products such as: beef,
pork, poultry, processed fonds, spples, grapes, and wine and beer.

Hotd, Restaurant and Institutional (HRI) Sector

The food sarvice industry is one of the most dynamic sectors in the Guatenalan economy generating more than
I 50,000 direet jobs i the hote] and restaurant indusines; and many mare indirect jobs in the agrniculiunl and food
processing indusines.

Due 1o increased whanization, especially in Guatermala City and its ssrmounding area, more Guatermalans are eating
lunch outside of the home.. The most popular option ix fas food, According to o ecent study, 76 out of 100
Guatemalans that eat out prefer o eat at fast food restmarants, Small family oaned cofeterias and street food
vendoms {where gnlled hot dogs are widely sold) ane additional options for eating owt.  Fine dining 15 maore
common dunng the weekends or to oclebmate special occasions and are frequented mostly by middle and upper-
¢lass consumerns.

Cntemala is a wouwrsm destimbion for inermtiom| mvelers; this seetor contributes 3.4 pereent of the coumbry s
5687 billion GDP. The Guatermalan Tounsm Institute { NGLUAT) reported that 1|9 million tourists visited
Cuatemala in 2006 and genemted an income of more than $1.7 hillion. Most hotels offer break fast as part of the
lodging rate even small hotels in the intenor. These hotels acqguine their products at open air markets, supermarkets,
and/or | mporters dedicated to the foodservice industry.

Huotds

Approximately 2,700 hotels, motels and bed and breakfasts operute in Guatemala and provide accommad ation For
bath the budness and tourism sector, Guaternala City is where most sales are generated and where most of the 3 -
5 stars hotels are located. In X7, four new hotels began operations in Guaternala: Hyatt Centric with an
investiment of almost £29 million offering 138 moms: Mamott International with an investment of $25 million,
which opened two hotels: Courtyard Mamiot with 147 rooms: AC Marmriott with 114 rooms; and Hotel Latam in the
interior of the country, offering 69 rooms.

Antigun Custermala is the closes wwnsm destination to Guatemals City snd has more than 150 hotels of which 15
are boutique hotel s, According 1o INGUAT, chose to 70 percent of all tunsts that tmvel o Gusemala visit
Antigua., Vacation rentals in Guatemala also such as Airbnb are becoming more popul ar for international visitors as
well for Guatemalan tourists,

The average rate for a single maom in most botels located in the interior of the country is US$30 - $50 per ni ght.

Omly 15 parcemt af total hotels in Guatemala hove rates higher than US 5100 per might and boutigoe botels cun



charge well over 3200 o maght, OF the 22 departments, Guasemala City, Sololi, and Petén have the largest number
of hotel s, totaling 51,053 moms for kdging,

Guatemala is promaoting itself not only as a towrism destination but also as a destinati on for business, weddings,
international an expositions, mMusic concens, cc.

In 2016, 1.1 million visitors traveled to CGuatemals cemered around Holy Week Festivities (11 percent of total
visiters); and Christmas (22 peroent)

The largest number of trivelers was from Bl Salvador totaling 848 065 visitors followed by the United States and
Canada with 304 913 visitors

TOURISTS IN GUATEMALA BY NATIONALITY
PERIOD 20052016
NIMBER OF TOURISTS
| cowy | 2m5 | 2006 [ %wa |
Central America & Belize 12742 Iﬂil-l-g ]
North America SUORED 59530 31
| Eumope 138435 | 25385 7
South America TRAIO B 1035 4
Rast of the world 53177 53014 3

Soumce; Chmtemalan Tounsm Instinate { INGLUAT)

Huotels rely on food service importers to purchase high-end products such as fine wines, meats, gowrmet style dips,
Jellics mnd sauces, deli meats, dairy products, baking mixes, and seafood. The purdhase of fresh produce is
regularly done at the farmer murkets and supermarkes. Guntemala also his a devdoped food processing indusiry
that offers a vaniety of products tha service most hotels and restoumunt s throo ghow the country.

Restaurants

According 1o GREGU A, over the past ten years the number of restaurants increased from 13,605 restanmnts in
2005 1o 22 (WK} in N1 5. Fasa food restsnranis kave grown in sales by affering home delivery services. Fast fiood
restaurants are also an option for business people

A study carmied ouwt by Millwand Brow, an Amerian rescarch oganization, estimaed that 76 ow of 100
Guatemalans prefer to cat at fast food restaurants rather than formal dimng estauants. The prefercnce for fast
food mstaunmnts is due to pricing, proximity to work and residential aress, and kids” enfertainment areas.
Consumer preferences are divided as follows: 19 percent prefer casual restaurants, 7 percent gourmet restaurants
and the rest are divided among food stalls (27 percent), food carts {17 percent), sales on the sireet {12 percent) and
other opiions (17 pereent). The most popular iypes of fast food in Gustemala are hamburgers, piees, tacos, and
fried chicken

There are more than X U5, fmnchises in Gustemala and new ones are opening each vewr. Restaurants also buy



proshxts directly from foodservice suppliens, local food processing compames, imporiens, supermarkets, and
farmers markets. Cuatermala has around 14,600 restaurants from which 79.4 pereent are formal restarants; 4.2
percent are fast food estavmnts and 16,4 are informal estawmnts. The majority of mstmmnts, 52 percent, sarve
Guatemalan traditional food, 30 percent are Chinese, 6 percent are American, 9 percent are inbernational, and 2
percent are halian . Guatemalin cuisine is di verse but most local dishes include white corn and tomato savce.

Despite the fact that Guaternals does not have a single national dish, most traditional foods are stews that inclode
meats and vegetables, Seafood is also incloded in some dishes that are commenly found i1n the Mathesstem pan of
the country, Gunternaly’s mstumntsector is divided into three different catepories: a) formal full service
restourants; from high-end with prices from US$E30 so USHHO per person; to casnal restaurants with more affordable
pm{UHﬂ USE25). Some of these casual mstanmnts are famuly oriented and mamy have anarea for lad™s
enferiainment; b) fast food restavrants and ¢} informal restavrants that are famil y-owned businesses.

i y
Restaurant Categories

B US55 millivns, Fesl
Tood, 4%, A5

Uss
infinermal,
1% o Fiesl lued

® | grmal & casual

Irfarmal

e, o

The majorty of formal and cassl restmrenis are ocated in Guatemals City and Anti goa Gustemals, a major

tourist city 45 mi mates from CGuatemnala City, These restaurants represent a great opportunity for LS, products

becanse chefs egquare high quality prodoas that are not bocally produced and depend on 1 mpors for their menus,

ﬁ n.-ﬂnlfﬂ‘;:;urilmmu in the interor of the country have more sl and informal restmmrants that offer more
itional dishes.

Asnaacidon Custemalicca de Franguicias —AGF is the local association for franchises in Guaternala and is also a
member of the Federacidn Iberoamericans de Franquicias, As of 2016, Guatermala has sround 300 franchises
which include approximately 100 local companies, From the existing franchises the main food related franchises
are within the following categonies; fast food restavrants, ice cream parlors, bakenes and coffee shops,

This is a sector that has grown rapidly not only on their sales at their restaurants; and in the case of fst Food
restaurants, siles increased becavse of home delivery services. The most popular types of fast food in Guatemala
are: hamburgers, pizzas, tacos and fried chicken.



Fast foud restaurants are also an option for working people who i ncreasingly must eat break fast and lunch away
from their homes, Informal restaurants ane also inereasing food sades by serving menus at lower pricesduning peak
himars.

Coffee shops are popular among young people in Guatemala. This is a sector that has found a niche market in
Cuatemala and in the past ten years more than 10 coffee shops, both local and imernational, have opened
throughout the country. Although Guatenala is a loge exporter of coffee to the wodd, local consumption ks still
law in comparison to other countries; however, there are still ample opportunities for coffee shops fo increase in
number, US, companies like McDonalds that have separate coffer shops inside their estaumnts socount for maore
than 50 coffee shops, Starbucks began operations in Cuatemala in 3011 and to date has seven stores and plans to

in the near future. Coffee shops also offer a wide vanety of other food options including sandwiches,
hamburgers, hakery goods, and other beverages which open the opportunity for US. ingredients, meats, french
Enes and pasiries.

The food sarvice companies thi supply the formal and cosnl restmiranis, coffee shops, and fus food restaurants,
also distribuge products in the interior of the country, Fast food resturants rarely import directly, so they rely on
food service companiess o bring the products they need.

The Institutional Market

The following seciors are consi dered important within the instinsionl market in Gustermals and depend on the
Govemment of Custernala (GO for scguisition of food prodocts:

= (awvemnment sncial programs

= Pahlic hospitals

= Penatentiary system

- Public schoals for their feeding programs { when budgeted and approved )
Guatemalan law stipulates that the GOG must use an electronic system called Information System for Contracting
and Acguisitions for the Government also known as GUATBECOMPRAS for purchases and conimcts when goods
and contraa services are higher than USS161 000, The man objective of GUATECOMPRAS isto provide 1)
transparency For the purchasi ng or contmeting of services and goods; 2) efficdency by reducing costs and number af
declines to potential suppliers during the bidding process; 3) protecti on against monopoly s it is an open process
that is acoessible to small and mediom companiss or forel gn suppliers.

The GOG reguires that foreign suppliers that want to bid for goods or services available throuog b
GUATECOMPEAS, must have a locul represenisive that places the bid and that company or person msi Fulfill all
pre-qualification requirements. However, it is impaortant & mention tha the GOG gives prefarence o the

and services offered by lical companies. For more infommati an plense refer to the GUATECOMPRAS website
www guaecompras. gob.gt

There are some exceptions when the GOG doesn't require bidding poods or services when those are considered
acquisitions of national emergency.

Folliwing are some of the socal programs camial out by the GO
Bolsa de Alimentos { Food Grant)y  For the past ten years, the GOG theough the Ministry of Social Development,

oversees the food grant program and provides a monthly bag of food products 1o families that li ve in poverty or
extreme poverty, the eldery, handicapped people and pregnant women that live in the marginal areas of Guatemala



City, The hag contains: 10 pounds of noe, 10 pomds of black beans, 5 pounds of corn flowr, 5 pounds of notmtional
porerkered beverage, | pound of powdered milk, and ¥4 gallon of conking il

Comedores Seguros { Subsidized Cafeterias): These provide nutritional balanced breakfast for a minimum fee of
US$0._15 and hunch for USS040. The progmm has 14 different cafeterias and half of them are located in the
interior of the country. Meals include meat, beans, nee, cges, vegatables, tortillas or bread and a beverage.

Social and Spert Clubs

In Chmtermala there are more than twenty social and sport clubs; most of them are located within Guatemala City.
These clubs buy food and heverages from local importers/distnbutorns, open air markets and wholesale markets.
Many of the clubs reni thar facilities for social activities like weddings, baby showers, cic. and are available not
Just for their members bul aso for non-members.

Catering services

Many hotels, hgh-end and casual restavrants also offer catering services.  In addition to the food, they offer
services of bar tenders, waiters, decorations, furniture and silveraare. Hotels and restaurants are constant] y looking
for quality prodoct s and prefer importad meats, dessents, seafood, beverages, liguors and ingredients. Even though
they usually work with their same distributors, they make their purchasing decisions based on competiti ve prices in
onder o compete.

Advantages and Clallenges of Exporting o Guniermla™s HRI Sector

ADVANT
The United States is Guabemala™s main Cruatemala has several Free Trde Agreements with other
mding partner and LS. pmoducts are COmTies :im:]ul:irg one reently signed with the Bumpean
| considered af high qualiny. Linion which is a mng competitor of LS, pmoducs,

" As Guatermlan consumens become mome
sophisti cuted, opporunities for higha

| quality products incrense.
Fast foond restaurants require s pecific
qaality on the ingredients used for thar
menus; this requires importing more value
added products to meet | mernatiomal
stnnlards .
The increase in the Wounism areabes an

opprtunity o increase sales,

Giustemala is a price semsifive marka and this could affect
Iy alty to brands in times of emmomic Gffcaliy.

The Government of Cuatemala { GOG) requares that food
imports are accompanied by a Certificate of Onigin to grant
preferential access. However, errors, mistakes, or omissions af
any kind on the cenificate could result inthe denial of
preferential socess for LLS. i mgwerts of food prodects.

The trizm seotor in Gomemala is lange b high crime is o
concern for visitors and the local authorities have much o do
0 improve security,

Business people cat owt at least two meals

aday due o long working hours
andiraffic.

Business people eat at informal restavrants more than formal or
fast-fond estamants whene more U5, ingredients are used for
the preparati on of menus.

Changes in weather conditions are
causing bocal crop loses and this creates
an oppartunity for LLS, prodicts o satisly
demand

There is limited infrastroctore, and maintaining the cold chain
for penishable produces is achallenge when ransponting
prodisces io diffarem regions of the country,

Health concems are opening the market
for healthy and onganic products.

Lack of knowledge about anganic products linmts oo mption
of these products to a miche market.

The gmwing food processing industry 1=

Nearby countnes such as H Salvador and Mexico can supply

looking for new and better food

the local demand of mw matenals for the processing industry.



ingmedients for hakery, deli meats,
beverages and s nacks.

SECTION II: ROAD MAF FOR MARKET ENTRY
Ae MARKET ENTRY STRAT EGY

Cuatemas epresents a growing market for LLS, companies that offers relative stability, has a strtegic geographic
access to the mgion on both the Atlantic and Pacific Oceans and 1salso very close to the United States. With the
exception of fast food rstaumnts, most hotels and restavrants buy products from i fferent distibution channels.
Sinee Guatemala is a vegetable and fruit grower and exporter, the HR I sector prefers 1o buy local products but there
are some products such as grapes, apples, pears, chemies, Chinese vegetables, condiments and herbs that are not
grown in Cutemals and need to be imponed from other countries. The HRI sector rdlies on imported products io
satisfy the demand especially for those restaurants that specidlize in international cuisine.

A few examples of these products are; fine meat cuts, iquoms, wines, specialty products, seafood, french fries, etc,
The key to success in entening the Guatemalan market is to try to maich local pnoes with higher quality LS,
prosducts becanse this is a price-oonscions market. ULS. products are well known for their quality and safety.

LL5. food exponars that want o enter the Gualemalan market nuy contact directly the local food
importers/agents/ distributors depending on the type of prodect. Most of the foodservice imponers supply hotels
and restaurants in Guatemnala City and the interior of the country. Hiring o distributar is sometimes the easiest and
Fastest way to enter the market, paticulady if the distributor is already supplying other imported products
thmughout the cowuntry.

The Foreign Agricultural Sarvice (FAS) office in Guatemala City maintains a list of companies that represent ar
di stnbie LS, prodocts in Guaiemala. The office so has ongoing activiti s that provide opportuntics o meet
Ciuntemalon traders.

L5, suppliers that want 1o enter the country must comply with local regulations for imported products to asvoid
prohlems when impeorting.  For further information on these regulations, please refer to FAIRS Report 2007;

It is recommended that U S, suppliers meet the local imponers and leam more about the Guatemalan market.
Trade missionsor loca irade food shows are also other ways to find impones or disimbsos. Most of the bisiness
people that participate in these types of events are waally looking for new prodects to supply to the kocal market.

B. MARKETSTRUCTURE

The following is an overview of the distribution channel for imported produects o the HRL:
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Food procesars also play an impomant pant on the imports of U.S. raw materals/ingredients, since they also supply

the HRI and many imports these products directly. The bocal fouod processing companses wsumlly have their own
di stnbwtion channels of wholesalers, retailers and the hotel, restourant and institetional industries. There is a small
portion of companies that also have the ability to distnbute their products to the interior of the country.

C.COMPANY PROFILES

International Hotel Chains in Guatemala

M am Mumber of Lavcat b
Hatels
. 1 Cloatermaln Clty
al Intercontinental Hotel 1 Cinatermala City
in Hotels & Resorts 3 Crusemala City, Antgua Guatemala, and
Peicn
Erﬂ.idq Inn 1 Ciuatemala City
ilimiore Express 1 Guatemala City
[Best Western 1 Cruatemala City
Fadi sson 1 Cuaiemala City
H hinta Real 2 Coatermala City and Antigua
KClarion Suites 1 Guatermaly Eilj’
otel Melia 1 Cruatemala City
[Ramada International Hotels & 1 Guatemala City
Fesorts
oarard Johnson 1 Ciuatemala City
Hilton 1 Ciuatemala City
i—lynu 1 Guatemala Eir_i.'
AL Mot 1 Croatermala City
{ourtyand by Marmio 1 Crnatermala City
1 Cuetzalienangy
e 1 Cionatermala C ity

These i nfernationd hotels have 2t leust one restavrant and some have bao, Itemational traveles that stay in

Guntemala City for bisiness parposes usally stay from two o for nights,

Mowt af the international hotels inclode the brenkfust in thar lodgng mies and therefore, most tmvelas eat
'h'rull'mlul Ih: El:li:| and hu‘“: luAch and dinme 16 :I:.l.u'l'g' reslaimants The rﬂ'lrr tonsts that ravel to Cuaatemala
an vacutions go diredly fo the interior of the country and stay in smaler [ - 2 star botels, There ane a few
exceptions like Antigus Guatemala, Attlan, and Peten where there are 3 - 5 star botels and according o INGLAT,




The following are the LS. food franchases opemting in Cuatemala:

LS. Franchises Type

Taco Hell F ast-fomd

bl Donalds F ast-fond

Burger King F ast-fond
Wendvs F asi-fond
Chili's Formal restnummn
Fraday™s Fuowrmal pestaumn
Domino s F ast-fond

Pizea Hut Fast-fond

Ligtle C pesars

F st -fond

Chuckes Cheose Formal mstaumnt
Applebees Formal mestaumnt
Dunking Domuts Fast-food

IHCF Formal restaumnd
Sulbraay F ast-tood
Starbucks Cofbee shop
Cinnabdamn F ast-Food

Tony Romma's Formal mestoumn
Himiters Formal restaumnt
Panda Express F ot -fond

Kentucky Fried Chicken

F ast-fonad

Fapa Johns Fast-tood
Harl Rock Café F ormal restoumnd
PF Chang Formal restaumn
"Pn-'ms fone F asi-fond
Krisgpy Kreme F ast-fond

Franchixes need row motennls omd :np'mlienh. for the [reparation of menox, sme e hcal products Tt sawmie
import products to comply with intemational quality standards and comply with the commitments stipuloted in the
frandchise agreement. These estaurants either request their products from local distnbutors or impornt &rectly.

NL COMPETITHN

Guntemals hax vinous free trade agreaments with other countriex including the Buropean Union. Guaemala is
also part of the Central Amencn Customs Umion which has providad posative effect an the i nira-regomal tmde
within the Central Amercan Countrics

According o Secretanat for Centrml Amencan Economic Integration { SIEC A), Guatemala has 37.5 pescent of total
intr-regional exports o the st of the Central Amencan countnes. The elimination of customs bamiens with
Hondurs, and eventually El Salvador, is also contribating io the incease of Guatemalan expons to these oounines.
The major competitors with the United States in consumer-oricmod prodocts impons in Goamemnala are Bl Sal vador
with 18 percent market share, Mexioo with 17 percent market share, and Costa Rica with 14 percent market share,



Products that faced competiton from other countres in the Guatemalan market i 20 16:;

Prod uct Mugor Supply Sources Shﬂhdﬂqﬁqqﬂ}' Advantagzes aned
Category i 20 6 Countrics Disadvantages of Local
(2016 Supplicrs
calemdar
]
Fish and Argenting: 26 percent Argentina and Eruadir Guatemala is an exporter
Sedfoond Eouador; 34 percent hinve exporting plants of fish and seafood
approvesd to export to prchacts, However, kocal
Net The United States has 14 Guatemala and offer more prices for these products
imports: percent share and is the competitive prices thanthe | are high and there is no
14 588 MT. fifth supplier of fish and United States. much available year round
seafood products bul there simce most of the
Mlued i are still ample produdion goes io the
LISSS5.1 opportunities in this export market.
million market. CAFTA-DR has
0F% duties for imports of Cruatemala requires new
fish and seatood products L. 5. export plants to be
fromm the LS. centified by the
Cruntermalan govemmen.
Deagiry Costn Rica: Costs Rica and Nicaragua Crumtemala s d oimess e
products A2 percent offer competitive prices produadion of dairy
fexcl, Micaragua: due o lnw transportation produdts is insufficient 1o
cheesz) 18 percent Cimts, supply the demand by the
HRI sector.
Mt The United States has 5
i . pencent of market share.
Bl 635 MT.
Valued a:
Ussis
million
Wines and Chile: 42 percent Chile and Spain have very CGuatemala does not
sparkling Spain: 26 peroent agpressive marketing produce wines and relics
wincs s et o e gras for only on imported
The United States is the thar brands, indodng produas,
Waloed foumrth largest ex porier of COnsumer traimng
LS. wines o Guaternala with programs o leam about
million 7 percent market share, vareties and qualities of
thear wines and samipling
activities at food shows
and supamarkets.

Source: Glohal Tnuk Adlas

IV. BEST PRODUCT PROSPECTS

A} Products present in significant quantitics but which have good sales potential in the market

Please refior to the Exponter Guide 2017 & woaw. fasusda gov Sscriptsw/attacheren'defaultasp




B) Products not present because they Bace significnnt trade barriers.

There are few produds that are not present in the Guatemalan market due to trade bamiens, but there are some
sanitary and phytosanitary issues thet sometimes restricd trade, Some mestrictions include

Horticultumal imports from Florida and California are still restricted doe to the presence of the Pink Hibiscus Mealy
bug, but advances have been made with the GOG modifying its requirement that states or growing areas be pest -
free io the requirement of individual shipments of agriculium] commodites.

Fortification - Gustemala requires that three pmduas be fortified before they are approved for retail sale.
Impewted fowr rmest be fortified wath nhaflavin, folic acwd, macin, ron and thiamine, Impored salt must be
fortified wath indine and flowride, and imported sogar with vitamin A. The GOG applies these same fortification
reguirements to domestic products.

Following are some cxamples of made barmiers affecting U5, agriculiural exports io Goatemala: 1) the denial of
pretaential weatment for LS. prodocts under CAFTA-DR due to emmors when assigning HS codes in the
classification of the products; 2) the denial of preferential access due to arors, mistakes, and omissions on the
certificate of angin: 3 required fortification for imponed flouns, slts, and sogars,

V. FOST CONTACT AND FUTHE R INFORMATION

I you meed assistance expoming to Custermala, please comact the ULS. Agricultuml Affairs Office & the following
acklress:

OHffice of Agnculhmal Affars
Avenida Reforma 7-00, Zona 110
Guatemala, Ciudad 01010

Phone: {5025 233240530/ 2334- 84 30
Fax: {502 233 1-8203

Email: Aglivaicmala & Fas wsda goy

For more informution on exporting LS. agriculiuml products to other countries, please visit the Fareign
Agricultuml Service home page: hitpfwoarw, fas usda. gov

VL LIST OF MAJOR REGULATORY AGENCIES

Mame: Ing. Jorge Gamer

Title: Dvirecior

Institution; Food Control UnntMimstry of Health { MSPAS)

Address: 3 Calle final, 2-10 Fona 15, Valles de Vista Hermosa, Guatemala
Telefax: (502) 2369-8784 / 6

Websiibe: L. ! | : 1 W y-oonim | -de - limenios -menu -serviceos himl
Mame: Guillermo Otz

Title: Plant Hedth Diecior

Institution; Noms and Regulations UnyMimstry of Agriculture (MAGA)
Addmess: 7 Avenida 367 fom 13, Guatermala City, Guatenala
Telephone: (502) 2413-T389

Webate: bitp./ visar maga. gob. gt/ ipage id=56




MName: Alex Salarar

Titke: Foodd Safety Director

Institution: Normms and Regulations Unat/Mimstry of Agricultee (MAGA)
Address: 7 Avenida 3-67 Zona 13, Guaternala City, Guatenala
Telephone: (5012) 2413-T380

‘Wehsie: A visar mags.

Mame: Byron Thamae

Titke: Animal Health Dhrector

Institution; Nomms and Regulations Unit/Mimistry of Agriculture (MAGA)
Address: 7 Avenida 3-67 Zona 13, Guaternala City, Gualernala
Telephaone: {512y 241 37150

Wehsite: hitpe// visar. maga gob. gt/ ?page_id=55

Mame: D, Midi Sandoval

Titke: Diirector OIRSA-SEPASITC

Institution: Inter-Regional Organism for Plant & Ammal Health
Address: 21 Avenida 3-12, Zona 15, Guatemala

Telephane: ($12) 2369-5900

Fax: (502) 2334-0646

Wehsate: hip:/ www oisa org/portal/Def ault asps.

Name: Lic, Alexander Cute

Titke: CAFTA-DE Administrator

Institution: Foreign Commerce Admimstration Darection/ Ministry of Bconomy
Addess: 6 Avenida 1043 Lona |, Guatermala

Telephane: (S012) 241 2-0200

Wehaite hiipe//ponialdsce. mineco gob. g

The following reports provide morre information on exporting U S, food products into the Guatemalan market:

Exporter Guide 2001 7: www fasusdagovsaiptsafatacharepidefaulis. asp.
FAIRS Repont 2017: www fas usda govf senptsw/attacharepdefau ltasp

FAIRS Expon Certificate Report 2017: yoaow fas usda goviscriptowiantacherpidefaultasp
U.5. Commerial Service in Guatemala www. buyusa gov/gusiemala



