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Consumer Media Plan
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Powerful National Advertising &

Marketing Programs for 2020-2021
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Engaging Consumers
Through National Television Advertising
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Inventing Idaho® Potato Creations

The lalest kaho Polale CommBson lelevson commercal kicks off Lhs fal aring nalommasde on OR,
DEcovany the Food mMalwork, FOX Mows Halmark, Hoodbng Mews, theHsbony Shanngl OWh, Coopgan, THT,
Discowery Go, Huks, amd Shng beginning in Movember

Tha appetiang od feabsres Fammer Mark, 9 reglkife Kaho® polats fammer, touting al tho delcious dshos
N can make vath ono® potatoes. From keoded Ir'q:fE- b Dol 0ked polaboes, o diecodan i au e
and mwdh moee, kano® podotoes are anyihing but a side dsh The new comimenckal 5 same 1o inspie
imznbnee kano® pobobo creabons by hungry wWewers aonss the country




strong Web and Sodial Media Presence L A
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Social Media Engagement
T waars socalmada campaign promBss o BE bigger Lhan ever Bafons, Look [ar &ngageng posts fram
ihe popadar cauinary page Feedeeed and A Cook Named Mall whe 5 fast bBocoming ong of the biggest
joodies on instaogrmm and YouTube The goal keep our scckal meda folowers hungry for ldahot potatoes

Stay Connected!
s Wil ManeRebalosodm = Folow IPC on Pirleres| = D insaribe Lo RS YouTube ahdinmed
+ EOiowy WL SN i lagram = Lile IR on FacsbBook s Folaw B o Tl ber

Bloase wisl oS at dahePotaloccm and folow us on
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idaho® Potatoes Certified as Heart-Healthy f
by the American Heart Association

Them's no doubt polatoes kawe been enjeying the spoltight—fols am reglzing onoe again that idaho?
potabons are hoatth and shoukd be o part of bhee dieds.

O 10-year partmers g with the Amencan Hearl Assccoton has no deabt eevated the potabos
nutritienal profile and has convinoed shoppers o lkeep hair pan try slodsed with the versatie vegeiobie.

daho' polato shippers can add the well recognized and sought-af ter
Heart-Chack mark on their bags of pataloes at nocost

i featuring the Heart-Check mark worth 7 vou bet This A I
mark is one of the most recognized and respecied symbok n mar :ﬂn

gracery Slewed in fack Hﬂﬂl’t
» 72 milon US adults (300 of the populalion) “abways” or Mﬁﬂﬁlﬂtlﬂn

T ealy” e he Heart-Check mark 1o moke dections

abaut sekrcbng foeds and beveragas CERTIFIED
» Shoppers kodk for the Hear -Check mark mare Bhan any Meats Criteria For
other on-packagng symbel whan shappng for heart: Heart-Healthy Food

hrealtisy focd producks

» 538 of shoppers ore nfuenced by the mark when shopping
Jer new heart-healtiy foed products.

Nutrition Facts
Serving sire 1potato r.lmmll
| N | rutrition Focts
E-ﬂul:;l-'iﬂ-lm- 44| =% the Fon amncunced new raurements for food kbaing
thatare based on wpdated sceentific and mutrtion formaton
L % Daily Value® | deskgned bo help corsumerns make nformed chooes about the
Total Fat (g %l food they parchase and aorsume
Hm:: vy L Same basc differences are the medficabons o sendng siae
mJu o pobassiam and added sugars
Sodium Oy %l Monufackurers had unbl Jonsany 1, 2020, to comply with
Total Carbahydr sts 20 % the final requererments, and manofochaeees with kess. than
Dedary Fler 2y T 530 mllen B antud [esd 3a8E wse gived an addanal
T iSugan iy waar Lo make tha changes.
iz bkt .ldladB»l.?n 0 = =
Protain
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Educating the Media and Consumers
About Idaho® Potatoes

| PR o
L G Ji.-\. oW

Wihenewer the IBC commanicalies with the meds, whether it be throwgh a press release or g phone call
pertinent kiey Messages are shkillfully wowen nbo he oopy oF oormeersa bon, Whilke theme are hundeds of
greal Lhengs 1o say aboul Mahe® pololoss, four primany iy MEeisoges e aomirmn ka bed:

e ldahed pololoes are a pobiitoes and deleis s parlaf a ety and actiee Bfestye They contoan
impaciont wiaming and mncnas, nohuding potatsuem, and ang Nabunally Gha bon- firea

» Fredh Kahes polalsss ang corlified by ihe AMarcan HSarl Adtecation gt a hearl:hoallhy [ood.

¢ Mol gl polotoss come from ldaha vou have ko kool for Lhe Grown i idoho® soal idaha's ungus growing
aimvirsnment makes kahe® polatoes different from polatoes grown amashong s in thewardd,

» Vigl the idahoe pobalo websito and sociol media pagas for moee informa bon about Amoencas faworibe
vegetable and a mch selection of delbciouss recipes.

The IPC's primary target audiences are:

Traditional and Online Media

= Mewspaporn, Magazne broadasst and onine reporbers who cover primanty [ood, iieshyis and health topes
s Industry trodes

Sodal Media Followers
v WolTube
« Canaumers usng Twither Facehasl inslagnarn and Rnbermsl
» Bloggers Food and gonord ifashe- foossed biogs

Consumers
« Tarngel audsnce: Wornen and man (25-54)

Magazines Mewspapers Television Internet
nlomi:erg ChiagoTribme  GENEWS  CWA
..... i ,...:. HOUSTO —. Fﬂﬂ) e s

— CHRONICL
£os Angeles Tivs L

FSTOMPANY HUFFINGTON
POST

FORTUNE

Livlﬁ The XewdJork Eimes

?EE‘F?E ) USATODAY

TUE WALL SUREETJULINAL
Us [
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Encouraging Potato Sales Through P .
- MNational Integrated Communications - *!hl
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Mational Trade Advertising Campaign
in the fast-paced envirenment of Retal ordening deciars nedd 1o be mode quickdy Bul Somelmes it
can regly pay of for produce prafesscnals o toke an el moment (o lods morg closaly al recont
industny sakes dala. They might st see something mom

That's the wiholn kded bafend the woors Mabonal Trods Adveriseng Sompagn, I Tokas Q Kean Eya”
showoasing heghty ntniguing desgn and phodogropimy by Johannes Siatier The atlienbon-geting ads ane
dEsgned o enoourage melobers o ook clioser al thesr onder oaooount for ciha mging remds in potabs:
Zales and prompl hem o maxmze sakes Dy mone july levenaging new merdnandsing opportunitsas
Spol hiese ads _[C-'ﬂl.l_l"ﬂd N ey pubica Bons, Inchuding The Poacker, The Produce Mews, and he Produce
incustry and B SrmaiBoe] digital newskoetbers, And be ure 1o ook codaly bacause thare may sl be
maee 1o e an st mes s he o




Encouraging Potato Sales
- Through Community Participation

RODS—Racing for Orphans with Down Syndrome

Winde RODS may not be g househokd rame yel Uhe mpact L'?j this small
but migihty nonprofit organiztcn s astcunding. RODS conssis of mone
than 388 runners and briahkebes wiho lee all aonoss Lhe couning, bul race
far e coale—ia find hamed in e United Slates for cheldran from olfsr
Saunines who ang barn with Down syndrome. Sadbye i mae Soun brss
chidron Dorn with Doven syndicsme gne {5“{"5'" ires Rt w Beomolipod gind don'l
recens [he cane of kowe They need Lo thrsse This year, BODS 5 oslebrg |.ll"'n::|
a special mikestone—through its fundrasng efforts and support

_I"'ﬂ-t"l"l O areEa loarrs B LR IR, LS Bismn abhs b prossds e _III""ﬂ""-LﬂI
wpporl far 50 adoplions. Up Lo $11 milkon ot bean raged o dale. These childrmn ane no longer in
ophanages but an with leving famibes. rodsong

Mew Year's Eve Potato Drop

It Was ROy I Bose for the Tih Annwal Mew
Years Bwe Potato Drosp. A geani gkoawng
Hano® polobe was dropped in front of the
gkl capiled Li 1| gl | o an oversiEed i
n"_“:f GronaT in I fn ™ Gpesr ':I':‘Eﬂ-:,.' Okl
Cut Frees torng n 2020 The RS B amajor
SRNE0T 1}1' thes kool evaaent ol gonaratas
workdwide pabscily. The Bsg KMaho® Potalo
Tk, the Taler Team, Spaddy Buddy and
40 000 resssd ars bundle up evwery pear Lo
afpoy Lhe fes it ihe countdown and an
IMoresse firdworks shoaw,

Keeping Idaho® Potatoes in the News

The IPC will conbinue o proactvely bl for apparhunitics (o promale idahs polalcss 1o purnalksts
throuegh hands -on eaming weis 1o kkanc oo-Dmnding Borine rshps man iy Comimartsaton 1o WE
and parbicipating in hgh-prefile even s Leveraging hokdoyvs and specal oooasions ks asa imporant in
e BNy (M clline: - ene g bing news
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Encouraging Potato Sales Through
Consumer PR Programs

Idaho® Potato Redpes

The IPC can byt bo pramols ahee polaloss By mgah'rg -n::d.ng MW MECDSs i b bans and aning
Domino Idaho® Potatoas

Dress up reasied polatoes by sening them as Domine idahos Potaloes, whane thin skoes are fanned aut,
allowang sach odge 1o 9ol browned and crispy whiks Lhe cenlors sbay endes

TOES
DOMING IDAHO® POTA .
|{HGRECIENTS i hmuﬂ'mwm st
ples, W . ==
?[fm%ht. nmn'tl;ll_l'ﬂ“"" Salt mnd ey, Hotae
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Encouraging Potato Sales Through
Consumer PR Programs

Insta Harvest

Cher the past 10 years, doaens of influencers hawe visilied kda o during areest time and shared Hheir
experienoz with their scaalmedio folowers. With O0VID-123 putbing e Drokes on beosd, wehe inted e
infiusncers boshare thesr expenencs ina Throwbock Thorsday compakgn during the month of Oetober
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Consumer Marketing Plan
& Public Relations

Diet Identifier

demkify recpes i the IPC recipe dalabase that meet popular diet arifersg e
= Medilerranean
» Wieight Walchers
= WihskaI0

and maka tham dasy b find

D tribube nfommabon b bath coraumsrs and foodinulabon feporiers aoul i evamped resourme

Hghlight a disl- frendy reope on BCT a4l meda once a maonth and 2haw [alowers how they can
oocin Uhoso roapos!

ey mEmaRs AT

- [ PET
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Mutrition Hews Huggets

Catreach bo the focddruakrition media each guarker with
meswswod iy ruggets they oon pass along bo their readars:

= Ot (Sep-Mov) — Fud up and fill up vwith kdaho® petdoboss
Cintrotucse Sobie by imdesd

= O (Dec-Feb) — Promale the Diet identifier o help stawe
off hobday peunds

» OF (March-Moy) — P s for Polaboes ond Proben

= Qe (e -Aug) — Howy kang® potaloes stack up against
wourr [avoribe fruls and weggies

Use traditeznal PR ook e press mipases, 0o0-op SMTS, mat
rdeases, ROPS and socel mada i exiend each

Food Recipe Roundup

Each quarier, chgage the food media with a aollecton of
seasorally Ihamod rocipos they can shane with their moders

The news buneou will be promaobed Brooogh sockal media
Lets Bl and Toler Tal: Topes inchudes

« O (Sept-Mov) — Talgating

- O (Dec-Feb) — EZ Lo Freale polato dishes

» OF (Mar-May) — Probein-powered potato dshes

= O n=fug) — 5 Veggee Serings i one dish recipis

Encouraging Potato Sales Through
Consumer PR Programs
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Encouraging Potato Sales Through

Consumer PR Programs

Meal Prep Playbook
wiork with popubar food jourmalst cockbock author and blegoer Kabe Wereman to create a Meal Prep
Playbook for a10-pound bag of Maho® pototoss

Pramcle the Playbook o food meporors arouwnd the countng duning the busy bock-to-schod seasan.
Recipes will ol be shared  through Lels Eat, Taler Tak and Sockal mede

Katiers socal shais
= PhomemdDouocm — Wb visiborsdmanth
= Weokdy nawsiotler subsoibons — 0K
v FEdangst — I
¢ IN0GR0M — K
« Facebook — WO
= Twillbor — T

FAFS STV ET
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b

by




Encouraging Potato Sales Through
Consumer PR Programs
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Whats Trending..ldaho® potatoes

kdemkify cpporunities for daho® pobatoes bo be inchuded in “Whal's Hot™ and “What's Trending™ poges in
popular magazines ke US Weekiy Ment Healhy Mew Yiork and Csugen




Encouraging Potato Sales Through
Consumer PR Programs

Christy's Cooking Taters

Wiork with Cheisty Carkon Romang (the
v Dohiind popuior DEney Show Kim
Possibbe slar af The Princess Diories 2 and
Evedt Slivand) o arsals a delcicud Mahss
potabo recips o ar on Chnsbys YouTube
coobang chanmel

Sha rekases @ Ny Show ooy wadk and
often hos celebaty guesis Bwe Danicle Fshel
af Boy Meolks Wearld, Jooy Fabons of MSYRMC,
and o

= WouTube channgl subsonbars — TBEK
= Maost popular video has — 18 views



Encouraging Potato Sales Through

Consumer PR Programs

FeedFeed

Host an daho® potalo giveaway on e of the most popular Instogram food poges FeedPeed. Bncwn for
its peaabiul and creotive photogmphy;, FeedFeed has 17 million [olowers who all kowe food!

& hobdmy-Uhemed swoepstabes will nunin earky Mosemiber, reminding folls fo koo for the Grow in idoho®
seal evsery bime they purchase kdahe® polatocs,

Similar FeedFead partners have expenenced impresshe moedases inengagement and followers and hase
been ande b aoquire a sanifioant numiber of crmol oddresses.
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Encouraging Potato Sales Through
Consumer PR Programs
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Spotlight On

kaho® polatoes o be feabared in PESS
educaticnal semes, Spotkgnt On A bwo-minate
wigne e vell peoside an n-dopdin koo atb the
kb pexlalo nd s by fresn farm Lo fank and
s nytiing in Borbass on

+ Spalght On gendmbet 3-5milon nabtonal
MMEC] BT S5ess
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Encouraging Potato Sales Through
Consumer PR Programs
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Industry Mews

D'.Il'hg the yvear, Lhene gne many cpportunibes topromobe the IPCs I'mfliﬂll"g programs DEyond h
Conauamer PR Ompagns. Tivese mitiatnes nchude the IPCS Nabicnal adwe rl.rsr-g MG M, e SOl
media campaigns, Pobals Lovers Disploy Conbest and corposaie paninerships wilh onganiza tions e
Cihabar| Lilahoods, Frddh Soufma], and lv-bt'r'l'l-ﬂ._.n_r!.l & MEmE a _I'dw
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Strong Social Media Presence
Generated by Food Inﬂuencers

Reaching Millions of Foodies Through Influencers
The P is proud Lo have developed relolorships wikh mose Lhan 100 influen bal food Boggers These
witbars and pholographars provde us with dezens of mew and delcicus ideas, which are added o the mch
recipe aolection on the website. video bloggers, or vibggers, dsc omeate video content, housed on our
Wb page, which s instrudional, educa tenal and entertaimng. These recipes and wdeos provdis eye-
catching and engagng conlent for Lhe IBCS socal meda channes.

The IPC sporsocrs and attends influenoer conferences. each wear. These wants give us a chamoe o meet
face- o foce and fonm rela torships wilh wel estobkshed Dingoers with kage folioeings and dentify
up-and-comers We St in on dases lo absarh whal e ned Lrends vl be and learn aboul changes in
lechnaiagy Thess conferanas s aso provide an appartunity 1o g6l daho® pelaless it jront of pecple wha
are passicnate gbout food and educaie them on what makes cur potaices special

Partnering with food influercers 5 a valiabla tod i keoping us conlomporany 95 wall 95 helping Wi resch
and promobe the davot polate brond to milicrs of consumers aonoss the counbry and beyond each year
Bolbw are st g fowof our fortastic food Bioggoers and thoer recipes Soo all our influcncors at
dabopatalocomdecpestogddcgges

Ting DoOWson LOVE BB MY TLEBY Foconns Rarcotlo Garkc Mashod
wiagon Shaal Fan Taccs haho® Pelaices




Category
Management
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15 Fih H n Ak YRS

I the Trenches: The illogical dect

Wikt iyou weee 1o mas g b CEQ, president or oM iy owing 157
what # your boss said, “We'e meking toomich n-nrl-,-.nrt'uuuﬂnpnﬂ =yt il yoUT R . barding 2nd
merieting vPiDk you 1o make 2 perent ks frOSS protit net veekinsad ofaskng for 2 pment moe?

Wale up. The dmeam & ovet Tt jut doesn't happen = or dogs 7

poe ry produce d ireC1oror gross profit flzms 3k ji the die pa el
ol Bl ONio 0, (Ao, 3P i ially potatoes delie ra highg s profi. above 3,
potatoes contribute anece piionally high i rormRne.

wiould it male msumwhhnmnfﬂm tﬂpul‘ﬂ,l‘dll_'l'l'plﬂi.ll'ﬂ mmmmmdm
space? ifthe puuhuttgur;mnrhuum suspports the rra joriy of the hogtom fine, wiy would amy
e fler wantto Cut it back? in Ay instarces, this & anllly i ppee T 0 SO prod uce deparbme Ak,

i rreking ey munds 1o Upe ek, i hes Roome appame i that some potato d Epiys bave heen
deomaged, S0Me sioms have medwed g sections 1o only thiee el

Hiot eve ry Single supe miarlet pogm m has tale nihi sep. be o & competing ra churkof the
onsame 5 doflrioday TOAC e that goal, you b 1nsell the produce ftems That delie rthe most in
salkes vohene and potitdolas.

f the potwin dEphy space g cut back, itsimply et rEases saks and obiiosly el w5 the profits. 1
pum-n-n-pnr;tum wmsﬂ-peummlﬂ YRIE i, wl'rg'g;la‘!lhlldphr rndmitihﬁph'sh?
oihe pmd':!::ﬁi?"Tl‘l-ﬂHb! most unioionableq Esnona prod e d inec to T wve
_ i appe TR mwmmm.uiﬁu potato disply that caimies 40 o 50 pe et
maein i eduted insce alioe ation, that could h;hi:umhrpmuith kEs.

The pofain Categofy proviles sore ve I SIO7% performance and benefits, suchas:

+ Potatoes genemte Up 1050 pe me g MoEs

-nhulﬁperuntui:uHthﬂum pur hase

« Potgioes & e MO in demand 5 ince the cOV 1019 pandemi ereged

« The shopping basket doflara mount e BEES oy 543 withouta pooID pruee has e

et dolarampunt avemges 577 when potatoss are purchised
diEplay can incease el by 22 pement
= potatoes Acountfor 5 e ment of allvepeiable volume and 12 pe ment of all veg etk dollwe

\ooking bat ko hach, e nthe COVID-29 pantshop iod began, v pe The s popaRe
fi FrVCONS BTEE purctesed. | witnessed e ORI 'S ppi':l{ﬁ-r'l\'ll‘l'ﬂl'ﬁrl'l-hhil poRtod FplyF
v it From toka Ty empty 10 fully o bed when prod et apfiied . Produc e R nage phoed pallets of poRpes
dimeily on e fburi'nmi:dtpmn'lmard:umrtlumm ripping Ope A T tm les and desperanel
prabbing e verl bags

The COVER1Y s hoppag = riod proves how impofiant potaties afe 10O . 't thi 3 goad encugh
nmnhnﬁhiimmhrd'n practice i i pliny ptatoes The oy Thiey vwame mEant D besod —
massiie by apgmess he?

Fon Feler B ihe ownerol AonPOCOR 3 produce il sty At B0y firrn, He 5 abo @ produce ind s try

me umﬁtdmhr;-ﬂ:fnhm wirite ¢ He can be oniacied B TTS-843 2353 or by - rrilat
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ldaho Potato
Menu

"How to Maximize Potato
Lowvars Month®
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Potato Performance by Type — Northeast




Potato Performance by Type — Midwest
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Potato Performance by Size — West (all v war:etinsl.__

1. Illd hkmhﬂﬂﬂﬂmm

e N L L
AT BT

Tas

B
st
e
Ba
(=
=
.
Y






IPC Category Management f 1. ﬁm
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R etailer Performance Assessment

Performance Based Contest

summary
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Contest Overview

The figures shown are results of a retaller-specific promotion run with theldaho
Potato Commission, Promotions are developed to hep achleve specific retailers
goals and objectives. Retallers are encouraged to useth e following case sudy to
develop ther own contests and drive category success. Reach out to your Director
for more information on how to partnerwith the Idaho Potato Commission to drive
produce sales growth, department creativity, an d personnel engag ement.

Exampls Co nteat Detall
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Potato Lovers
Display Contest
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PARADISE VALLEY, AZ

DISPLAY
CONTEST

With More Than

$150,000

in Cash & Prizes!
2021 Partners
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$400 g danad fond & deink

With More Than

$150,00

In Cash & Prizes!

PUT YOUR

CREATIVITY _£7
ON DISPLAY! dghgpotato

Get Your Customers Excited i ooy

kaho" Potatoes, Horme!* Bacon Toppings, and Fresh

Gourmet® Crispy Vieggies when you create s sales-

dr being prasduct disp By with custam paint-af-zale [POS]

Bl niak and recipes

L Buid an attractive and memarable display with
idaho® Potatoss HORMEL® Bacon Top pings. and
Fresh Gournet® Crlspy Weggles

2 ncorpoate the we bsite addresses below inboyour
el B —g i M YOUT CUSEOINETS BOrEas 10 alfef giaat
sl et and info i alion.

X Ordér POS matenalks fram dabo pot Moo mip M- pas
of through vour categary ma naget

4. Display vour ceealive master pece in the produce
sec tion of wour stone for at least one we ek during the
covnitest period of Februany | - March 31, 200,

5 R's easy! Just submil your entry anline at

a0 GOt AR0 SO DT S S8 foper, OF Sk wse of
i ey form an the back of this brochune alang

with photos of vour display.

e malir o'

2021 @ £ ey

idabopaliie.com | bormpliced soom | fresbgeermetcompany com

Phus51000 soondng mandy

Recejive a Nike®

UTILITY
SPEED
BACKPACK

Just for Enterng!

= Internalskeeve stomesa
Bplap up to 157

- Side skeeve holds a
22 ouinde Wialer balile.

- Durablestrags ket you
Ssch MECEISanes,

« et & 506 rnum stap.
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Small Display? Iit's OK! seriousyy.
the sizeafyour dis play does 't rmatter Mat all
gtares e raom for & big diEplay Based on o
creat vity, you can il wints ma lier displavs have
the same chance of winning as lasger displays.

Category Managers Win, Too

Cur Category Manager Match Program makes

it easy for category managers Lo vl n, too! IFyour
gioee B & lat- through Sth- place winmer, you win the
Squiralent in priges inchuding the thip ta Aonas!
50 encourage your stomes to panticipate and send in
theirentries. Ifs awin-win siuation!

winners on Display checkout last years
winners at dahopotatocom'plm-past-winners. This
!.uEEI""E lchaha® Polabs Lowers D E.f_'-la':.r Conles ] wAnnes
will B pasted anling By May 21, 2021

Play by the Rules readandfollow e
Deplyy Contést Rules on the back page cas full/—
then get neady to exercise your creativity with a
Wl M g it ry?!

e 2 e Show Me the Prizes!

- [ ' )
POS KltE J_AI"E Avallahle- Each of the 3 store categories
Get Started with a Free POS Kit! receives the following cash prizes:
Order POS matesials from kahopotato com'plm: pas or t Place 150
g W CaTETpOey INaTage [ bl
The Idaha® Paotato 2021 display kitincludes: o e
. Two double-skded Idahos Potato Lovers kbgo cth Place ;
dizplay signs Bt R
One Bage and twvo o all double-sided fgns - = wdill 'wirs & 2 £ for bass b
featuring an appetEing photo to decorate Paradise Valkey, Armona

Wour isplay "
. Two Inflatable Mylar® |PC- branded balloons Store Categﬂ ries

Clip artand delicius recipes are avalable from the »
Eaha® Pausto e me St idakhops Lo cory) i tail_ Cate gory 1 -I:at&gw:.r 2 tﬂmgﬂl}f 3
1-5 6-9 10+

Registers Registers Regsters
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20 Idaho®™ Potato Lovers

DISPLAY CONTEST ENTRY FORM

TORE COMDDIRED FOS IDAMC® POTATD LW RS DelPLAY COMTERT CASH AND PRITE ALL BELDS MUSTDE COMPLETED.
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PRIZES! PRIZES! PRIZES!

Prizes are awarded by sales band group.

Two winners per group:
1-2,3-4, 5, 6-7, 8-9, and 10-14.

15T PLACE

$300 in commissary gift cards
and a trophy!

280 PLACE

$150 in commissary gift cards
and a trophy!

CONTEST RULES

- Create excitement in your department by
building an eyve-catching display featuring idaho®
Potatoes, Hormel® Bacon Toppings, and Fresh
Courmet® Crispy Veggies.

- Displays must contain Idaho® Potato materials,
which will be previded by your preduce supplier.

- Displays must be in place frem
February 22-28, 2021

- Entries must be received
by March 31, 2021.

ENTER NOW!
Submityour photos to this folder

ol s o | B o

IDAHO POTATO

MILITARY COMMISSARY
DISPLAY CONTEST
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ldaho® Potato Tie-Ins s, AN
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Idaho Potato Commission Tie-In Partners

e ans Palals CommBscn i parnering with O Mondaw wing Mage Seatoning Blords and Aal Tep
S warD Dy pOoing OB R yE wath 34, 32 and $1 '.'..‘f_f COUDOTE 35 O ooy peoemoiony Tho mg ond| pro=g rims
& featured on TPS000 redsers and nuns Seplember 1 through December 30, 2020

SAVE we 54 NOW

SAVE $ NOW
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ldaho® Potato Tie-lns

Idaho Potato Commission Tie-In Partners

The idaha Polale CommBscn B parlnering with O Mondad wing Mage Seatoning Blends and Ral Top
Hills wing by pacing deplays with $4, 338 and §1 off coupons as g holday promabon The national pregram
& featured on TFS000 neders and nuns Seplember 1 through December 30, 2000
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onany Flat Top Hl s wine

SAVE $1 NO
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& Fils Ton

e SAVE 51 NOW

i en 5B Bag of Hahso Patatess
and Fas Top Hlls Wine
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idaho Potato Commission
International Programs

The Idaho Potato Commission’s Intermnational Programs Focus on
Developing and Expanding Grown in idaho® in International Markets

Fregh, frozen and defwdraled products eamyng Bhe dahos seal con be found around bhe wodd, and
niernabional buvers ¢hafs and consumers have come Lo recognize the sl as a symbal of qualty

The idahe Polate Commsson & aammilied o assabing L moembarns in ganing markel shore in
nlernabona makels The Cemmesion ralans ful-tma représonaties officds i Qudmawacd Madoo
e pnessenrlinng Latin Armesson) Kuaka Lum pur, Makmysa (representing Southeast Aska) and Hong kong,
China (representing mainiand Ching, Hong Kong Maoau and Tawan) They regalarty represent kdaobo ot
intesnaional rade shows and conduct Mematonal relol promations, rade missions, sponsoned menu
pramolions, chef-lraning eeents and markel and Leads pacy research,

§ wou afe an Mars shppar inleresiod in adplering a new nberna lonal market o sxpanding in an exsting
ma k], pheade aanlack
HoEs Sohnson
riematicnd Markeling Deector
Office: 208 3342750 <225
el 208 AR ASTEY
Fes s ehreantpolabodarogo
for addbanal infarmaban
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Comimesseans interna bicnal
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Why Export?
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idaho Potato Commission
International Programs
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idaho Potato Commission
International Programs
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idaho Potato Commission
International Programs
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idaho Potato Commission
International Programs

EL MEJOR MES

M PARA DISFRUTAR DE
SILAS MEJORES PAPAS



’ |5. ;%
Idaho Potato Commission Ao f !

e ™
. International Programs ‘!hl

; e B " .__-.I' FARL -E !:‘II i:' EI' _'"E!'.:::ﬁ:w.

TN \"t[m \‘iiF‘L‘hILJ‘;h EHAS
i HARI Hﬁ.‘u A 'LII'HI FT’ ITRI-




= T —

idaho Potato Commission
International Programs
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Idaho Potato Commission

International Programs

Intemational Offices Contact Information

Seth Pemsler
Wice Presadent, Relalin lermabonal
Office: 208 5144210

Cglt 208 E30. 8384

Fax 2083342074

Emait sethpemsenfoclatosdahogos

ROt JahfSon
inbernabicnal Marke ting Director
offioe; 2085144238

Cell 208 4345767

Foss 20E51 4245

Ernal roat jeredan feolaladane go

inés Masaoch Armigo

Latin Amenca Marketing Deaclor
Offie: +52 777 100-5553, asd 104
Email intsmasalachihimalincom

RoEmned i Wes
Southoost As

B, 10, B a0 Seeni Buba
Jakan Tan Chay Yan,
TES00 Mekaa, Makaysa
O GO ETARSS
Colt OT 6012601 709
Eax GG 200 354 F

Emait kernetwesfilomscosm




Marketing Materials
& Infographics
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Marketing Materials
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Idaho Potato Commission—
Providing You with Retail Marketing Support Materials
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One Marketing Budget = Mamy Succestiil Marketing Prograns
See what the ldaho Pokib Commesion B upin!

WATIONAL COMMER Cj4

Clgr 18e s poEaEhip kas :

the kwest costolal | Thi polato-msed iscal Maw Yaars
- : evenl makes ralional gnd even

ghbal news . Hated as ofe of the

Tops Thiags b see doped on
Maw Year by LISA Tday

RODS

A FULL YEAR OF NATION AL EXPOSURE : RODS RACING
; AE ;l, 2 | & A ¢ ARleies mcing aNower the couniry o

support sdoplionof Down Syadmome
ﬁ'ﬁn
COMME BOAL [
AERG |

So eflective that hundeeds of
thomsards of people all over the
cauntry are siil izling the Big Iduka
Polato Truckio go hame beca use

the farmer & boking lor i@ Wilh

B850 million media impres sions,
I8 no wande L

L
1]
(L1

chiden Ba win-win. 5 1aiwe've

heped gel3s orptans b theie
bivver amilies

|s that potaks real?

For more inbrmationonour pograms, veil daboFotato comfindustn eiaiors

mllli.lm ¥ | 5 norctiner ol 66l cing et porats meci g For oy arlates ol ba bt of i sacil ol povpman by Sallone | oy
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—..-"i Closer Look at the E"::r ue of -

IDAHO POTATOES

A RECENT,STUDY BY ARIZONA STATE UHIVEFSIT‘I" LOOKED AT .

VALUE ANDPRICE ELASTICITY

PRICE ELAS'I'_IC“\' - _ THE STUDY FOUND THAT IDAHO" RUSSETS

i is the valug thathelps determine afe much less elastic' than russet potatSesfrom
| the relationship between.a change elsewhere. This means that when the price goes up,
P in the qu anlit:.r.-:hn'l_andﬂd ofa - the resu lting last volume is significantly less .

i particulargood, and achange _ _ than nog-Idaha® Russets. -

] i '

- ] B &
inits price.

INCREASED PRICE

STABLE DEMANB/VDLUME
THE FINDINGS SUGGEST

. that retailers don't need to discount
Idahc® Russets to the same degree as'non-
ldaho® Russets for fear of a decline in volume.

B:!SE[I l]l"lL ﬁtll] BAGS: | . -
l_*.aEJI-'u oy | $ i : i “The fact is that even if

ST 18 oy | M e
20cents per bag more at retail™
LowesT £

vulnerability to

compatitivwrpricing .

[T T———— 1
B E r T
pofertial forincrensed A e s s -y s

proht marging




" POTATO STORAGE & HANDLING TE
b "

STORAGE & ROTATION

WHAT MAKES A GREAT POTATO * |f potatoes ane toa cold, their stareh content will
STORAGE AREA? oorvert ta sugar, Potatozs willtaste sweel if stard

* Acool dry dark, and clean space below 42* F

~ Disinfect beth storage and display areas * Place pewer stock in the BACK: mave the abder
* Aircirculation arund baooes allows palatees siock io the FRONT

fo beeathe * Rofating potatoes provides am appartunity to
= Don't stack too many bomes remave the bad ares. Leaving patatoes with
= [ig nat drop carfons or bags, it will break patatoss defects will cut down on mpuls2 sales
07 c3use bruismg
ROTATE THE IS PLAY

« Potatces should be stocked firstinffirst-out Put Them to Bed at Tight

* Koep same distance :
~ If patatoss are displ ayed near ather fruits and Covesing potatoes at night with burkap bags
veggies, they can absorb those favors or 4 faboc wrap profects them from the light.
» Mo wet racks Potatoes fum green when expased o light.
Wet potaloes are more prone io d Bease
= Do nol mist or speay waber an pot atoss

HANDLING POTATDES

i POTATOES ARE MORE DELICATE
Jhe gfensilive ibeoy THAN THEY LOOK!

You pist them an the shelf and they sal
Thesz FOUR PHYSICAL FACTORS are hemsslves, right? Well them's actually mare

very meaningful fo potaioes:
4 gf i 1o it than that, Potatoes should always be
* TEMPERATURE  « HUMIDITY freated with the wtmost respect:

* LIGHT * HANDLING » If patatoes are not stored and handled propety,
Polatoes stored inwarm femperatures and it can affect their qualiy

bright light wall furn gresn and sprowt.

» Put potatoes into proper storage immediztely
‘rﬂl'-ﬁ

e S

Idaho Polato Commissmn k , www.idahopatata, com




FIVE TIPS FOR

ST ORING IDAHO PﬂTATt)Es

We asked our in-house axpert,
Dr, Potato, for his top tips on keeping
Idaho® potatoes the freshest.

STORAGE TEMPERATURE ’

CO0L, NOT GOLD

DONT WASH...YET

Wait towash until you”re ready 1o
u=a the potaloas. It's okay to stana
them in the plastic bags in which
they came, but they will hold up
_ befterif emoved and placed in a

Slom potatoes batuasn 45-55°F vt gt dart o Dasket or Dowl,
HIVEYL B in a dry place and never, over ! Thiss will allow them to “breatha.”
LU R ot them in the refrigerator - _

AHHHHH!

100 Bakw 4 T'F the starch will
i convert 1o sugar altecling tasta
el and cook Fif) e fOrTrA O BONUS TIP!
1 Always look for tha seal to know
they are REAL [daho® pot aloes!

DON'T BE AFRAID OF THE DA RK

- Too much ght Eunlight or ndoor
: lgghts) over time will causa the potato
skinsg b fum a greanish color and tha

paotato mey also begin

o sproul.
FIRST IM, .
F]F = FIRSTOUT I's 4l safe to oot
thiss potatons - ust HAMDLE WITH CARE
Piace fresher potaloes under poal and discard am/
any existing potatoss you grean skin, knock off Potatoes may appear tough;
have to ensure the sprouts and fix however, theyshould be
that the ol der yiour lavorite wayl troated genth. Rough
polatoes an handing will causs bruising
used first. and cracking.

- :.-:I'.l N 1:‘.“ -
eorzevnt BHIEBIEDN for ware mesn 2w and 15000 deboaus dam *g g reaprs
0 ctmasdimanne (G) ednameon ) Stname (F) domosan [ s rsed dosse




===\DAHO" POTATOES ARE g ™

-l _ —
. gy ¥
Ch ./%dfuam/
VITAMINS & MINERALS HEALTHY BENEFITS

One potato provides l. PI]TATBES ARE
HEART HEALTHY!

« FATFREE
= CHOLESTEROL FREE

QEETEESNN I 110 CALORIES

* inca banana !
[ '

_  of your daily neds |

Fotatogs contain both | UTILIZED FOR
CARBOHYDRATES

SIMPLE AND COMPLEX
ENERGY!

Potatoes area good soune

of Vitamin Bs, P
which plays an One medium potato J'fn
-rnEuIrtant role : has 2 grams DAILY
in helping your - i s

i<l : of fibar, that's: FIBER

protein and carbohydrates.

Potatoes contain +  Look
powerful phytochemicals +  forthe
and antioeidants! -




THE MEDIA IS RHWNG‘

ABOUT IDAH[I“' POTATOES BEING A SUPERFBOD'
HEART HEALTHY |“POTATOES ARE A

One study dlﬂmﬂ-m‘l the consumption of Enun FART an- HEA-I-THV

potatoes, two times & day, assists with the L}
lowering of blood pressure, and reduces risk | H.AHI.'MSED DIEI' :
, of heart disease and stroke. = CNN 54877 = Joff Novick M5, RD 81316

TSR | e A
| RERS“PEf‘Fla““ ﬂNWEEEELLEHT SOURCE OF FIBER

1T ¥
IM BRINGING POTATOES BACK! - |
THESE GOOD OLE IDAHO® POTATOES ARE 10-CALORIE :
WONDERS. AND YOU SHOULD BE EATING THEM AGADN!
- DR OZF 5/2317 i 1 ) : :

“THEY CONTAIN | POTATOES ARE A
HIGH-QUALITY | | KITCHEN
%’%?&'E*THE‘#JE& STAPLE

WORTH BEFRIENDING

=PREVENTICN MASAZINE 32017

in tha shility 1o satiate husger for a
pro oegod poriodof tee. The ongear you
Rier] ot b o, o fon s | ey ooy s 0 e
: mars duriag the day: = TNV 201850
PR vhiar it gt d o ool meia carmasty, Bime man
el A En i) ¥ (] b ok
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- & MUSCLES WITH ENERGY

= PREVENTIGH MAGASINE oan7
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gml[llls IDAHO" POTATO TOUR
TOURING SINCE 2012

and it is still TRUCKING ALONG stronger than everl

Peapie ol allages "ET EVENTSWITH VR EVENTE WITH w;ﬂ ,Ill up
rekite to B ka ho MONTHS IVER 100,000 OVER 350,000 .
seal mons than swer 0N TOUR TTEMDANE B ETTEMDANCE 1 0 2

NFL FOOTBALL .

T0 THE TRUCK STADIUMS

,-—}Tr..mEmm mitis 1o cics the wortt EVERY YEAR!

'mﬂ "' T e S . P TeL T o
s pe . ;ﬂ we o=t APPEARANCE REQUESTS DAILY
' Ly 4,000%

i fom fuss, bsibalk, and evens allover the couniry,
cithes B Lot fut may B truck B W BIO domand )

| 16,000+ FANS ON FACEBODK
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LT T ——y _
S okl bt o, Mg REasD "0k BersRd H"'ﬂ'ﬂ dﬂﬂmhﬂﬂﬂﬂﬂﬂ-l;ﬂ b2 7 T H e e A !

Perm asi I IMOENE N o roore 2 1500 nurctioes: and el cim gl poran el B For o by soelates vl ia b it of e acisl a3 onp om0y ol ol S i



Points for the IDAHO Potato!

IDAHO® POTATO DIFFERENCE

POTATO PREPARATION

TATER MNATION

How Americans like
their TATERS
Eiﬂrﬁ 230 million Arsricars :

aal POTATOES %
' ASHED rnm:u FRI
ssraso— D) a0 HASHBR

e HIPS PBTH%W '

increasad by one addiional day per o

IT'S GOTTA BE IDAHO

Whan | Say Potats,
You Say Idaho!

1K : o | 3
2009 2014 - fhdddedddd 9/10
'y ' ﬁ 9in 10 Amenicars say they asaociate potaioss

. sl il i [
What o e A T i p=t ) arny othir lade n e Mabon

crave most often’? v i
AT 72 (170 million) of
- pﬂtﬂu&g Armarcans wauld ba ncinad

— . fo eal Kaho®™ polaboss o
s poiatoss fom ofher staies
20 wg leafy greens :

' WHAT AMERICANS DON'T KNOW

POTASSILIM

a WITAMIN C

Wil i ol il i i o Al L e Pl
F. fw ] | B ARy ire | s b Byl diulorm




32 nn of Idaho® polatoes s hasesied
pr e, Taal's aboad 13 BLLNN poonds

acres dm

of those 320,000 acras wi o
russel polaloes sech 2 Barhank, Niodkolai,
Ruayper, and Wedtes,

.'-h:u'.ﬁ"' row o v w5
33 pods, =K. Imperings e mone

i idabapotels comidrest oy for more pol 8o vl nbrraton

E cerenen (%
é -

”]AHD‘E FICH VOM-ANIC 501, Warm days, cool nights
and clean water from the majestic ldaho mountains
prowoe dano™ potatoe s with Dhe wng ee texdume,
taste, and dependable performance

10AH 0™ POTAT DES a4 115 GR OWN

IN IDRHD® 5k am federaly mpiiend
cerifcalen mads hal belong o e kake
Potain € omenizshon o lsoe pou're peifing
5 oot e quadly o e of ana™ pobed oed winen poo 50210 28l

WHAT A BODST! The idahy®
potatond ustry conindu tes about
34 billiion o dah os econ oy and
provades mans thas 30 000 jolis.

30,000 joes:

Idaho” potato harvests deliver|

" B 5% aemad i poessad prodeds

| ey and deryda ad)
B &% am e
T e prown 1or Cerfidied 18ed
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Tout v g R oican e il
spposmately 111 pounds
of podatoeseach yaar!

FAVORITE VEGETABLE!®
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HISTORICAL POTATO FACTS

W72 Te Raiset Buriank pol s was developad by American
il it Lot e BB, He oM B2 ¢ g 8 be Pact S e
potato for §1500 By fae aarl FOI0H fhn wvamely, Ao Bothask
began appeaing troupicd aw
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oresanes By e g fineg e, Bop=gualily Haig™ pobaiors.
ZOT B cehated i 7580 Aaane ay i FE 1 Bag way!
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GREENING FACT CHECK

Q. WILL CONSUMING IDAHO® POTATOES WITH GREEN PATCHES
MAKE YOU SICK?

A. Mo.Green spots or patches on potatoes (known as “gresanng”) are a natural
result of chlorophyll produection in the tuber from baing exposed to light

FACTS

Greening and glycoalkalolds are naturally occurring n potatoes. Exposure of potatoes o light,
either In the field, In storage, on grocery store shebses or at home, can cause green pigment ation to
form on the surface of the potato, This “greening” |5 due © the formation of chiorophyll, a plgment
that & found in many plnt foods, incleding lettuce, spinach and brocoo|i?

Potatoes as typically consumed contain little solanine. The highest levels of glycoalkoloids are
typically found in the sprouts, flowers, leaves or other actively growing areas of the tuber, which
are not the parts of potatoes that people typlcally consume. Concentrations of glycoalkoloids are
higher in immabure potatoes and are diluted as the tuber grows and matures.’ it should also be
noted that potato breeding programs have resulted in the commaercial release of only potato Enes
with very low lvels of solbnine?

Acceptable limits. The FDA considers the maximum acceptable glycoalkaloid content to bea
20-25mg, 1009 fresh potato weight {or 200-250 parts per million [ppm]). For example, the mean
toxicity response in humans for glycoalkaloids & 3mg kg body welght (range +5mg/ kg body
welght)_ Assuming that a potato contalned glycoalkaloids at the advisary level of 200 ppm, an
Blkg (176 |b.) person would have to consume an entire kilogram of the affected amas of a potato
in a serving to brigger a toxic maponse, Alko nobe that potatoes with this high a level of
Hlyconlkaloids would have a bitter, burning taste that would be

unpleasant bo consuma.’

Minimizing glycoalkaloid formation. Strategies can be employed
at harvesting and post-harvesting to reduce glycoalkaloid
formation in potaboas 4

+ Stora in oo, dark placa
= K you see a spol of grean on a potato,
cut it out and eat the remainder

REFERENCES




POTATOES AND

WEIGHT LOSS ——

Q. IF 1 AM TRYING TO LOSE WEIGHT, DO | NEED TO AVOID
IDAHO® POTATOES?

A. Mo. Research demonstrates that people can eat Idaho® potatoss and still lose weaight.

FACTS

There B no evidence that ldaha® potatoes, when
prepared in a healthful manner, mpede weight losa

STUDY SHOWS YOLU CAN

EAT IDAHO" POTATOES
AMD STILL LOSE WEIGHT.
* In fact, a study published in the Journal of the

American College of Mulrition demonstrates that
people can eat potatoes and still lose welght.!

The study, a collaborative effort between the Unlversity
of California at Davis and the llinos institute of
Technology, sought to gain a better under standing of
tha mole of caloria reduction and the glyoimic indas

(G) in weight loss when potatoss are included in the
diet. Ninety overweight men and womean were randomly
assigned to one of three groups:

1 Reduced calore/high Gl
2. Reduced calore/flow Gl
2, Contral group with no calorie or Gl restrictions

All threa groups wem provided potatoes along
with healthful recipes and instructions to consumea
five to seven servings of potatoes per week. All

50 participants wem involed in light to moderate
exercise At the end of the 12-week study period,
the researchers found that all three groups had lost
wveight and there was no significant difference in
waight loss batwaean the groups.

REFERENCES




NUTRITION IN

FACT CHECK

SKIN VS. FLESH

Q. ARE ALL THE NUTRIENTS IN THE SKIN OF THE POTATO?

A. ho. While the skin does contain approximately half of the total dietary fiber, the majority (> 50%)
af the nutrients are found within the potato itself.

FACTS

The on by nutrient significantly lost when the skin is rermoved is fiber,

+ A medum (5.2 oz) ldaho™ potato contains 2 grams of fibar with the skin and 1 gram of fiber
without the skin.

Potassium and vitamin C are found predominantly in the flash of the potato.

= A medum (5.2 oz) potato with the skin contains 620mg of potassium and 27mg of vitamin C.1

REFERENCES




CARBOHYDRATE FACT CHECK

. ARE IDAHO™ POTATOES HIGH IN CARBS?

A, Yes ldaho® potatoes ame a carbohydrate-rich vegatable.

FACTS
A medium, 5.2 cunce |daho® potato with the skin on contains 26 grams of carbohydrates.
The predeminant carbohydmbe in potatoes is starch, which 5 considemnd a complex carbohydrate,’

Carbohydrate i the primany fual for your brain and a key source of energy for muscles and
is important for optimal physical and mental performance?

Because of their high carb content, potatoes are often categorized with grains ike rice, pasta and
bread, but they are officially vegetables, as classified by both the USDA's MyPlabe guidelines and
tha 2015- 2020 Detary Guidalings for Americans, which i jointly published by the USDA and the
LS. Dapartment of Health and Human Services®

Potatoes are an excellent source of vitamin C (45% of the OV), a good souwrce of vitamin B&
(0% of the DV) and a good source of potassium (18% of the OV). They are alko fat-, cholesterol-
and sodivme-free and contribute 7% of the dally value of fiber.

Currantly, consumption of all vegatables—including ~starchy™ vegetables—is about BO% balow the
intake levels recommended in the most recent (2015-2020) Dietary Guidelines for Americans.”

REFERENCES




IDAHO® POTATOES VS.

SWEET POTATOES

Q. HOW DO SWEET POTATOES AND IDAHO® POTATOES
COMPARE WHEN IT COMES TO THEIR NUTRITION PROFILES?

A. Both sweet and Idshe® potatoes provide similar amounts of key nutrients, including protein
(2g and 3g respectively), potassium and vitamin .. all of which contribute to s wall-balanosd,
nutrient-censs diet.

FACTS
The FDA's nutrient analysis of the Top 20 Raw Vegetables indicates the following:?

+ Both ldaho™ potatoes and sweet potatoes are oo sources of potassium. & medium-size Ickalbe ™
potato offers 620mg of potassium, while a medium-size sweel potato offers 440mg of potassivm,

+ Both ldahe® potatoes and sweet potatoes are excellent sources of vitamin C. A medium-s|ze
Haho® potato provides 45% of the dailly value, which is more vitamin C than one medivme-size
weet potato, Both daho® potatoss and sweet potatoes are a good source of vitamin B,

* idaho® potatoes are similar in calories and carbohydrates when compared to sweat potatoes,
Cne mediumesize Idaho® potato contains 110 calories and 26 grams of carbohydmate.
Similarky, one madiumesize sweat potato contains 100 calories and 23 grams of carbohydrates.

REFERENCES




GLYCEMIC INDEX

Q. DO POTATOES HAVE A HIGH GLYCEMIC INDEX (GI)?

A. The Gl of potatoes is highly variable and depends on a variety of factors,
including the potato type, origin, processing and preparation.’

FACTS

The Gl k a very complex mathematical meazure and & defined as the “incremental area under the
blood glucose response curve of a 50 gram portion of available carbohydmite from a best food
mipressed a8 a percentage of the response to the same amount of sailable carbohydrate from the
mfarence food, e.4. white bread or glecosa.™ *¥

Research shows that the Gl k not a eliable measure *

Despite claims that potatoes have a high Gl, the fact & that the G| of potatoes is highly variabke and
depends on a rumber of factors, including2»e

* Processing and préeparation

= Variety, origin and maturation

= With what they are consumed,
eq, protein and fak

Bath tha 20010 and tha 2005 Diatary
Guidalings commitbeas concluded that
thame is no evidence indicating that

Gl aids in waight koss or weight loss
maintenance, or aids in the prevention or
treatment of cardiovascular disseasa ™

REFEREMNCES




PROTEIN

Q. DO IDAHO® POTATOES CONTAIN PROTEIN?

A. Yes. |daho® polatoes have a high protein content
compared to other plant- based protein sources.

The Deatary Gukdelngs for Amencans recommend eating a vanely of plant-based foods to improve
crverall health®

POTATO PROTEIN BASICS

1. Proteinis an mporiant component of almost every cell and tissue in the body.
2 One medum-sze 5 2-ounce daho® potale with skinon prowdes 3 grams of plant-based protan

3. Potatoproten provides 8 essential amino acids.

FUNCTIONS OF PROTEIN

Providing structure: Proieinis a key component of muscle, tendons, ligaments and connective tissues
ke collagen.

Regulating metabolic pooesses: Enryrmes thal catalyre chemical reactions, hommones that regulate
et abobc processes and oyloknes that bind o the sursce of cells and influence ther functions ane
all protems

Transporting substances: Transpord proteins camy imporiant vitamins and minerals in the body

Balancing fluld and slectrolytes: Proteins, especially those found n the blood, help regulate
fiuid balance. Amino acids can be either postively of negatively charged

Providing energy: Protein provides 4 calones per gram (similar io carbohydate)l?

PROTEIN RECOMMENDATIONS

Cument dielary guidance, including the Dietary Guidaines for Am ericans,
recommends substituting plant-based proteins for some animal -based proteins
to improve oversll haalth and support the emdronment. -

REFERENCES
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INCREASE YOUR SUPPLY OF

IDAHO' POTATOES
TODAY!

® Restaurant sales are down dramatically causing more availability
of quality foodservice bulk Idaho® potatoes.

® [daho shippers/packers are unable to keep up with increased
demand for bagged retail product.

Solution 1. Reallocate some of your merchandising space
,'l""" from bags to bulk. This will take pressure
off the lack of supply for bags, while giving you,
the retailer, and wour customers, guality idaho®
potatoes on display to purchase.

save time and labor by displaying bulk in their
boses while still creating a well-merchandised
display.

Work with your suppliers today to use bulk as a
solution for your |daho® potato needs

idahopotato.com

841 South Rivershore Lane Sulte 230 | Eagle, 1D B34 34 | Phone 208-304-3350 | Fax: 208-134-2274




THERE'S NO SUMMER BREAK WHEN
IT COMES TO STOCI(ING
IDAHO® POTATOES

SHORTHANDED
WITH POTATOES STOCKS

TOP 12 PRODUCE ITEMS IN ABSOLUTE DOLLAR GROWTH
Week ending vs. comparable growth in 2019
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idahopotato.com

61 South Rhershare Lane, Sulte 310 | Lagle. 1D B3614 | Phone 200-104- 33 50 | Faxc 20:0-104-2274




MEETING CUSTOMER NEEDS WHILE

MAXIMIZING
POTATO SALES

® Retail fresh potato dollar sales are up 72%, and continuing to
surge (w/e 3/15 IRI)

® Retailers are purchasing cartons to mitigate supply chain
constraints

Solution 1. Waterfall your potatoes to

- help displays look fuller and
last longer

2. Save time and [ bor by displaying
bulk in their boxes while still
crealing a well-merchandized
display

3. Work with your suppliers today
to use bulk as a solution for
your ldaho® potato needs

idahopotato.com

661 South Ahverchore Lane, Juite Z10 | Lagle. 1D 83414 | Phone 200-114- 2050 | Faxc Z00-134-2374




IDAHO KNOWS
POTATOES!

OVER 13 BILLION POUNDS
OF POTATOES GROWN EVERY YEAR

Russets: Farmers have been perfecting
these beauties singe the 1880'.

Yellows: idaho is the #1 volume
supplierinthe 5.

Reds: Our high-guality Reds are available
in a wide vanety of packs and sizes.

Gourmet: We have Fingerlings, Cresamers, or
Baby potatoes, etc. Your shippercan add these
1o amy load.

IDAHO IS A ONE-STOP-SHOP FOR MANY VARIETIES OF POTATODES.

Contact your shipper for all of your Idaho™ potato needs: www.id ahopotato.com/shippers
661 South Aherchore Lane, Suite 10 | Dagle. 1D 83614 | Phone 200-104- 2050 | Faxc 200- 114-2374




IDAHO® POTATO
BEST PRACTICES

STORAGE

» Storein acool, dry, and dark space

* Storape temperatures should be betwean 45°F and 55°F, do NOT refriperate polatoes

* Ersurethere is air circulation around shipping bales or cartons to allow the potatoes to breathe
» Store potatoes away from other vegetables because they can absorb those flavors

» Carefully placecartons or bowes ntoyour storage amea, as dropping may cause bruises

* Refrain from washing potatoes until eady to prepare

* Place newer stock in the back and older stock in the front for proper rotation

PREPARATION

= Simply wash the potatoes with water, no soap needed

» Peal potato, diceor cut into desired sizes and immediately
place cut potatoes into ice-cold water

* [o prevent brewning, use a micture of concentrated
lemon juice or vinegar (Ratio is one tablespoon for
each one gallon of water)

* (ut potatoes can be stored inthe water solution
at 45°F for up to 24 hours

When Potatoes Turn Green:
S

[ is caused by too much exposure to natural or fluorescent ighting,
Good news, the potatoes are still usable. Peel and discand the green
skins and continue prepanng potatoes as desired.

Go to www.idahopotato.com/foodservice for more tips.

61 South Elvershore Lane, Sulte 230 | Eagle, D 83656 | Phone 208-134-2350 | Fac 208-314-2274




The Famous
ldaho® Potato Tour
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The Famous Idaho® Potato Tour

The Big Idaho® Potato Truck—Big Potato, Big Impact
he Beg idahs- Palale Tour starked 2000 and its ninkh lowr wilh a néw Taler Tearm Afler ihe Taler Twins

ratired, wa want throwgh g long process of finding ninw keam mambers and from 300+ appicanis wo warg
super esciled bo find bwo wonderful lodies who hapoened bo be SISTERS!

wio g thriied o introduce the Spud Sstors, Alax, and Eren wiho pancd our now- so0sonod dmeer, Molisso,
aka Spad Rooen

The Taler Toam hod somuch fun trining for the tour and set cul on ther newadweriure on Febnaany 28
o heod o Flonda for ther first event, the Strowbamy Festival, wihore Bhey wone challenged by the
e inermobde's Holdogooers Loa strmwbemy me eating asnlest

shorthy after this event we had ko make the diffault decision to Gring the truck and team back o daho in
an unprecedented decision due te OOVID-12. The decision was necessary and the Tailer Team safely made
i bavdk and contirued bokeep the Lour abse through sockal meda and fan nbermelion.

Wiz are foressar Fopeful and steadfast in our commitment o Uhe heath and happiness of ouwr fans, as wel
2% defearing e Reredible memage of Maho polaloss The Spud SEbers and Spud Rocer ang asmenilied
and ready ko continue our 2021and 10 Annmesoreany Tourn
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Retail Promotion Director—

Western United States and Canada

Kent Beashey

Ratal Pramolion Dirsclor-"Wirilem US and Sanada

OOy X970

ent bossSeyiipolalsdahagoy

Anrand, Calfemen Coktads, idahs, kowwd, Kanias Mnnstold Maoniana,
Mebrosha, Mevada Mow Moses, North Daketa, Crogon, South Dakoba,
Wiah, washinglon, Whyorming and Canada
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Alnbama Arkansal Fedida, Goonge. WeELam Bio luthoy, Lowieansg
- Massanm, Moo North Carcling Okibhama, South Carcling, Tonnossoa

Towas, Vinging
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Rclil Promotion Director—

Northeastern/Midwestern United States

Mike Kraoge
Retal Promctien Dirsclos—Narthaat lern/Mdwaslern US.
(504) B55-45408
., mikgkragefipatalodahagoy
e, Connecliaul Delbwaors Detact of Caumbeg Bnos, indiana Eatlern Kan sy,
Mang Marybond, Massachusatis, Mechigan, Now Hampshing, Now Jarsay
Mo Work, Ofec, Pennsyhsansa, Bhode Sand, vermont West viegirsa Wsconsin




Retail Customers
with Promotions
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Retail Customers with Promotions
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Retail Customers with Promotions
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Retail Customers with Promotions

nesal Foenis Ecrmorsd O Limiod Suparrmorbots 08 7 || Luibisck T | Al S ones

Atz ory
ANG = CHahiams O Oldcsiea Oty O | R S

HER Yy i Sy AT G T | Bl Sl
Okl Foots oo City Ol | Al Sione ProcLUPa g
P s, e Tk O | Al Sealones Eronbahere Gy Tylkr T | Bl Srd o
T M b Tl O | Al Seviade A oo Food Sores. || Fore v T | o By
Mt aed v Sy Aecbames O | il ey Srmiins Focss Saeen Sit Lok CHRy T || e By
A [==T "] Pt | 1 g ST Foo S SRt Lok Oty LT || et b
AT RS N bl g P | i e FRRHT S L T LT || ot Rl oy
Tl P ) ey [ToR A P | o g ECHETRNG el ilory Clty | T || ot ey
i ]

P Beriats kel violkiry Cty || LT || et Rty
AT Peioes 5 Pl T Pis | el Wi

ol Sy LS AN wi | Fl Sl anes
Sipmarecl i — e Shanion | Feas Saaniion P | o Hraoe:

BT F e Oty Sheres | Abngean w | il Sedane
G Bk rariats PR P | o O

Ll LE L AATGREn w | Fl S e
s ORihagh P | o rage:

g e, R TV RS wh, |l Seadane
s v o s bl || Pleacidineg P | it s Ctvaecm
iy ST el SaarACT P | il i Ao SO ey Bl i o | e P
Wi DR, N SNy Pl | i oo Thex BacrReis = ] e | e Fenied 3y
ICiredrs M bt phooa: Bt Grodreaaih A | e oo S ek ol (S o | et P
WY L Flivetrs & O Lok CRy SC | Bl Sedons FTHLICE St e, | st e
L i Gy il A T | Bl Sedons R Bt ng Spobona o, | warit B @y
ANG — M L [ -8 1] | Al S Aosokars Suparmaaets | Spobong o, | e e
[t e gy s g [ R T e e Al TH | Al SEdons LA SV I Spoboing e, | e By
iroger O Mrdrda el e | A S R P Spoboing o, | el e
Do

o vl GO Tubtilbz e, | e By
T Gy Pk o TH | Ml Savions
[ty Ty Shogens Festd Foons | Do P W | b g
ATlioted Foos — Animka T | Al Sedons ‘WA TS o W | b g
frnarila

Bty Sageer T flad, Pl LD W | bl g
MEswtaon: = Arbngicn T | Wl Saviorm L=
ST — o

Skl Fosd Morkets Frifnt s s W | bl E e
Ao Wik i Eraniom T | Al SEdons

IRy N Y Pl | ke Bl I o0
ey bow, LLE O e e B
LS. ST s i mkogfiad Ta | i Sk




Er LF e el
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Foodservice Customers
with Promotions
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with Promotions

S Botersidla Pl b s el Eraein Lo e e || Sarmcned Lol s
LE P ) ocksdn Pl X Sy L Vg [FaEER 25 mie || Aarnond Lo
B POt || Aackson 2 vl Cr el L g0 || Lo e Pl || Barv o Lo i
S [ S S X ek Pracetd L5 ey M || A Lo
S D Prastana S X e
e = T oo,  \Sfoamioswega:  Mamiaevegas | MY | aemand Lot
LE Pk Rl ngs Rl BT | Arrimg Lot L2 POl P Sk Hy gL
s / cratan | concara rc | o Treue ;::::“‘:::‘ ﬁ : ﬁﬂ
P eyl Ty B || S ey Trewd
Sy Long Hand Centenlizip FF || b IFrigoi
FreshiPond | Aakagh P el MC | Sl ey Trou Shesca S o on Pork P || P B i
Shymo | Roleagh Selrma HC | Sl ey Trowk L5 s i oy ifon Pork P || i IR i
LE Foods |/ Roleagh ks lon FC | o ey Troul :-,::E::E' i oriin P || i IR
SdvivorD s 2D} mondisbote Arveraseid Winekesily || Sleeienaks P || b g
Fa Fargo Faorg B | Armond Loshoto Produce
Sy g0 Fargn P | Sarmoind Lostoo CaCoria Gt fons (2t B i || i I
LE Pt Fong GG G o B | Sarmond Loshofo o M= R P || o B
i she'vhial Wi ey FE || Anaind Lobots Pobmer food Sarvices || Aocdhesion P || b B
Sy Lincain Lircaian rE || Anmand Lehoto e WS riv | reom Bngomi
sk Gy Frt Camcig HE | Aormond Lodtsof o AElritic oo oo i | raom Bngoi
Perihurd [ Camob O HE | S Losho o ERSR
LE Fons Omoha fmoha i | e ke, e el ) SrcEt R R it
T Sa4 | v Bt St [ Qranea Arercty S || e g
LE Foods | Miadaieo T LR s = Srerraty S | e e
CreaiiFonds o bt | hoe Bagans Sy S Odsiand Clerdidcand S || e e
G /a0 b1 | e Banges Sk Samirailar || enne S | A AngeE
Snmos ! Aol B Soray iy B | R Bl Wma.’ RaE el deal e
LE Fonds ! Morabis || Pori Aoy’ P | MR Bapot LS o Ol el TN Enirg O | Mo Frig
[£ = F =1a S ] EE e e (RN [ -0 d ] P/ Ot Faifd 4 || raom Bngom
hﬁjﬂmﬁmm Snion (elww s B | PR gl B E M Earrna O | Stk Tt
FeniE Kalh Ao s Pl | Shond oo Troul i sa et staddad L) iy Bod
Shearro buguercs | Sl e e P | rma e Lol %I-’m.-’m-m Cldchiaren Chy GH | Sarday Tt
Sl i i D Lkt Al AT Pl | e nd Lshata Sy Pord and Wiorrl o || famand Labaks
LE Fochds Slhaluemius || Sl i us B | Arrmand Loshata CRA Sragan W i || famand Libaks
LaF5 ey Ny Rt =t ] o || Samand Loba o




Foodservice Customers
with Promotions

LE Fooos bl o A Pa Sy ot Toons Lo T || Shorkry Troak
LE Fonds f sdincna Cirdaniuitn iy Pa P (et sy T | Storky Troed
aeEburg
LS oo MLbbvinc b [y T || Storikanyt Tt
S VEsburgh TR Pa. | HGE Bagobl
ik g O, e || LLiflan T || Storkony Tt
¢ Corfrd BA Harmidrg Pa, | HoE Bigobi
S B E Hadlhy [T T | Sroriny Trout
Pt S BEdanch [E5¥ e Trds P Pa. | HoR Blgokl
Syt [ Contenl Weoss v Frounjols T || Soorky Troed
Sr Py o] e Pl bl pw Pa. | boR Bagokl
s . Mt S e T | Svoriy Troe
Cordnes Cosdaarace || Sclkroalle Pa | HoE Bagotl
Lot Fosairacd S AT S T | Srorkiny Tt
Pt [ Eas e, Sk Pa | Mo® Bagokl
[ S T ek T | Srerikiny Tt
Syson ! Colarriig Colurbia S || Sl ey Trouk
S [ e e Tren Codearey T | Sparkey Troan
LE Foads " FLrall Faor radl B0 | Sl ey Troud
PG et detng T | Srorioy Troe
LB Faodts 7 Lasireg o Lo Mgy B2 || Sl ey Trouk
L ot el Lokl Oty (| Cigson LT || et Ll s
dnshvva AT S | Ao LodoRo
ST T Lok Lako Oy LIE || marrars Labss s
LE Foods f Alana e ] T | Sl ey Trouk:
Pl L= 1 Lok nako SRy LT || marvcne Lelsnis
Pt [ Johrson City || Johnsaon City T | Shord ey Trow
[ == Ll 0 b ERy LIE | arnans Lebais
Sy e e iy il e Trd | Shord ey Trow
Syt Wl ek Oy bk ey LI || Aarnan Labd e
PG et Lt Trd | Shord esy Trowik o
& WIS TSR Wl || Sy Troae
Pt " i mieilk Lo vl Trd | Sl ey Trowil
Lh Faodl Sharaliaal R Wik | Earkiy Trowd
Shman /! e = FéeTTRRi S Trd | Shord ey Trow
PG Wrga by W | ok Troat
LE Foods  Mormphe TR S Trd | Shord ey Trowt
L cacmas, Teacrtios Sakam W || iy Troedt
(L=l 1 AL AT Trd | Sl sy Trow
G S rTicrn Moo || Sufliol W || Sarikiy Troast
Sy ¢ s il P e Trd | Saomd ey Trowil
et P on L= W | R WngoEi
Fen . Madin Aol Te | Shond ey Trowk
L o e e Wil | e an Leba
LE Fonads | fusdlin B Tai | Sl ey Trowl
s ek Bord W | Rernand Lol i
e P ol 1 [ T | Sl asy Trow
L o Shkoono e o g e Wil | on Leba i
PF ey forea Dol Ta | Saowd esy Trowid
Cullat T e e s ] L35 g 12t Wl A FnosE
For I Kakth Fart Warth TE | SR oy Trauk Syeoa f Badiom dndan Wl o Enge i
LB Foadds " Gerband Gl et TE | Sarl ey Traud
PRt L O W 0 Wl || racm PG
e Pooaserace S || Houton TE | HGE Bagokh
(L= LS P Sblveiiboosy || b Folls | WA || o Brigei
PG SR orma of Mousion | oo Txt | Shond ey Trowk Pt ! Pl [ T W A R
S ¢ e el o (TS o Tx | Shownd ooy Trowe Pt /| Sl EFreTis Wl || e R
LE P | Ml on R T | Sl sy Tree




